SPOT  NKWS.ANO  FCATURKS  ABOUT  NEWSPAPERS.  ADVERTISERS  AND  AQBNCIBS 


New  Oameli 
aepisHkm 

'i:  '  ; 

ii.  Y.  ThMS 
tafoimaliM 
balk  h  ite 

heoine  data 
for  26IMNtt 
aire.daNy 

Marflaad  ad 
tax  stimied 


^‘’He  writes  in  ttie  spirit 
of  Heywood 

Broun”  &  rm 


ll(‘  is  Mik(‘  Uoyko  of  tlir 
(Jliicajio  Daily  Xrws,  just 

iiaiiuMl  as  r(‘(‘i|»i(‘nt  of  tlir  y  B|||ij|||||p||r  ^ 

ll<‘v\v<>(Mi  Mroiiii  Auanl. 

'I’Ih*  ritati«>n,pn‘s<*iil«Ml  l)y 
tin*  Aiiicrirati  Nowspapor 

(riiil<l.  h(>iior«'«l  Kovko  for  his  '^sar(lonic,  hold  and 
roiiraf:<*oiis  uriliii^.** 

( )n<‘  jiidfir  <'oiiiparrd  Mik<'*s  rrporliiijr  to  *%»  (iliiiirsr 
wairr  lorliirr,  hiil  ihr  kind  (hat  uill  a<'<'oiii|dish  things 
lor  ( ]|ii(‘aj:o.“  \W  think  so,  too. 

Chicago  Daily  News 

THE  FRIENDLY  ONE 


How  would  you  like 
a  head  start  In  business 
every  business  day? 


business  day  all  the  most 
significant,  the  most  useful 
news  that  the  world's  largest 
staff  of  business  reporters  can 
find  anywhere  in  the  world. 
Significant  business 
information.  Useful  business 
information.  Every  business 
day.  While  it's  still  useful. 
While  you  can  still  read  it, 
digest  it  and  make  your  move. 
(That's  why  we're  a  daily. 

If  you  want  to  make  today's 
decisions  on  last  week's  facts, 
you  can  get  them  elsewhere.) 

And  let's  set  the  record 
straight  on  one  other  thing. 
The  Wall  Street  Journal  is  not 
—  repeat,  not— all  stocks  and 
finance  and  Wall  Street. 


You  come  into  the  office, 
and  almost  before  you've 
had  time  to  hang  up  your  hat, 
the  race  starts. 

And  at  the  end  of  the 
long  day,  you  think  wouldn't 
it  have  been  great  if  only 
you'd  been  a  step  faster,  a 
step  smarter  all  day  long. 

It  would  have.  It  could 
have. 

The  Wall  Street  journal  is 
a  publication  edited  to 
deliver  into  your  hands  every 


Because  you  and  your 
livelihood  are  not  all  stocks 
and  finance  and  Wall  Street. 
We're  anything  and 
everything  that  can  affect  you 
if  you  work  for  a  living. 

The  Wall  Street  Journal 
can  give  you  a  head  start  in 
business  every  business  day. 
We  do  it  better  than  anybody 
else.  We've  had  a  long 
head  start. 

On  most  newsstands.  Or 
a  three-month  introductory 
subscription,  $8.50.*  Write 
The  Wall  Street  Journal, 
Department  T,  P.O.  Box  300, 
Princeton,  New  Jersey  08540. 

The 

Vt^ll  Street 
Journal 

The  national  daily  source 
of  useful  business  news 


*Above  rate,  U.S.  and  Possessions  and  Canada. 


Rochester's  textpaper  is 
like  a  textbook. 

Only  it's  not  a  year  old.  Or 
two  years  old.  Or  ten  years  old. 

It  was  printed  today. 

And  it's  also  called  a  news¬ 
paper. 

When  it  goes  into  the  class¬ 
room,  however,  it  becomes  a 
teaching  aid. 

It's  used  in  teaching  social 
studies,  English  lit,  biology, 
history,  grammar,  science, 
business,  home  economics, 
even  math. 

It's  not  just  a  current  events 
program,  although  this  phase 
of  study  has  also  been  very 
popular. 


The  textpaper  is  the  most 
important  part  of  Rochester's 
Newspaper-ln-The-Classroom 
Program.  We  guarantee  door¬ 
step  delivery  to  the  teacher. 

In  the  Greater  Rochester 
Area,  the  program  is  being 
used  by  more  than  1 78  teach¬ 
ers,  7071  students,  in  119 
schools. 

This  is  one  way  we  get 
youngsters  involved  with  our 
newspapers.  Get  them  used 
to  reading  newspapers.  Make 
them  readers  today,  not  just 
prepare  for  tomorrow. 

If  you'd  like  to  know  more 


about  this  program,  for  its 
possible  application  in  your 
area,  we'll  help. 

Just  ask  Vince  Spezzano, 
Director  of  Public  Service,  The 
Gannett  Newspapers,  55  Ex¬ 
change  Street,  Rochester,  N.Y. 
14614.  * 

We'll  even  send  you  copies 
of  our  popular  textpapers. 

The  Times-Vnion 

Dntuimit  mi  (Armiide 

Members:  The  Gannett  Group 
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EDITOR  &  PUBLISHER  CALENDAR 


Editor  ft  PuDllsher 
Annual  nenort  of 
Nowspanor  Advemsino 
Linage  and 

Nanonai  Advemsino  i 
ENpenditures  | 


#  Pumicanon  Dale: 

f  May  24. 1969 

Deadline  for  space  reservations:  May  8 
Deadline  for  copy  or  plates:  May  15 

Advertising  rates:  Page,  $750;  half-page,  $440;  quarter- 
page,  $260;  eighth-page,  $155;  one-sixteenth  page, 
$95;  AAAA  standard  colors,  $160  extra  per  page.  One 
page,  four-color  process:  $1,230.  Two-page  spread: 
$2,160.  Contract  rates  available  upon  request. 

Another  exclusive  service  for  newspapers  of 

Editur  s  PuDllsher 

Serving  the  Newspaper  Industry  for  85  Years 


850  Third  Avenue,  New  York,  N.Y.  10022 


APRIL 

I0-I2— I  owa  Press  Association.  Hotel  Fort  Des  Moines,  Des  Moines. 

I0-I2 — Nebraska  Press  Association.  Lincoln  Hotel,  Lincoln. 

10- I2 — North  Dakota  Press  Association.  Ray  Hotel,  Dickinson. 

11- I2 — Tennessee  Press  Association  Advertising  Conference.  Holiday 
Hills  Motel,  Crossville,  Tenn. 

II-I2 — Old  Dominion  Advertising  Conference.  Airlie  Foundation,  War- 
renton,  Va. 

II-I2 — Hoosier  State  Press  Association.  Marriott  Inn,  Indianapolis. 

II-I2 — Sigma  Delta  Chi  (Region  4),  Ohio  University,  Athena,  O. 

II-I2 — Sigma  Delta  Chi  (Region  8).  Illinois  University,  DeKalb,  III. 

II-I2 — Sigma  Delta  Chi  (Region  9).  Salt  Lake  City,  Utah. 

I3 — Texas  Circulation  Managers  Association  (Southeast).  Emerald  Cove 
Hotel,  Corpus  Christi. 

I3-I5 — Northern  States  Circulation  Managers,  St.  Paul,  Minn. 

I3-I8 — National  Association  of  Newspaper  Purchasing  Executives.  Mark 
Hopkins  Hotel.  San  Francisco. 

1 3-25 — Seminar  for  classified  advertising  managers,  American  Press  Insti¬ 
tute,  Columbia  University,  New  York. 

I3-I5 — Inter-State  Circulation  Managers  Association.  Statler  Hilton  Hotel, 
Baltimore. 

IS — Canadian  Press.  Royal  York  Hotel,  Toronto. 

1 5-  1 8 — American  Society  of  Newspaper  Editors.  Shoreham  Hotel,  Wash¬ 
ington. 

16 -  Canadian  Daily  Newspaper  Publishers  Association,  Royal  York  Hotel 
Toronto. 

17- I9 — PNPA-Interstate  Advertising  Managers  Association.  Seven  Springs 
Mountain  Resort,  Champion,  Pa. 

I7-I8 — Louisiana  Press  Association.  Monteleone  Hotel,  New  Orleans. 

17- I9 — Kansas  Press  Association.  Statler  Hilton  Hotel,  Salina. 

1 8-  1 9 — New  York  Press  Association  offset  printing  conference.  Rochester 
Institute  of  Technology,  Rochester,  N.  Y. 

I8-I9 — Certified  Audit  of  Circulation  Inc.  Kenwood  Country  Club, 
Bethesda,  Md. 

I8-I9 — Signa  Delta  Chi  (Region  7).  Kansas  City,  Mo. 

18- 20 — -Sigma  Delta  Chi  (Region  II).  Sacramento,  Calif. 

19 —  Sigma  Delta  Chi  (Region  10).  Seattle,  Wash. 

19— 20 — Wisconsin  AP  Sports  Writers  Association.  Holiday  Inn,  Wausau. 

20 —  Texas  Circulation  Managers  Association  (Northeast).  Worth  Hotel, 
Fort  Worth. 

21 —  Associated  Press  Annual  Meeting.  Waldorf-Astoria  Hotel,  New  York, 
New  York. 

21- 24 — American  Newspaper  Publishers  Association.  Waldorf  Astoria 
Hotel,  New  York. 

22- 23 — Texas  Associated  Press  Managing  Editors.  Dallas. 

24-26 — South  Dakota  Press  Association.  Ramada  Inn,  Sioux  Falls,  S.  D. 

27-28—1  owa  Circulation  Short  Course.  University  of  Iowa,  Iowa  City. 

27-29 — Ohio  Circulation  Managers  Association.  Leland  Hotel,  Mansfield. 

27-May  3  —  Missouri  Press  Association.  Columbia,  Mo. 

27-May  9 — Seminar  for  telegraph  editors  and  copy  desk  chiefs.  American 
Press  Institute,  Columbia  University,  New  York. 

MAY 

2-3 — Sigma  Delta  Chi  (Region  3).  Memphis. 

2- 4 — Sigma  Delta  Chi  (Region  8).  Lubbock,  Texas. 

3 -  Louisiana-Mississippi  AP  Association.  New  Orleans. 

4- 7 — Society  of  American  Business  Writers.  Plaza  Hotel,  New  York. 

4-10 — Journalism  Week.  University  of  Missouri,  Columbia,  Mo. 

8-10 — American  Association  of  Editorial  Cartoonists.  Marco  Polo  Hotel. 
Miami  Beach,  Fla. 

8-10 — New  Jersey  Press  Association  advertising  conference.  Hotel  Dennis, 
Atlantic  City. 

8- 10 — Wisconsin  Press  Association.  Park  Motor  Inn,  Madison. 

9- 10 — Sigma  Delta  Chi  (Region  II).  Rochester,  N.  Y. 

II — Texas  Circulation  Managers  Association.  (Western).  Inn  of  the 
Golden  West.  Odessa. 

11-13 — Institute  of  Newspaper  Controllers  and  Finance  Officers.  Skyline 
Hotel,  Ottawa. 

11-15 — International  Newspaper  Promotion  Association.  Pick-Congress 
Hotel,  Chicago. 

11-23 — Seminar  for  City  Editors.  American  Press  Institute,  Columbia  Uni¬ 
versity,  New  York. 

13- 14 — Michigan  Press  Association  Circulation  Workshop.  Kellogg  Center, 
East  Lansing. 

14- 16 — Pacific  Northwest  Newspaper  Advertising  Executives  Association. 
Victoria,  B.C. 


V’ol.  102,  Ko.  1-4,  April  5,  1969,  Editor  &  Publisher,  The  Fourth  Estate  is 
published  every  Saturday  by  Editor  &  Publisher  Co.  Blditorial  and  business 
offices  at  K.r|0  Third  Ave.,  New  York.  N.  Y.  10022.  Cable  address  "Exlpub,  New 
York."  Publication  offices  .34  North  Crystal  St..  East  Stroudsbursr.  Pa.  Sec¬ 
ond  class  postaije  paid  at  East  Stroudsburir.  Pa.  Titles  patented  and  Renistered 
and  contents  copyrifthted  ©  lOfiO  by  E<litor  &  Publisher  Co..  Inc.  All  riirhjs 
r(‘served.  Annual  subscription  $8.00  in  United  States  and  possessions,  and  in 
Canada.  All  other  countries,  $1,3.00.  Payment  in  sterlintt  may  be  made  to 
Editor  &  Publisher.  “Ebcternal  Account."  Chemical  Bank.  New  York  Trust 
Com|)any.  251.3  Moonrate.  London.  E.  C.  2  Eneland. 

Postmaster:  if  undelivered,  please  send  form  3579  to  Editor  &  Publisher  Co.. 
Inc.  8.30  Avenue,  New  York.  N.  Y.  10022. 
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Donrey’s 


*’On  Call”  men. 


When  a  disaster  strikes,  a  problem  comes  up,  or  a  fellow  These  men  are  hired  and  trained  to  make  a  Donrey 

simply  needs  a  friend,  Donrey's  "on  call"  consultants  are  newspaper  manager's  job  easier ...  to  help  him  with  un¬ 
available.  Specialists  in  their  fields  —  production,  con-  usual  projects  ...  to  fulfill  a  need  for  specialized  knowl- 

struction,  circulation,  promotion,  personnel,  electronics,  edge  ...  to  do  many  tasks  for  which  a  busy  manager 

accounting,  data  processing,  research,  purchasing,  law  -  cannot  find  time.  Advisors,  consultants,  call  them  what 

these  men  go  where  they  are  needed  to  any  of  Donrey's  you  wish,  but  at  Donrey,  they  are  called  —  regularly. 

25  newspapers  in  eight  states. 

-  DONREY  MEDIA  GROUP 

Donold  W  Rpynoldt.  Preitd^nt 
737  N  Mom  •  lot  Vpgtn,  Nrvoda  89)01 
920  Rogers  Avenue  •  fort  Smith.  Amonsat  72901 


umn 


Who  do  we  like 
more  than 
people  who  save 

S&H  Green  Stamps? 


ST.  PATRICK’S  DAY  came  and  went  and  w’e  were  swamped  with 
St.  Paddle’s  Day  tidbits  until  we  were  green  in  the  face.  But  here’s 
a  note  of  interest  al)out  Irish  coverage  with  a  Dixie  accent  that 
tickled  our  funnybone:  The  Atlanta  Journal  story  about  St.  Patrick’s 
Day  was  written  by  John  Irish  and  assigned  on  the  copy  desk  by 
slotman  Bolivar  (Bolly)  O’Rear.  But,  alas,  O’Rear  missed  the  mitts 
of  rim  man  Bobby  Fitzgerald  and  the  copy  wound  up  in  the  clutches 
of  rim  man  Allen  Freeman  .  .  .  The  next  day  O'Rear  was  moved 
aside  to  the  telegraph  desk  and  Boh  Lott  took  command  of  the  copy 
desk  slot.  (There’s  a  Lott  in  the  slot.)  Somehow  the  whole  affair 
sounds  like  the  work  of  the  Irish  Mafia  .  .  . 


More  than  happy  are  we  to  print  this  contribution,  inspired  by 
the  salute  to  E&P's  S.Sth  anniversary  in  the  March  22  issue: 


BIRTHDAY  GREETINGS 
By  Jay  Russell 


People  who  redeem  S&H  Green  Stamps.  Because 
once  they  find  out  about  the  quality  merchandise  they 
get  with  their  stamps,  we've  won  a  lifelong  friend. 


You’re  a  vet  who’s  peeked  in  proof  marks  and  submerged  in 
pools  of  pi; 

You’re  a  beaeon  on  the  newsfroni,  lighting  up  a  bannered  sky. 
You’re  a  Galahad  in  work  clothes  as  you  pare  composing  room; 
You’re  Quixote  sprouting  daydreams  as  the  dreaded  deadlines 
loom. 

You’re  the  Roswell  of  the  leg  man,  lobster  shift  and  columnist; 
You’re  the  Homer  for  the  editor  who  pounds  crusading  fist. 
You’re  the  herald  for  ideas  and  irmovations  every  week; 

And  you  blanket  kindred  circles  for  the  coverage  you  seek. 
You’re  the  champion  of  freedom  in  a  field  that  blazes  trails 
For  a  public  that’s  a-hankerin’  for  more  and  more  details. 
You’re  the  Bible  for  reporters  and  the  lensman  in  the  ranks; 
From  tM>tli  cub  and  mellowed  diehard,  you  deserve  the  deepest 
thanks. 

M’liat  great  effort  and  devotion  you’ve  extendetl  through  the 
years! 

And  what  happenings  you’ve  chronicled  for  comedy  and  tears! 
You’re  the  Fourth  Esiater’s  bulwark  and  upholder  of  his  creed; 
You’re  rcspe<-ter  of  his  status  and  recorder  for  his  breed. 

.So,  congratulations,  E&P,  on  your  reaching  eighty-five^ 

On  Enlightenment  and  Progress,  may  you  always,  always  thrive! 


That's  why  we've  invested  in  a  modern  warehouse 
system.  In  our  newest  one,  outside  Chicago  in  Hill¬ 
side,  Illinois,  the  most  modern  materials  handling 
system  available  moves  merchandise  in  and  out  at 
the  rate  of  126  truckloads  a  day. 

And  that  is  to  assure  the  fast  and  unfailing  flow 
of  stock  to  the  155  redemption  centers  that  ware¬ 
house  serves.  We  have  eight  more  warehouses 
around  the  country  supplying  the  remaining  700  or 
so  redemption  centers  that  in  turn  serve  the  nation’s 
37  million  Green  Stamp  saving  families. 

All  this,  because  we  want  people  to  redeem  our 
stamps  and  enjoy  the  merchandise  rew  ards  they  get 
for  their  thrift.  Do  we  succeed?  Our  three-quarters 
of  a  centurv  of  experience  indicates  that  959c  of  the 
stamps  we  issue  redeemed. 


THE  CAPITOL  BE.VT  column  in  the  Kentucky  Post  &  Times-Star 
reports  that  the  House  Un-American  Activities  Committee  has  for 
years  been  abbreviated  HUAC  and  is  called  “WHACK.”  “Now,” 
says  Post  &  Times-Star,  “Kentucky  has  its  own  committee,  the 
Kentucky  Un-American  Activities  Committee — abbreviated  KUAC. 
The  natural  term  is  “QUACK.”  (This  item  from  a  Southern  W'lSE- 
QU ACKER.)  .  .  .  GRE.\T  CUTLINE  in  the  Fremont  (Calif.)  News- 
Register  under  the  picture  of  a  load  of  lettuce  spilled  after  a  freight 
train  rammed  into  a  truck:  “LETTUCE  SPRAY”  . .  .  Alan  Graham, 
a  student  at  the  New  Hampshire  Barber  School  and  a  part-time 
worker  in  the  sports  department  of  the  Manchester  (N.H.)  Union 
Leader,  was  nicknamed  “A1  the  Barber,”  and  quickly  renamed  “Ali 
Baba”  ...  DID  PRESIDENT  NIXON  RECEIVE  a  large  inheritance? 
It  would  seem  so  by  this  heady  head  which  appeared  in  Chicago's 
American:  “Nixon  Cheered  at  Uncle’s  Funeral.”  .  .  .  The  Tucson 
Daily  Citizen  ran  a  beaut  on  its  FRONT  PAGE:  “UA  Plans  To  Start 
Alcoholism  Classes  Under  U.S.  Grant.”  .  . .  LOOKS  AS  IF  THE  new 
journalism  is  sweeping  the  country  as  is  evidenced  by  these  two 
beads:  “Madame  Theobald  To  Display  Works” — Bethesda-Chevy 
Chase  (Md.)  Advertiser,  and  “Pope  Hits  Priests  Leaving  Church” — 
Detroit  Free  Press.  ...  The  Wyoming  State  Tribune  innovates  a 
new  wrinkle  in  printing  mini-quips  alongside  the  page  one  masthead 
that  pertain  to  the  paper’s  lead  story.  Under  a  crime  investigation 
story  involving  the  “Cozy  ‘Cosa’  Clans”  the  paper  chuckled:  “It 
appears  the  ‘family’  that  preys  together  stays  together.”  .  .  .  KOM- 
MENTS  ON  KOLUMNS  &  KOLUMNISTS:  The  Ellsworth  (Kans.) 
Reporter  calls  its  birth  column  “Stork  Stops”  . . .  The  El  Paso  (Tex.) 
Herald-Post  calls  its  Action  Line  column  “Thinking  Out  Loud”  .  .  . 
The  Louisville  (Ky.)  Times  calls  ITS  Action  Line  column  “Lemme 
Doit”  .  .  .  Jan  Pennington  calls  her  youth  column  in  the  Gaithers¬ 
burg  (Md.)  Gazette  “ReporTeen”  .  .  .  and  the  Punta-Gorda  (Fla.) 
Herald-News  heads  up  its  column  of  meeting  times  and  club  news 
“Gavelcade.” 
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Need  information  about  trading  stamps?  I 

Write  or  eall  the  local  office  i 
or  redemption  center  of  ' 

The  Sperry  and  Hutchinson  Company 

An  American  Way  of  Thrift  Since  1896 


among  the  25 
major  metropolitan  areas 
in  the  nation 

HUNTSVILLE 

ranks  third 

in  growth  1965-1975* 


*U.S.  News  &  World  Report  3/31/69 


Huntsville,  Alabama— surprise  market  of  the  South- 
young,  brash,  rich,  self  styled  leader— striding  forward 
with  seven  league  boots  attracts  the  elite  in  industry, 
education  and  income! 

Nowhere  else  in  the  nation  can  such  a  market  be 
found  ...  a  concentration  of  sophisticated,  affluent 
and  influential  people  . . . 

. . .  and  these  families  can  be  reached  and  sold  best 
through  their  newspaper . . . 

THE  HUNTSVILLE  TIMES 

Represented  by  Newhouse  Newspapers 


NEW  YORK  •  ATLANTA  •  CHICAGO  •  OETROIT  •  LOS  ANGELES  •  PHILAOELPHIA  •  SAN  FRANCISCO  •  SEAHLE 


&L  Publisher 


Robert  U.  Brown 
Publisher  and  Editor 


®  THE  FOURTH  ESTATE 

James  Wright  Brown 
Publisher,  Chairman  of  the  Board,  1912-1959 


Charter  Member,  Audit 
Bureau  of  Circalalioas 


Member,  American 
Busincea  Frees  Inc. 


ABP 


6  Mo.  average  net  paid  December  31,  1968 — 25.S'89 
Renewal  Rate  75.91% 


When  you^ve  got  it,  flaunt  it! 

For  several  years  E&rP  has  suggested  newspapers  slunild  report  tlieir 
inontlily  advertising  record  in  terms  of  dollars,  instead  of  linage,  just 
as  inaga/ines  aiul  broath  asters  do.  'Fhe  Bureau  of  .\tlvertising  this  year 
has  started  a  monthly  re|K)rt  along  those  lines. 

For  instaiue,  the  Februan,  linage  report  of  a  <i.l"i,  gain  in  lines  over 
a  year  ago.  ami  an  S.1%  gain  for  the  two  months,  promptetl  the  Ad 
Huieau  to  state  that  “ailvertising  revenues  in  daily  newspa|K*rs  reached 
an  all  time  peak  during  February  rising  to  an  annual  rate  of  .S5.75 
billion  a  year.”  Revenue  in  ’(>8  was  .S5.21.  Fhe  February  linage  gain 
was  translated  into  a  dollar  gain  of  Fhe  increase  gathers  sig¬ 

nificance  when  it  is  realized  that  February  l%f>  had  one  k*ss  day — a 
1  hursday — than  last  year,  Leaj)  Year. 

Retail  advertising  was  ahead  2.8*’',  in  limige  during  February  and 
6.7%  in  dollars.  In  linage  alone  retail  is  ahead  5..^%,  for  the  two 
months,  with  one  less  day  than  a  year  ago.  Dejiartment  store  linage 
showetl  a  slight  gain  for  the  jieriiHl. 

I'hesc  are  the  two  classifications  where  broailcasters  are  trving  to 
make  great  inroads.  1  he  linage  figures,  let  alone  the  dollar  figures, 
show  they  hasen’t  siuxeetled  t<K)  well  so  far. 

Eternal  vigilance 

History  once  again  has  shown  how  wrong  it  is  to  think  that  Ireedom. 
espet  ially  Ireedom  of  the  press,  (an  be  |)ermanently  secured  anywhere. 
14ra/il.  Peru  and  Panama  have  been  added  to  the  list  of  those  nations, 
according  to  the  Inter  .Xmerican  Press  Association,  where  the  military 
authorities  believe  they  can  govern  iietter  if  they  are  protected  from 
dissent  and  the  ]K*ople  are  told  only  that  which  the  government  bc‘- 
lieves  is  gcKxl  for  them. 

Fhe  press  of  the  .\mericas  has  seen  the  rise  and  lall  of  recent  clic- 
tatois  like  Pcron.  Rojas  Pinilla.  Frujillo.  .Somo/a  and  Percv  |imene/. 

With  the  aid  of  the  free  press  elsewhere  which  will  mobilize  public 
opinion  in  this  hemisphere  we  expect  to  see  full  Irec'dom  restored  to 
Brazil,  Peru,  Panama  and,  perhaps  some  clay  to  Haiti  and  Cuba. 

But  the  press  of  the  .\mericas  must  be  ever  alert  to  the  lac  t  that  what 
has  hapjKmed  in  Jirazil  could  also  happen  elsewhere — peihaps  in 
.\rgentina.  Our  guard  must  ne\er  be  relaxed. 

Profiles  in  courage 

Fwo  young  Brazilian  news]xtper  publishers  stood  up  belore  the 
Ixiarcl  ol  directors  of  the  Intel  Vniericaii  Press  .\ssc>( iation  in  .Mexico 
last  week  and  recited  chapter  and  verse  in  doc unieiitiiig  the  actions  of 
their  own  government’s  suppression  of  all  Ireeclonts. 

.Many  others  have  made  similar  statc  inents  about  their  governments, 
but  usually  from  the  security  of  exile. 

T  his  time  .Manoel  Nascimeiito  Brito  ol  Jorinil  do  lirazil,  Rio  cie 
janeiro,  ai\cl  |ulio  de  .Mescpiita  .Neto  ol  ()  I  stndo  dr  Sao  l*aiilo  planned 
to  return  home  to  run  their  newspapers  after  criticizing  their  own 
goveimneiit. 

It  was  a  defiaiil  challenge  in  the  name  ol  Irecxiom  and  it  took  a  lot 
of  courage. 
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letters 

OF  SQUIRRELS 
AND  A  MOCKINGBIRD 

Do  you  regularly  read  the  “Letters  to  the 
Editor”  section  in  your  newspaper?  If  you 
do,  have  you,  as  I  have,  sometimes  wished 
that  the  letters  were  not  always  so  deadly 
serious,  so  positive  in  their  rightness? 
And  also  like  me,  have  you  ever  tried  to 
inject  a  lighter  note?  My  attempt  was: 

Dear  Editor: 

Any  of  your  readers  who  love  birds 
and  squirrels  will  be  interested  in  a 
project  which  I  have  under  way.  Re¬ 
cently,  I  purchased  a  few  traps.  By 
placing  them  in  strategic  locations,  I 
have  been  able  to  capture  23  squirrels. 
The  operation  is  continuing  and  I  am 
aiming  for  100. 

Let  me  pause  here  to  reassure  the  Hu¬ 
mane  Society:  The  captive  squirrels  are 
well-housed  and  well-fed;  they  are  put¬ 
ting  on  weight  and  seem  to  have  a  great 
deal  of  fun  playing  together.  A  wonder¬ 
ful  future  awaits  them. 

Before  summer  arrives,  I  shall  borrow 
a  pick-up  truck,  load  up  the  squirrels, 
and  take  Highway  19  to  the  Albany, 
Ga.  area.  At  each  lovely  pecan  grove, 
a  carefully  selected  pair,  matched  by 
computer,  will  be  released.  They  will 
have  to  make  out  as  best  they  can  for 
a  time,  hut  think  of  their  happiness 
when  the  pecans  mature  in  the  fall! 

A  quibbler  might  argue  that  our  local 
squirrels  are  not  educated  up  to  pe¬ 
cans;  however,  these  animals  are  very 
adaptable.  I  am  sure  that  those  in  our 
neighborhood  have  never  seen  a  sun¬ 
flower,  yet  in  no  time  at  all  they  ac¬ 
quire  a  taste  for  the  seeds — or  for  any¬ 
thing  else  that  is  put  in  a  bird  feeding 
station. 

I  had  hoped  that  the  U.S.  Department 
of  Agriculture,  now  well  along  on  its 
Are  ant  campaign,  might  make  a  project 
of  the  burgeoning  squirrel  population. 
In  the  absence  of  any  word,  it  appears 
that  action  to  shift  part  of  our  surplus 
to  squirrel-deficient  territory  further 
south  must  depend  wholly  on  private 
effort. 

Much  help  is  needed  and  I  am  writing 
in  hope  of  stimulating  others  to  partici- 
l)ate.  No  meetings  are  planned  and 
there  are  no  dues.  The  one  rule  is  that 
each  must  take  care  of  his  own  squir¬ 
rels.  Above  all,  don’t  send  them  to  me! 
On  second  thought,  it  seems  safer  to  ask 
the  editor  not  to  publish  my  name  and 
address. 

Anonymous 

I  had  not  thought  that  anyone  could 
possibly  take  the  letter  seriously,  but  in 
a  newspaper  office  they  do  not  overlook 
any  possibilities.  The  day  after  I  mailed 
it  to  our  morning  paper,  a  reporter  tele¬ 
phoned. 

“Do  you  really  have  23  squirrels?”  he 
asked.  “If  you  do.  I’m  coming  out  with  a 
photographer”. 


I  had  to  confess  that  all  my  squirrels 
were  climbing  and  jumping  about  in  near¬ 
by  trees  or  raiding  bird  feeding  stations, 
and  that  I  had  only  aimed  at  introducing 
a  little  variety  in  the  “letters  to  the  Edi¬ 
tor”  section. 

He  said,  “Your  letter  has  brightened 
my  whole  day,”  but  that  did  not  save  it 
from  the  waste  basket.  Perhaps  whoever 
made  the  decision  against  printing  it  re¬ 
membered  an  earlier  episode  about  a 
mockingbird. 

A  woman  (a  young  and  happy  one,  I 
judged  from  her  letter)  wrote  the  editor 
about  a  mockingbird  who  was  waking  her 
every  morning  at  4  a.m.  In  utter  dark¬ 
ness,  he  would  come  to  his  favorite  perch 
on  a  tree  outside  her  window.  After  a  few 
wake-up  trills,  he  would  start  on  a  rep- 
turous  serenade  lasting  until  full  day¬ 
light.  Each  morning  he  would  go  through 
his  entire  repertoire,  all  presumably  for 
his  lady  love  in  a  nearby  nest. 

“I  suppose  that  she  enjoys  his  singing 
at  that  hour,”  the  letter  closed,  “but  me. 
I’m  going  to  get  the  book  and  see  if  I  can 
find  out  how  To  Kill  a  Mockingbird,  so  I 
won’t  have  to  go  to  work  half-asleep”. 

Such  a  thought  about  a  favorite  bird 
horrified  serious-minded  readers.  Aroused 
bird-lovers  wrote  their  protests;  the  writer 
of  the  letter  was  called  unappreciative, 
heartless,  and  cruel.  Finally,  the  young 
lady  who  had  started  it  all,  wrote  another 
letter  which  said,  in  effect,  “Please  lay 
off.  I  wrote  in  fun.  I  love  my  mockingbird 
and  never  had  any  intention  of  doing 
away  with  him”. 

Thinking  it  over,  I  agree  with  the  ed¬ 
itor’s  decision  not  to  publish  my  squir¬ 
rel  letter.  Some  who  read  it  would  have 
believed  every  word.  While  there  might 
have  been  approval  from  those  who  have 
to  maintain  a  running  battle  with  the 
squirrels  in  order  to  feed  birds  during  the 
winters,  others  would  surely  have  raised 
objections.  The  sweet  old  lady  who  daily 
puts  bread  crusts  on  her  window  sills  for 
her  special  squirrels  would  surely  have 
written.  Pecan  growers  in  south  Georgia, 
who  have  never  liked  the  idea  of  squir¬ 
rels  eating  or  burying  their  $l-a-pound 
nuts,  would  have  voiced  strenuous  oppo¬ 
sition.  In  the  end,  I  too  might  have  had 
to  confess  that  it  was  only  an  attempt  at 
humor. 

If  I  should  ever  write  an  editor  again, 
you  may  be  sure  that  every  word  will  mean 
exactly  what  it  says. 

Bukt  a.  Richardson 

Decatur,  Ga. 

*  *  * 

INVALID 

As  one  who  clings  to  the  idea  that  there 
are  various  levels  of  language  with  de¬ 
grees  of  appropriateness  in  usage,  I  was 
caught  by  the  headline  “Youths  like  bang- 
bang  words  in  their  paper”  with  the  kicker 
proclaiming  the  article  was  a  “Survey  on 
obscenity.”  (E  &  P  March  22). 

As  an  instructor  of  a  high  school  jour¬ 
nalism  class,  I  thought  it  might  have  rele¬ 
vance  and/or  interest  to  my  students.  At 
first  glance,  the  article  seemed  to  speak 
quite  authoritatively  using  nearly  a  page 
of  space  and  furnishing  statistical  tables. 
These  tables  quite  appalled  me — 82.2^'c 
of  the  men  and  83.3%  of  the  women  rec¬ 
ommended  the  use  of  “dirty”  words!  This 


Junlfii,  Wilmington  (IK-laware)  Journal 


would  seem  to  ring  a  death  knell  to  my 
fading  hope  that  an  educated  person  would 
know  which  level  of  language  was  appro¬ 
priate  for  a  literate  publication. 

And  then  I  noticed  the  figures  of  total 
responses  to  the  questionnaire  on  which 
the  statistical  tables  were  based!  Out  of 
a  student  body  of  18,000,  a  total  of  90  men 
and  54  women  had  filled  out  the  question¬ 
naire.  This  was  an  aggregate  of  144  or  a 
.008%.  Now  what  care  I  that  82.2%  of 
.008%  want  obscenity  in  their  college  pa¬ 
per?  This  doesn’t  seem  to  be  much  of  a 
mandate. 

The  thing  that  absolutely  amazes  me 
is  that  E  &  P  was  willing  to  devote  a  page 
(and  consequently,  an  implication  of 
worth)  to  so  completely  invalid  informa¬ 
tion. 

Mar’Lyn  D.  Cowan 
Journalism,  Parkview  High  School 
Springfield,  Missouri, 


Short  Takes 

What  we  hadn’t  known  before  is  that 
Anne  W’s  bother  is  a  Portland  resident. 
— Portland  (Me.)  Sunday  Telegram, 

*  *  * 

He  was  held  on  a  federal  charge  of  air 
privacy,  which  carries  a  penalty  of 
death. — Wilmington  (Del.)  Journal. 

*  ♦  * 

Did  you  know  that  May  22  is  Pickle 
Week? — Indianapolis  (Ind.)  Star. 

*  *  « 

Eric  Von  Schmidt  and  the  Gompkin 
Carnival  will  appear  at  New  College  for 
a  three-hour  concert  tonight  in  prepar¬ 
ation  for  a  half-hour  concert  tonight  in 
preparation  for  a  half-hour  concert  at 
the  Ringling  Museum  Sunday  night. — 
Sarasota  (Fla.)  Journal. 

*  *  « 

WANTED:  Go  Go  Girls.  Bust  be  over 
21. — Columbus  (0.)  Dispatch. 

(E&P  pays  $2  each  for  amnsing  typographical 
errors  found  in  newspapers.) 
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SIGHTED  PASSING  ST.  JOHN’S,  N.  F.,  A  T  7:15P.M. 
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on  Microfilm. 


Of  course,  you  might  not  want  to 
read  all  about  any  given  news  subject.  But 
it's  nice  to  know  the  material  is  all  there— if 
you  need  it  —  when  you  use  The  New  York 
Times  on  Microfilm. 

Take  The  Times  issues  shown 
above,  for  example. 

You  might  be  interested  only  in  the 
lead  stories.  But  you  could  also  explore  any 
of  hundreds  of  articles  on  Lindbergh's  flight. 
Or  use  these  same  issues  to  research  ar¬ 
ticles  on  business,  education,  the  arts, 
science  and  other  subjects. 

With  The  Times  on  Microfilm,  you 
can  probe  all  the  drama  and  detail  of 


events  —  recorded  on  the  scene  by  Times 
reporters.  Find  texts  of  speeches,  budgets, 
messages.  Supreme  Court  decisions. 

Almost  any  news  topic  of  interest  is 
in  The  Times  on  Microfilm.  And  every  issue 
is  available  since  1851. 

For  details,  including  a  free,  20- 
page  booklet  listing  major  news  events 
covered  by  The  Times  since  1851,  have  your 
librarian  write  to  The  New  York  Times 
Library  Services  Department,  Box  EP-4,  229 
West  43d  Street,  New  York,  N.Y.  10036. 

The  New  York  Times  on  Microfilm 

You  may  never  have  to  use  it  all. 

Bat  it’s  lUce  to  know  it’s  all  there. 


1 


Newsroom  will  be  initial  client 


April  5,  1969 


Every  Saturday  Since  1884 


New  York  Times  develops 
public  information  bank 


The  AVm.’  York  Times  has  an¬ 
nounced  the  development  of  the 
Times  Information  Bank,  a  real¬ 
time,  interactive  retrieval  sys¬ 
tem  which  will  make  available 
vast  resources  of  material  to 
major  research  and  inference 
libraries,  government  agencies, 
journalists,  scholars,  and  other 
media,  including  broadcast  net¬ 
works,  with  speed,  thoroughness 
and  comprehensiveness. 

“Initially,  the  system  at  first 
will  serve  the  news  and  editorial 
departments  of  the  Times,  and 
eventually  will  be  extended  to 
include  a  wide  range  of  clients 
requiring  comprehensive,  au¬ 
thoritative  information,”  said 
Ivan  Veit,  vicepresident. 

Veit  said  that  the  first  input 
into  the  retrieval  system  will  be 
abstract  data  from  the  New 
York  Times  Index  beginning 
January  1,  1968,  which  are  al¬ 
ready  on  magnetic  tape.  Grad¬ 
ually,  earlier  selected  data  will 
be  incorporated  into  the  system 
at  a  planned  orderly  rate. 

He  said  that  data  which  pre¬ 
date  the  actual  time  when  the 
system  commences  full  operation 
in  early  1971  will  be  drawn  ex¬ 
clusively  from  the  New  York 
Times,  whereas  current  data  fed 
into  the  system  will  come  from 
other  sources. 

“We  envision  the  instantane¬ 
ous  accessibility  of  a  gigantic 
store  of  background  information 
on  virtually  every  subject  of 
human  research  and  inquiry  will 
prove  to  be  of  immeasurable 
value  not  only  to  major  refer¬ 
ence  and  research  libraries,  gen¬ 
eral  business  services  and  other 
media,  but  also  to  individuals  en¬ 
gaged  in  all  forms  of  research,” 
Veit  said. 

“The  New  York  Times  intends 
to  enhance  its  reputation 
through  its  information  re¬ 
trieval  system,  as  one  of  the 
world’s  most  reliable  and  author¬ 
itative  sources  of  information. 
We  feel  the  potential  market  for 
the  services  which  the  system 
will  be  capable  of  producing  ex¬ 
tends  into  many  areas,”  he  said. 

“For  example,  the  services 
could  be  put  to  invaluable  use  by 
government  agencies  engaged  in 
social  research,  scholars  pre¬ 


paring  such  major  documents  as 
doctoral  disser^tions,  general 
business  services  conducting  re¬ 
search  in  specific  areas,  and 
journalists  marshalling  material 
for  books  and  articles.  The  list 
could  be  extended  to  include  the 
news  and  public  affairs  depart¬ 
ments  of  radio  and  television 
networks,  advertising  and  public 
relations  agencies,  and  the  re¬ 
search  arms  of  philanthropic 
foundations.” 

Future  expansion  of  the 
system  input,  he  stated,  will  in¬ 
clude  storage  and  retrieval  of 
photographs  and  other  graphic 
materials,  bibliographic  citations 
of  relevant  books  and  other  ref¬ 
erence  materials  available  in  the 
Times  Reference  Library,  and 
interface  with  other  reference  li¬ 
braries  and  information  centers 
using  an  automated  system. 

How  it  works 

The  heart  of  the  Times  Infor¬ 
mation  Bank  will  be  a  third 
generation,  real-time  computer 
(IBM  System  360/50)  and  soft¬ 
ware  combination  which  will  be 
designed  for  immediate  com- 
puter-to-user  response  (time- 
shared)  with  a  large  num^r  of 
remote  terminals.  A  large,  di¬ 
rect-access  mass  storage  facility 
will  be  included  to  insure  rapid 
handling  of  the  large  data  base. 

Linked  with  the  computer  will 
be  an  automatic  device  for  the 
storage  of  microfiche  containing 
images  of  actual  clippings.  The 
device  will  be  capable  of  storing 
and  rapidly  retrieving  the 
equivalent  of  3.5-by-10.6  pages 
of  newsprint.  Other  peripheral 
equipment  will  include  a  micro¬ 
form  camera  at  Microfilming 
Corporation  of  America,  Inc.,  a 
Times  subsidiary,  for  miniaturi¬ 
zation  of  full  text;  input  termi¬ 
nals — probably  cathode  ray  tube 
and  keyboard — and  a  computer- 
telephone  interface  for  audio 
computer-to-user  answer  serv¬ 
ice. 

It  will  be  possible  for  the  user, 
through  the  audio  system,  to 
query  the  computer  directly  and 
receive  an  answer.  It  will  also 
be  possible  to  use  the  audio  sys¬ 
tem  for  placing  calls  auto¬ 
matically  and  answering  in¬ 


quiries  that  have  previously 
been  placed. 

It  will  be  possible  for  a  Times 
staff  member  to  request  infor¬ 
mation  from  the  Bank,  and  re¬ 
ceive  information  on  the  screen 
within  up  to  five  seconds,  in¬ 
cluding  a  photographic  print¬ 
out  of  the  material  request^.  As 
many  as  20  requests  can  be 
made  of  the  computer  simulta¬ 
neously. 

Provisions  have  been  made  for 
up  to  43  cathode  ray  receivers’ 
installation  in  the  'Times’  43rd 
Street  building  in  New  York, 
plus  installations  in  other  Times 
offices  in  other  cities. 

The  computer  and  full  text 
device  will  be  installed  at  the 
43rd  Street  location.  Only  a  por¬ 
tion  of  the  design  memoi-y  size 
will  be  installed  initially,  with 
additions  as  the  needs  are  fore¬ 
cast. 

Remote  terminals  will  be  in¬ 
stalled  in  the  New  York  office 


The  Gannett  Company  Inc.  is 
buying  the  Pensacola  Newspa¬ 
pers,  largest  of  the  Perry  group 
in  Florida. 

Agreement  in  principle  for 
the  purchase  was  announced 
April  2  by  Paul  Miller,  presi¬ 
dent  of  Gannett  Co.,  and  John 
H.  Perry  Jr.,  president  of  Perry 
Publications  Inc. 

The  Pensacola  Journal,  Morn¬ 
ing,  and  the  News,  evening, 
had  a  combined  weekday  circu¬ 
lation  in  excess  of  90,000;  the 
Sunday  News-Journal  circula¬ 
tion  is  69,000.  Their  gross  reve¬ 
nue  is  approximately  $6  million 
annually. 

The  purchase  price,  according 
to  the  announcement,  will  in¬ 
clude  cash,  Gannett  notes  and 
assumption  of  certain  long-term 
debts.  No  Gannett  common  stock 
or  convertible  securities  are  in¬ 
volved. 

The  acquisition,  which  would 
give  Gannett  a  second  foothold 
in  Florida,  is  subject  to  condi¬ 
tions  being  met  by  the  seller 


of  the  Times,  and  editors,  re¬ 
porters  and  other  personnel  will 
be  shown  how  to  operate  the  re¬ 
trieval  equipment  to  receive  both 
abstract  and  full  text  items 
stored  in  the  system. 

Ultimately,  remote  terminals 
will  be  installed  at  customer  lo¬ 
cations,  and  customers  for  the 
system  will  be  trained  in  the 
operation,  and  will  have  full  in¬ 
quiry  privileges.  Output  to  cus¬ 
tomers,  however,  will  be  limited 
to  abstracts,  citations  and  a  sub¬ 
set  of  the  full  text  items  in 
storage.  Non-Times  articles,  in¬ 
formation  from  early  editions, 
and  killed  items  will  not  be 
translated  to  customer  terminals. 

As  of  D-Day  in  early  1971, 
detailed  abstracts  of  all  material 
published  in  the  New  York 
Times  and  in  a  wide  variety  of 
other  publications  will  be  proc¬ 
essed  into  the  computer.  An  in¬ 
itial  data  base  of  earlier  ma¬ 
terials  is  readily  available  from 
the  tapes  of  the  New  York 
Times  Index  which  has  been  in 
a  successful  computerized  opera¬ 
tion  since  January,  1968.  This 
operation  has  served  as  a  pilot 
project  for  the  enlarged  system. 

Gradually,  earlier  selected 
data  will  be  incorporated  into  the 
system  at  a  planned,  orderly 
rate.  These  earlier  data  will  be 
{Continued  on  page  46) 


within  60  days  and  to  approval 
by  directors  of  Gannett  Co. 
Formal  closing  is  anticipated  by 
June,  Miller  said. 

Gannett,  based  at  Rochester, 
N.Y.,  has  had  a  Florida  prop¬ 
erty  since  1965  when  it  pur¬ 
chased  the  Cocoa  Tribune,  Titus- 
inlle  Star-Advocate  and  a  radio 
station  in  the  Cape  Kennedy 
area  on  the  ocean  side.  In  1966 
it  established  Cocoa  Today. 
Pensacola  is  on  the  Gulf  Coast 
in  an  area  of  5,235,000  popula¬ 
tion. 

Miller  said  Braden  Ball  will 
remain  as  publisher.  He  has 
been  associated  with  the  Pensa¬ 
cola  newspapers  for  41  years. 

Perrj’  recently  denied  “ru¬ 
mors”  that  his  group  of  28  news¬ 
papers  was  up  for  sale,  wnth  a 
price  tag  of  $75  million. 

In  connection  with  the  Pensa¬ 
cola  deal.  Perry  said  he  has 
entered  into  “serious  negotia¬ 
tions”  with  several  companies 
for  the  Florida  properties. 


Gannett  closes  deal 
for  Pensacola  papers 
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250,000-daily’s  income  up  30%  since  1962 


By  Cooke  Coen 

Newspaper  Analysis  Ser\ice,  Chicago 


It  seems  to  me  that  news¬ 
papers  with  some  exceptions 
have  been  paying  tribute  to  a 
false  god — Volume — rather  than 
Rates.  The  “Recap  of  Increases” 
reveals  that  volume  has  taken 
precedence  over  rates. 

The  Cost  of  Living  Index  has 
increased  from  105.8  December 
1962  to  123.7  December  1968 — 
or  17%.  4.7%  of  this  in  1968. 

The  Department  of  Labor — 
Printing  Industrj- — hourly  in¬ 
dex  for  newspapers  has  in¬ 
creased  from  111.3  (1962)  to 
135.9  (estimated)  for  1968 — or 
22%. 

During  this  six-year  period, 
this  newspaper  cost  has  in¬ 
creased  27.7%.  Of  this,  6.4% 
was  in  1968.  Continued  profit  in¬ 
crease  was  due  to  a  combination 
of  volume  and  rate  increases. 
(See  Recap) 

For  this  same  six-year  period, 
Time  magazine  increased  its  na¬ 
tional  edition  rates — both  1  time 
and  52  time  ads — 37.3%.  T.V. 
stations  have  increased  their 
“spot”  rates  from  100%  to 
150%.  (No  consideration  is 
given  these  media  as  to  volume 
or  cost  increases.)  Q.E.D. — 
newspapers  are  laggards  as  to 
rates.  These  should  be  increased 
at  least  5%  to  8%  above  the 
1968  rates. 


On  “the  other  side  of  the  coin” 
— volume  has  done  “right  well” 
for  newspapers.  (See  Recap) 

The  combination  of  VOLUME 
and  R.ATES  has  ^ven  this 
newspaper  a  30.5%  increase  in 
revenues — resulting  in  PROFIT 
increase  from  20.7%  in  1962  to 
22.4%  in  1968. 

Permit  me  “a  moment  of 
fantasy”.  If  this  newspaper  had 
applied  the  17%  Cost  of  Li\'ing 
Index  increase  to  their  1962 
rates — and  having  the  same  in¬ 
come  dollar — they  would  have 
had  a  reduction  of  373  pages.  At 
a  cost  of  $400  per  page,  the  sav¬ 
ing  would  be  $149,200. 

Continuing  this  fantasy — if 
this  newspaper  applied  the  17% 
to  rates  and  had  the  same  vol¬ 
ume,  income  would  have  in- 
cieased  $557,200.  Somewhere  be¬ 
tween  these  two  extremes  is  the 
answer. 

As  to  1969 — the  Bureau  of  Ad¬ 
vertising  predicts  that  both  na¬ 
tional  and  classified  will  rise 
7%  in  revenue  and  retail  5%  in 
volume.  Economists  in  Washing¬ 
ton  have  indicated  a  “slowdown” 
in  Cost  of  Living  increases.  To 
offset  these  predictions — Wire 
Sei*vnces  have  increased  10%- 
11%.  Newsprint  up  $5.00  per 
ton.  Salaries  &  Wages  up  5%  to 


Advertising 
Local  Display 
National 
(General) 
Classified 
Inserts/ 


1968 

$  7,789,247.03 

1,705,926.27 

3,622,070.55 


1969 

$  7,446,327.56 

1,635,923.08 

3,238,577.31 


Circulars 

224,510.40 

147,000.50 

Total 

$13,341,754.25 

$12,467,828.45 

% 

80.9 

80.1 

Circulation 

City 

$  2,009,116.53 

$  1,983,123.99 

Country 

1,080,391.62 

1,060,324.30 

Total 

$  3,089,508.15 

$  3,043,448.29 

% 

18.9 

19.5 

Other  Income 

$  65,635.90 

$  53,053.90 

% 

0.4 

0.4 

Total  Income 

$16,496,898.30 

$15,564,330.64 

Expenses 

Editorial 

$  1,578,975.89 

$  1,502,193.54 

% 

9.5 

9.6 

Advertising 

767,669.43 

742,051.94 

% 

4.6 

4.8 

Mechanical 

2,269,919.45 

2,114,626.24 

% 

13.8 

13.6 

Newsprint  &  Ink  4,747,318.80 

4,537,626.85 

7. 

28.8 

29.2 

Total  Direct 

$  9,363,883.57 

$  8.896,498.57 

% 

56.8 

57.2 

Building 

284,599.98 

262,727.61 

7o 

1.7 

1.7 

Circulation 

1,304,455.75 

1,199,934.35 

7o 

7.9 

7.7 

Administrative/ 

General 

1,301,235.43 

1,198.800.38 

7. 

7.9 

7.7 

Total 

Indirect 

$  2,890,21.16 

$  2.661,462.34 

{Continued  on  facing  page) 


Recap  of  Increases  Since  1962 

Increase  Increase 


1968 

1967 

over  1967 

%over  1967 

1962 

over  1962 

%  over  1 962 

Income 

$16,496,898.30 

$15,564,330.64 

$ 

932,567.66 

6.0 

$12,643,466.82 

$  3,853,431.48 

30.5 

Expense 

$12,804,272.55 

$12,034,518.65 

$ 

769,753.90 

6.4 

$10,029,385.33 

$  2,774,887.22 

27.7 

Net  Income 

$  3,692,625.75 

$  3.529,811.99 

$ 

162,813.76 

4.6 

$  2,614,081.49 

$  1,078,544.26 

41.3 

7. 

22.4 

22.6 

20.7 

Income 

Local  Display 

$  7,789.247 

$  7,446.328 

$ 

342,919 

4.6 

$  5,984,897 

$  1,804,350 

30.1 

Columns 

105,848 

103,732 

2,116 

2.0 

90,240 

15,608 

17.2 

Income  per  Column 

$  73.59 

$  71.79 

$ 

1.80 

2.5 

$  66.32 

$  7.27 

10.9 

National  (General] 

$  1,705,926 

$  1,635,923 

$ 

70,003 

4.2 

$  1,778,824 

$  (72,898) 

(4.1) 

Columns 

16,134 

16,304 

(170) 

(1.0) 

18,260 

(  2,126) 

(11.6) 

Income  per  Column 

$  105.73 

$  100.34 

$ 

5.29 

5.3 

$  97.42 

$  8.31 

8.8 

Classified 

$  3,622,071 

$  3,238,577 

$ 

383,494 

11.9 

$  2,075,479 

$  1,546,592 

74.4 

Columns 

49,982 

45,246 

4,736 

10.5 

33,748 

16,234 

48.7 

Income  per  Column 

$  72.47 

$  71.57 

$ 

0.90 

1.3 

$  61.50 

$  10.97 

17.8 

Circulation 

$  3,089,508 

$  3,043,448 

$ 

46,060 

1.5 

$  2,759,053 

$  330,455 

12.0 

Income  per  100 

$  1,208.24 

$  1,197.59 

$ 

10.65 

0.9 

$  1,136.07 

$  72.17 

6.4 

Expense 

Salaries  &  Wages 

7o 

$  4,793,037 

$  4,487,473 

$ 

305,564 

6.8 

$  3,773,319 

$  1,019,718 

27.0 

37.5 

37.3 

37.7 

Yo  of  Increase 

39.7 

36.7 

Newsprint  &  Ink 

$  4,747,319 

$  4,537,627 

$ 

209,692 

4.6 

$  3,732,711 

$  1,014,608 

27.2 

7. 

37.1 

37.7 

37.3 

"la  of  Increase 

27.2 

36.6 

All  Other 

$  3,263,917 

$  3,009,419 

$ 

254,498 

8.4 

$  2,523,355 

$  740,562 

29.3 

7o 

25.3 

25.0 

25.0 

%  of  Increase 

33.1 

26.7 

Total 

$12,804,273 

$12,034,519 

$ 

769,754 

6.4 

$10,029,385 

$  2,774,888 

27.7 

7. 

100.0 

100.0 

100.0 

100.0 

100 

%  to  Income 

77.6 

77.4 

79.3 
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1968 

1969 

Deductions 

Supplements — 
Net  $ 

103,246.60 

$  100.834.50 

Bad  Debts 

36,944.92 

23.671.64 

Depreciation 

309,906.30 

302,051.60 

Misc.  Adjust 

100.000.00 

50,000.00 

Total  ( 

550,097.82 

$  476,577.74 

% 

3.3 

3.1 

Total 

Expenses  $12,804,272.55 

$12,034,518.65 

% 

77.6 

77.4 

Net  income  $  3,692,625.75 

$  3,529,811.99 

% 

22.4 

22.6  ' 

Avg.  Net. Paid 
Circulation 

253,604 

254,130 

1968 

1969 

.00  omitted 

.00  omitted 

Editorial 

Salaries  $ 

961,019 

$  923,053 

Features 

144,685 

138,835 

Wire  Service 

154,204 

143,715 

Telephone  & 
Telegraph 

62,268 

56,526 

Travel  &  Auto 

65,354 

52,869 

Expense 

83,206 

85,780 

Total  $  1 

1,470,736 

$  1,400,778 

% 

9.0 

9.0 

Art  &  Photo 

Salaries  $ 

80,212 

$  75.773 

Expense 

28.028 

25,643 

Total  $ 

108,240 

$  101,416 

% 

0.6 

06 

Total 

Editorial  $ 

1,578,976 

$  1,502,194 

% 

9.6 

9.6 

Columns — 

Reading  Matter 

83,510 

81,538 

Cost  per 

Column  $ 

18.91 

$  18.42 

Man  Hours 

265,494 

266,500 

per  Page 

25.43 

26.15 

Premium  Hours 

1,903 

1,438 

Avg.  Monthly 

Salary — Edit,  $ 

676.77 

$  645.49 

Art  &  Photo  $ 

668.43 

$  631.44 

Local  Advertising 

Salaries  $ 

174,699 

$  168,111 

Expense 

31,658 

29,900 

Total  $ 

206,357 

$  198,011 

% 

1.3 

1.3 

Columns — Local 
Display 

105,848 

103,732 

Income  per 
Column  $ 

73.59 

$  71.79 

Selling  Cost  per 
Column  $ 

1.95 

$  1.92 

Man  Hours 

49,462 

49,936 

Man  Hours 
per  Page 

3.74 

3.85 

Avg.  Monthly 
Salary  $ 

606.60 

$  576.77 

National  Advertising 

Salaries  $ 

53,095 

$  51,205 

Expense 

84,057 

84,869 

Total  $ 

137,152 

$  136,074 

% 

0.8 

0.9 

Columns — 

National 

16,134 

16,304 

Income  per 
Column  $ 

105.73 

$  100.34 

Selling  Cost 
per  Column  $ 

8.50 

$  8.34 

Man  Hours 

15,120 

15,120 

Man  Hours 
per  Page 

7.50 

7.42 

Avg.  Monthly 
Salary  $ 

632.08 

$  609.58 
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1968 

1969 

Classified  Advertising 

Salaries  $  188,039 

$  170,642 

Expense 

29,048 

27,574 

Total  $ 

217,087 

$  198,216 

% 

1.3 

1.3 

Columns — 

Classified 

49,982 

45,246 

Income  per 

Column  $ 

72.47 

$  71.57 

Selling  Cost 

per  Column  $ 

4.34 

$  4.38 

Man  Hours 

75,694 

72,362 

Man  Hours 

per  Page 

12.11 

12.80 

Avg.  Monthly 

Salary  $ 

429.31 

$  420.30 

Dispatch 

Salaries  $ 

94,234 

$  92,637 

Expense 

Total  $ 

105,388 

11,352 
$  103,989 

% 

0.6 

0.6 

Avg.  Monthly 

Salary  $ 

490.80 

$  477.98 

Administrative  &  Promotion 

Salaries — 

Admin.  $ 

20,800 

$  20,800 

Promotion 

25,729 

25,835 

Expense 

55,156 

59,125 

Total  $ 

101,685 

$  105,760 

% 

0.6 

0.7 

Total 

Advertising  $ 

767,669 

$  742,052 

% 

4.6 

4.8 

Composing  Room 

Wages  $ 

1,291,370 

$  1,188,516 

Expense 

46,268 

46,522 

Total  $ 

1,337,038 

$  1,235,038 

% 

8.1 

7.9 

Published  Pages 

31,934 

30,830 

Cost  per  Page  $ 

41.87 

$  40.06 

Man  Hours 

303,132 

298,092 

Man  Hours 

per  Page 

9.50 

9.57 

Premium  Hours 

3,785 

4,116 

Avg.  Monthly 

Wage  $ 

713.85 

$  662.86 

Engraving  Room 

Expense  $ 

99,493 

$  100,429 

% 

0.6 

0.6 

Square  Inches 

1,047,717 

1,059,047 

Cost  per  Inch  $ 

.095 

$  .095 

Stereo  Room 

Wages  $ 

277,193 

$  263,445 

Expense 

49,766 

47,277 

Total  $ 

326,959 

$  310,122 

% 

2.0 

2.0 

Mats  Used 

63,102 

61,972 

Plates  Cast 

126,749 

128,123 

Cost  per  Plate  $ 

2.58 

$  2.42 

Man  Hours 

66,234 

66,988 

Man  Hours 

per  Plate 

.52 

.52 

Premium  Hours 

1,537 

1,633 

Avg.  Monthly 

Wage  $ 

719.90 

$  693.28 

Press  Room 


Wages  $ 

Expense 

429,998 

39,493 

$ 

393,842 

42,266 

Total  $ 

469,491 

$ 

436,108 

% 

2.9 

2.8 

Man  Hours 

114,610 

116,798 

Man  Hours 

per  1000  Circ. 

1.23 

1.26 

Premium  Hours 

4,481 

3,673 

Avg.  Monthly 

Wage  $ 

717.88 

_$_ 

678.73 

1969 


_  _  1968 

j969 

Mechanical 

Misc.  $  36,938 

32,929 

%  0.2 

0.2 

Total 

Mechanical  $  2,269,919 

$  2.114,626 

%  13.8 

13.6 

Newsprint  &  ink 

Newsprint 

Used  $  4,606,298 

$  4.395.940 

Storage  & 

Handling  55,000 

53,750 

Ink  Used  86,021 

87,937 

Total  $  4,747,319 

$  4,537,627 

%  28.8 

29.2 

Tons — Newsprint  32,544 

31,446 

Cost  per  Ton  $  141.54 

$ 

139.79 

Pounds  Ink — 

Black  1.036,443 

1,016,044 

Cost  per 

100  lbs.  $  5.50 

$ 

6.25 

Pounds  Ink — 

Color  85,238 

75,410 

Avg.  C'>st  per 

1  100  lbs.  $  34.26 

$ 

33.20 

Building 

Wages  $  162,589 

$ 

153,338 

Expense  122,01 1 

109,390 

Total  $  284.600 

$I 

262,728 

%  1.7 

1.7 

Mail  Room 

Wages  $  213.281 

$ 

205,163 

Wages — Extras  37,501 

38,764 

Expense  35,445 

30,366 

Total  $  286,227 

c 

274,293 

%  1.8 

1.8 

Man  Hours  97,395 

96.588 

Man  Hours  per 

1000  Circ.  1.05 

1.04 

Premium  Hours  1,202 

805 

Avg.  Monthly 

Wage  $  592.45 

$ 

566.47 

Circulation 

Salaries — City  $  172,255 

$ 

165,309 

Country  121,752 

115,537 

Expense  218,440 

153,071 

Total  $  512.447 

r 

433,927 

%  3.1 

2.8 

Man  Hours  98,862 

98,320 

Man  Hours  per 

1000  Circ.  1.06 

1.06 

Delivery 

'  Transportation  $  416,950 

$ 

403,601 

Second  Class 

Postage  88,832 

88,113 

Total  $  505.782 

$_ 

491,714 

%  3.0 

3.1 

Total 

Circulation  $  1.304,456 

$ 

1,199,934 

%  7.9 

7.7 

Business  Office 

Salaries  $  255,271 

$ 

240,266 

Expense  86,205 

67.770 _ 

Total  $  341.476 

r 

308,036 

%  2.'' 

2.0 

Man  Hours  85.980 

85.044 

Avg.  Monthly 

Salary  $  531.82 

$ 

503.70 

Executive  Office  $  234,000 

$ 

234.000 

%  '.4 

1.5 

1  Generai/Unallocated 

Professional 

Services  $  51,997 

$ 

43,111 

Taxes  328,636 

302,212 

Insurance  137,176 

116,670 

Expense  207,950 

194,771 

Total  $  725.759 

$ 

656,754 

%  4.4 

4.2 

Total  Admin- 

istrative  $  1,301,235 

$ 

1,198,800 

'  %  7.9 

7.7 

11 


Newspapers  blamed 
for  loss  of  image 


Maryland  ad  tax  stymied 

Annapolis 

Officials  of  the  Marylaml-Delaware-D.C.  Press  Association 
believe  they  have  outnianeuvered  the  advocates  of  an  adver¬ 
tising  tax  in  Maryland. 

An  ad  tax  clause  was  added  to  Governor  Marvin  Mandel’s 
general  tax  package  and  was  passed  by  the  Assembly.  Repre¬ 
sentatives  of  newspapers,  broadcast  stations  and  others  ob¬ 
tained  a  hearing  in  the  Senate  Finance  Committee,  after 
which  the  bill  was  reported  out  in  its  original  form,  thus 
avoiding  referral  back  to  the  Assembly. 

As  passed  and  signed  by  the  Governor,  the  bill  removes  an 
exemption  for  advertising  in  the  old  sales  tax  law  but  fails 
to  provide  for  machinery  to  collect  the  le\’>'. 

In  the  view  of  the  state’s  attorney  general,  an  attempt  to 
impose  and  collect  a  sales  tax  on  advertising  would  be  un¬ 
constitutional  because  advertising  is  a  service,  not  a  product. 


AP  and  UPI  publish 
books  on  Eisenhower 


Kansas  City,  Mo. 

Too  many  publishers  gather 
at  assix-iation  meetings  and  cry 
on  each  others  shoulders  over 
the  loss  of  the  newspapers’  im¬ 
age  and  still  don’t  recognize  that 
the  newspapers  themselves  are 
fully  to  blame  in  a  great  ma¬ 
jority  of  cases. 

That  is  the  studied  opinion  of 
H.  Lang  Rogers,  executive  edi¬ 
tor  and  publisher  of  the  Joplin 
(Mo.)  (ilohe,  who  addressed  the 
Midwest  Circulation  Managers 
Association  conference  here  re¬ 
cently. 

Rogers  thinks  this  is  partially 
because  too  many  of  today’s  pub¬ 
lishers  are  business  men,  not 
newsmen. 

“They  can’t  see  past  their 
balance  sheets,”  Rogers  said, 
“and  for  lack  of  personal 
knowledge,  rely  upon  writers 
and  editors  who  too  often  might 
have  political  and  social  Iteliefs 
which  differ  greatly  from  those 
of  the  publisher.  To  compound 
this  problem,  we  find  fewer  of 
the  young  journalists  with  the 
basic  honesty  and  integrity  to 
seek  to  write  entirely  objectively 
and  to  bend  over  backwards  to 
keep  their  own  beliefs  from 
slanting  their  writings.” 

Conscience  of  conimunily 

Rogers  said  he  still  believes 
that  a  good  newspaper  is  the 
conscience  of  the  community, 
and  the  one  business  organiza¬ 
tion  most  interested  in  and  most 
influential  for  the  good  of  the 
community. 

“However,”  he  said,  “when 
those  who  operate  a  newspaper 
maintain  on  the  one  hand  that 
they  seek  and  work  for  all  those 
good  goals,  but  then  do  so  from 
an  ivory  tower,  they  are  already 
in  real  trouble.  Any  time  a  good 
newspaper  man  gets  away  from 
his  readers  he  has  problems. 

“The  publisher  who  attempts 
to  mold  his  newspaper  around 
the  comments,  desires,  and  com¬ 
plaints  of  his  country  club  bud¬ 
dies  will  soon  be  face  to  face 
with  circulation  losses  and  de¬ 
clining  profits.  A  newspaper  can 
nev’er  lose  close  touch  with  the 
people  and  maintain  a  really  out¬ 
standing  image.” 

One  thing  that  huils  the  im¬ 
age  of  newspapers,  Rogers  as¬ 
serted,  is  the  lack  of  understand¬ 
ing  on  the  part  of  readers.  He 
sa-d  this  is  due  to  the  failure  on 
the  part  of  the  paper  to  clearly 
explain  to  its  readers  what  its 
function  is  and  what  it  is  doing. 

Rogers  said  he  often  had  been 
accused  of  slanting  news  in  his 


newspaper  when  careful  ques¬ 
tioning  of  the  accuser  revealed 
that  what  was  lieing  talked 
al)out  was  the  editorial  column 
of  the  paper,  not  the  news  col¬ 
umns. 

“.■\nd  they  really  didn’t  know 
exactly  what  the  difference  was,” 
Rogers  exclaimed. 

“I  have  lieen  accused  of  favor¬ 
ing  a  political  party,  specifically 
on  the  front  page  in  a  Presi¬ 
dential  election  year.  As  a  result 
I  ran  a  detailed  count  and  found 
that  the  party  of  the  complain¬ 
ant  was  actually  well  ahead  of 
my  own  party  in  exposure  on 
page  one.  When  I  sent  these 
figures  to  him,  he  nev’er  bothered 
to  reply.” 

Another  newspaper  problem, 
Rogers  said,  is  when  newspaper 
executiv'es  listen  too  often  to 
their  friends,  who  are  motivated 
by  personal  ambitions  and 
greedy  goals.  When  this  narrow 
field  is  catered  to,  the  general 
public  is  going  to  classify  the 
publisher. 

Rogers  delineated  some  of  the 
pitfalls  for  newspapers. 

Some  too  often  are  related  too 
closely  with  the  local  chamber  of 
commerce  and  are  then  quite 
vulnerable  to  the  insinuations 
that  big  advertisers  control 
what  news  is  printed  and  what 
is  not  printed. 

While  there  is  no  doubt  that 
newspapers  must  be  partners 
with  the  chamber  of  commerce 
and  work  closely  with  them 
to  help  .secure  new  industry' 
and  new  business,  in  so  doing  it 
is  necessary  to  keep  readers  well 
informed  as  to  all  the  whys  and 
wherefores  of  such  actions  and 
to  clearly  enunciate  that  it  is  the 
common  good  which  is  being 
sought. 

Make  own  contarls 

In  basic  dollars  and  cents, 
more  and  more  newspapers 
everyday  are  finding  it  highly 
beneficial  to  carry  on  their 
own  contact  work  outside  the 
chamber  of  commerce. 

The  chamber  will  never  seek 
to  bring  in  a  new  retail  outlet 
because  of  the  potential  compe¬ 
tition  with  one  or  more  of  its 
memliers,  but  a  newspaper  pub¬ 
lisher  can  look  for  such  pos¬ 
sible  additions  to  his  city  and 
lienefit  lx)th  his  community  and 
himself  in  the  long  run. 

Noii-competitive  newspapers 
can  get  themselves  linked  too 
closely  with  the  local  govern¬ 
ment  and  staffers  can  become  so 
friendly  that  they  start  accept¬ 
ing  too  much  at  face  value. 


Associated  Press  memlier 
newspapers  this  week  liegan  dis¬ 
tribution  of  a  close-to-the-news 
book  on  the  life  of  the  late 
Dwight  D.  Eisenhower,  written 
by  Special  Correspondent  Rei¬ 
man  Morin,  twice  winner  of  a 
Pulitzer  Prize  for  Journalism. 

The  book  is  titled  “Eisen¬ 
hower,  A  Gauge  of  Greatness” 
and  its  264  pages  contain  140,000 
words  of  text  and  85  photo¬ 
graphs  in  color  and  black  and 
white. 

United  Press  International 
and  .American  Heritage  Publish¬ 
ing  Co.  announced  they  will 
publish  a  memorial  biography  of 
the  former  President  and  five 
star  General  in  a  hard-cover 
book  that  will  be  ready  for  dis¬ 
tribution  .April  15th.  Its  title 
will  be:  “Eisenhower:  American 
Hero.” 

The  announcement  said  the 
book,  which  went  to  press  this 
week,  has  been  under  prepara¬ 
tion  for  some  time,  and  can  be 
completed  rapidly. 

Morin,  biographer  of  Winston 
Churchill  and  author  of  other 
books,  liecame  interested  in  the 
life  story  of  Eisenhower  years 
ago.  He  knew  the  General  for 
25  years  and  reported  many  of 
Eisenhower’s  activities.  He  spent 
a  year  and  a  half  writing  the  AP 
book. 

Eisenhower’s  personal  letter 
files  were  open  to  Morin,  who 
held  many  long  conversations 
with  the  General  and  his  as¬ 
sociates  for  the  avowed  purpose 
of  obtaining  material  for  the  bi¬ 
ography. 

Some  of  the  photographs  de¬ 
picting  the  life  of  Eisenhower 
have  never  been  published  be- 
tore.  They  were  sought  out  and 
selected  by  Max  Pesfors,  AP 
piiotographer  and  photo  editor, 
also  a  Pulitzer  Prize  winner. 


Readers  pay  $3  for  the  book 
and  .AP  members  can  either 
Handle  their  own  distribution,  or 
can  have  their  readers  send  cou¬ 
pons  directly  to  the  printing 
house  for  individual  mail  de¬ 
livery. 

The  UPI’s  memorial  volume 
will  contain  144  pages  of  text 
and  pictures,  many  in  color, 
covering  the  stor>'  of  Eisen¬ 
hower’s  early  life,  his  long  mili¬ 
tary  and  public  career,  and  his 
retirement  years.  It  will  include 
special  text  and  picture  cover¬ 
age  of  his  state  funeral  this 
week. 

The  front  cover  will  carry  a 
four-color  picture  of  Eisenhower 
in  his  five-star  general’s  uni¬ 
form.  Among  its  more  than  125 
illustrations  will  be  a  special 
picture  essay  on  the  Abilene, 
Kansas  countryside  where  the 
34th  President  was  raised.  There 
also  will  be  pictures  of  D-Day 
and  other  World  War  II  combat 
scenes. 

It  will  have  a  foreword  by 
Bruce  Catton,  Pulitzer  Prize¬ 
winning  historian  and  senior 
editor  of  American  Heritage. 
The  narrative  will  be  by  Ken¬ 
neth  Davis,  historian  and  author 
of  earlier  books  on  Ei.senhower 
and  Adlai  E.  Stevenson. 

Contributors  to  the  book  will 
include  Dr.  Milton  Eisenhower; 
Edgar  Eisenhower;  Admiral 
Arthur  W.  Radford;  Generals 
Mark  Clark,  Omar  Bradley,  and 
S.  L.  A.  Marshall;  Viscount 
Montgomery  of  .Alamein;  and 
UPI  White  House  reporter  Mer- 
riman  Smith. 

.A  highlight  will  be  President 
Richard  M.  Nixon’s  personal  ap¬ 
praisal  of  Eisenhower  published 
in  1962.  The  liook  will  con¬ 
tain  excerpts  from  Eisenhower 
speeches  and  proclamations. 
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^Coming  along  real  good  ’ 

South  Bend  reports  finding 
minor  ‘bugs’  in  Letterflex 


PlTTSBl’RGH 

The  production  manager  of 
the  South  Bend  (Ind.)  Tribune 
said  nothing  in  his  report  to  the 
Mid-Atlantic  Newspaper  Me¬ 
chanical  Conference  here  this 
week  that  would  change  the 
bright  future  that  has  been  pre¬ 
dicted  for  Letterflex  plates. 

After  nearly  five  months  of 
limited  use  of  them  on  actual 
pro<luction  runs  at  the  Tribune, 
Carl  Wallace  indicated  that  the 
lightweight  plastic  relief  plates 
for  letterpress  are  proving  su¬ 
perior  to  metal  plates,  as 
claimed  by  the  W.  R.  Grace  & 
Co.,  the  developers.  “All  in  all 
it  is  coming  along  real  good,”  he 
told  the  group. 

He  said  the  Tribune  is  pro¬ 
ducing  about  five  percent  of  its 
printing  plates  using  the  Letter¬ 
flex  system.  These  plates,  he 
said,  are  u.sed  primarily  for 
comic  strips  and  the  Sunday 
magazine  section.  In  addition,  it 
is  making  special  tests  on  color 
for  local  advertisers  at  regular 
speeds  and  a  run  of  30,000  im¬ 
pressions  as  compared  to  a 
normal  run  of  48,000. 

“Depending  upon  the  delivery 
of  additional  equipment,  and 
continued  demonstrations  of  the 
many  advantages  inherent  in 
the  Letterflex  plate,”  he  told 


the  conference,  “total  conversion 
of  the  Tribune’s  plate  making 
production  can  be  expected  to 
take  place  in  1970.” 

Saddles  and  inking 

He  said  the  special  platemak¬ 
ing  machine  installed  last  Oc¬ 
tober  has  maintained  “essential¬ 
ly  uninterinipted  production” 
since  the  first  of  the  year  and 
it’s  continuing  satisfactorily.” 
However,  he  said  some  difficul¬ 
ties  have  been  encountered  W’ith 
the  saddles,  on-press  lock-up, 
and  inking.  He  did  not  refer  to 
any  of  these  problems  as  being 
serious  in  his  progress  report. 

“Because  we  assumed  that 
the  saddles  were  perfect,  we 
formed  some  wrong  conclusions 
about  the  Letterflex  plate,” 
Wallace  said.  “The  press  proofs 
show  the  plates  just  barely 
printing  in  some  areas  and 
showing  too  much  impression  in 
others.  It  took  a  while  before  we 
got  smart.  The  saddles,  while 
perfect  in  thickness,  were  and 
still  are  distorted.  The  plate 
was  not  at  fault.  We  now  do 
some  make-ready  and  also  ar? 
working  w’ith  several  saddle 
makers  to  solve  this  problem.” 

Another  difficulty,  he  men¬ 
tioned,  has  been  on-press  lock¬ 
up.  He  said  several  lock-ups 


MIXING  COLORS — A  paint-in  party  attracted  a  throng  of  produc¬ 
tion  men  on  the  first  night  of  the  Mid-Atlantic  Newspaper  Me¬ 
chanical  Conference  at  Pittsburgh.  That's  Jim  Tisdale  from  Inter¬ 
national  Paper  Sales  Co.  painting  the  peace  mark  on  the  model's 
navel — not  his  firm's  corporate  symbol,  as  many  first  believed. 
Charles  (Chick)  M.  Wilson,  Scranton  (Pa.)  Times,  debates  whether 
to  fingerpaint  or  use  the  brush.  Finger  painting  was  ruled  illegal. 
The  3-day  conference  attracted  more  than  600  production  men,  their 
wives  and  suppliers. 

EDITOR  ac  PUBLISHER  for  April  5,  1969 


have  been  made  by  the  Tribune 
and  some  by  the  manufacturers 
and  “we  have  great  hope  for 
one  we  ai’e  developing  and  one 
way  or  another,  this  problem 
will  be  solved  very  soon.” 

Mixing  of  Letterflex  plates 
with  stereo  metal  plates  is  pos¬ 
ing  a  problem  because  of  ink 
adjustment,  he  said.  The  plastic 
plate,  according  to  Wallace, 
transfers  all  the  ink  from  ink¬ 
ing  roller  to  paper  but  the  stereo 
does  not  and  thus  requires  more 
ink,  which  results  in  too  much 
ink  on  the  Letterflex  plate. 

“At  one  point  in  our  experi¬ 
ments,”  Wallace  related,  “we 
began  running  into  trouble  with 
the  halftones  starting  to  fill  and 
the  dots  joining  up.  We  first 
tried  to  back  off  the  ink  rollers 
but  the  filling  got  worse,  if  any¬ 
thing.  Finally,  when  the  press¬ 
men  decided  to  go  in  the  other 
direction,  the  halftones  stopped 
filling.  The  rollers  apparently 
were  depositing  dirt  on  the 
plates  and  leaving  it  there  with 


light  settings.  More  pressure  on 
the  ink  rollers  evidently  put  the 
dirt  on  the  plate,  but  took  it  off, 
as  well.” 

In  their  inking  of  plates,  it 
has  also  been  learned  that  the 
colors  are  difficult  to  set,  but 
once  set,  they  hold.  AdPro  pas¬ 
tels,  Wallace  said,  are  particu¬ 
larly  sensitive  to  overinking.  He 
said  the  slightest  amount  of  ex¬ 
cess  ink  causes  the  screens  to 
fill.  But  once  the  settings  are 
correct,  they  seem  to  stay  put, 
he  said. 

Wallace  said  “immediate  im¬ 
provement”  in  the  reproduction 
of  the  daily  comics  was  brought 
about  when  the  Letterflex  plates 
w'ere  mounted  opposite  the 
stereo  plate  with  the  leading 
edge  only  fastened  down.  The 
plate  sticks  to  the  sheet  of  Poly- 
fibron  that  is  beneath  it. 

Wallace  then  reported  the  re¬ 
sult  of  a  survey  of  a  large 
Wednesday  paper  comparing 
Letterflex  with  hot  metal,  to 
show  how  the  Tribune  will  have 
to  handle  production  of  the  pa¬ 
per  when  it  converts  to  Letter¬ 
flex  process  as  a  total  system 
in  1970. 

The  example  illustrates  what 
actually  happened  page-wise 
and  what  it  might  expect  if 
completely  Letterflex.  First  the 
hot  metal  version  as  it  actually 
happened: 


72  page  total  for  first  edition  (Michigan). 

Pages  sent  to  Stereotype  Department  from  Composing: 


Dec.  10 

Dec.  11 

Dec.  11 

Dec.  11 

Total 

8-9:00 

9-10:00 

10-11:00 

4  color 

19 

19 

25 

5  full  page  ads 

9 

19 

19 

25 

72 

Second  edition 

(Indiana) 

Dec.  11 

2 

Home  edition 

Dec.  11 

18 

Final  edition  (Green) 

Dec.  11 

1 

TOTAL  PAGES  MADE 
PLATES  MADE  (2  per  page) 


93 

186 


been  the  same  on  both  methods. 
This  shows  considerable  pres¬ 
sure  at  the  end  and  very  light 
demand  on  the  machine  at  the 
start. 

This  edition  had  a  news  hole 
of  168.1  columns  for  first  edi¬ 
tion  and  that  was  broken  down 
as  follow's: 

2226  column  inches  body 
or  straight  matter 


1008  column  inches  of  art — 
which  would  be  in  velox  form 
for  Letterflex 

7226  column  inches  of  display 
ads  of  which  17  were  full  page 
6  pages,  or  54  columns,  of  clas¬ 
sified  or  approximately  16,000 
lines  of  agate. 

If  this  volume  and  the  copy 
flow  are  accepted  as  normal,  the 
(Continued  on  page  48) 


If  this  paper  had 

1  been  px’e- 

schedule  of 

pages  to 

the  en- 

pared  for  plating  on 

the  Letter- 

graving  department  would  have 

flex  machine  the 

following 

prevailed : 

Dec,  10 

Dec.  11 

Dec.  11 

Dec.  11 

Total 

8-9:00 

9-10:00 

10-11:00 

17  full  page  ads 

7 

19 

25 

4  color 

— 

— 

— 

21 

7 

19 

25 

72 
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Headquarters  of  Multimedia  Inc. 

News-Piedmont  Building  opened 
on  downtown  Roger  Peace  Plaza 


Bv  J.  Hunter  Stokes 


of  Multimedia,  Inc.,  and 
Jolley  is  vicechairnian  of  the 
board.  Bunnelle,  Wearn  and 
Edmund  A.  Ramsaur  are  vice- 
presidents;  James  E.  Jolley,  sec¬ 
retary.  B.  H.  Peace  Jr.  and  the 
officers  named  make  up  the 
Multimedia  board  of  directors. 

Multimedia  is  owned  by  ap¬ 
proximately  400  stockholders, 
chiefly  in  the  Southeast. 


Grkknvillk,  S.C. 

The  $4,000,000  News-Pied¬ 
mont  Buildini;,  headquarters  of 
Multimedia,  Inc.,  publishing  and 
broadcasting  enterprise  with  in- 
tere.sts  in  the  Southeast  and 
Midwest,  was  opened  March  31. 

Ribbon-cutting  and  dedication 
ceremonies  took  place  on  Roger 
Peace  Plaza  at  the  corner  of  the 
downtown  site  —  the  plaza 
named  for  the  late  Roger  C. 
Peace,  longtime  editor  and  pub¬ 
lisher  of  the  morning  and  after¬ 
noon  dailies,  and  former  board 
chairman  of  Multimedia  Inc. 

A  week-long  visitation  period 
will  allow  the  public  to  view 
the  three-story  newspaper  plant 
which  was  2*,2  years  in  con¬ 
struction  and  reconstruction  and 
con.solidated  some  eight  separate 
buildings  into  a  single  facility. 

The  approximately  161,000 
square  feet  in  the  building  more 
than  triples  the  amount  of  space 
included  in  the  original  plan¬ 
ning  and  the  $4,000,000  invest¬ 
ment  quadruples  the  monetary 
outlay.  The  building  now  “an¬ 
chors”  S.  Main  Street  redevel¬ 
opment. 

The  project  was  undertaken 
in  three  phases  after  the  gen¬ 
eral  contract  was  let  to  Daniel 
Construction  Co.  of  Greenville 
in  February,  1966.  J.  E.  Sirrine 
Co.  of  Greenville  was  architect- 
engineer. 

Didn't  miss  an  ediliun 

The  third  phase  included 
demolition  of  the  six-story 
former  main  building  of  the 
Greenville  Xeivs  and  Greenville 
Piedmont  and  the  two  newspa¬ 
pers,  with  a  combined  circula¬ 
tion  of  115,000,  ilid  not  miss  an 
edition  throughout  the  construc¬ 
tion  and  reconstruction. 

Everything  is  new  or  reno¬ 
vated  in  the  current  construc¬ 
tion  except  the  press  room  and 
mailing  room — previous  new 
con.st  ruction — which  were  air 
conditioned  as  a  part  of  the 
project. 

Peace  was  determined  that 
the  firm  was  to  remain  an  inte¬ 
gral  part  of  the  heart  of  the 
city  so,  rather  than  seek  a  new 
location  where  construction  of 
a  similar  building  could  have 
been  done  at  half'  the  cost,  it 
was  decided  to  rebuild  and  en¬ 
large  upon  a  site  that  had  been 
a  landmark  for  generations. 


Pha.ses  1  and  2  of  the  project 
were  completed  and  occupied  in 
Februarj",  1968,  two  years  after 
the  letting  of  the  prime  con¬ 
tract.  Pha.se  1  included  <lemoli- 
tion  of  the  abandoned  mail 
room,  and  temporary  relocation 
of  the  circulation  department 
nearby.  Phase  2  included  demo¬ 
lition  of  the  evacuated  circula¬ 
tion  department  so  as  to  allow 
construction  in  Phases  1  and  2 
of  part  of  the  three-story  build¬ 
ing  and  parking  garage  until 
it  abutted  the  existing  six-story 
building  which  was  scheduled 
for  removal  in  Phase  3. 

All  departments  were  in  the 
new  building  in  the  spring  of 
1968  and  ready  for  the  “settling 
in”  jirocess  which  was  extensive. 

Construction  allowed  for  a 
fourth  floor  to  be  added.  This 
is  one  of  the  many  upgraded 
modifications  to  the  initial  con¬ 
cept,  built  in  to  assure  that  de¬ 
mands  of  future  growth  can  be 
met. 

Glass  partition  system 

The  building  was  designed  to 
provide  maximum  flexibility 
with  u.se  of  a  movable  glass  par¬ 
tition  system  and  modular  ceil¬ 
ing  providing  relocation  of  light¬ 
ing  and  air  conditioning  out¬ 
lets.  A  comidete  under-floorduct 
system  provides  for  electrical 
and  telephone  connections. 

Circulation  and  advertising 
dei)artments,  business  office  and 
data  processing  are  located  on 
the  first  floor.  Press  room  and 
mailing  facilities  are  on  ground 
level  adjacent  to  the  parking 
garage. 


On  the  second  floor  are  the 
editorial  rooms  of  the  Green¬ 
ville  News  and  Greenville  Pied¬ 
mont,  along  with  their  compos¬ 
ing  room,  engraving  and  photo¬ 
graphic  departments.  The  third 
floor  is  reserved  for  an  employe 
canteen  and  expansion  pur¬ 
poses. 

The  executive  suite  of  Multi- 
media  Inc.,  occupies  one  wing 
of  the  building  overlooking  the 
Roger  Peace  Plaza  with  its 
trees  and  flower  plantings. 

The  latest  acquisition  of 
Multimedia  Inc.,  are  the  two 
newspapers  in  the  Alabama 
capital  city,  the  Montgomery 
Advertiaer  and  the  Alabamn 
Journal,  published  by  the  Adver¬ 
tiser  Company  of  which  Harold 
Martin  is  president.  The  two 
news|)apers  were  bought  March 
1. 

Other  divisions  of  Multimedia 
are  the  News-Piedmont  Co.,  J. 
Kelly  Sisk,  president  and 
treasurer;  the  Asheville  (N.C.) 
Citizen-Times  Co.,  Robert  Bun¬ 
nelle,  president;  Multimedia 
Broadcasting  Co.,  R.  A.  Jolley 
chairman  of  the  executive  com¬ 
mittee,  Wilson  C.  Wearn,  presi¬ 
dent. 

Multimedia  Broadcasting  Di¬ 
vision  operates  WFBC-AM-FM- 
TV  in  Greenville,  WBIR-AM- 
FM-TV  in  Knoxville,  Tenn., 
WMAZ-AM-FM-TV  in  Macon, 
Ga.,  and  Radio  Station  WWNC- 
AM  in  A.sheville.  Multimedia 
also  operates  the  present  com¬ 
pany’s  one-third  interest  in  a 
cable  antenna  television  service 
in  Columbus,  Ind. 

Si.sk  is  president  and  treasur- 


City  editor’s  salary 
upped  $45  to  $231 

Scranton,  Pa. 

Increases  of  $33.10  in  the  re¬ 
porter  top  minimum  will  boost 
it  to  $204.58  in  a  three-year 
Newspaper  Guild  contract  at  the 
Scranton  Times. 

The  settlement,  similar  to  one 
at  the  Scranton  Tribune  and 
Scrantoniati,  includes  a  $45.10 
increase  in  the  minimum  for 
city  editor,  which  will  go  to 
$231.59. 

The  minimum  for  wire  editor 
is  raised  to  $224.58;  assistant 
night  city  editor  to  $228.08; 
copy  readers  and  several  editors 
to  $217.08,  head  librarian  to 
$173.89,  and  library  clerks  to 
$104.33. 

Service  requirement  for  a 
fourth  week’s  vacation  is  re¬ 
duced  from  10  years  to  eight. 
Maternity  leave  is  provided  for 
the  first  time. 

• 

Government  official 
named  to  safety  post 

Washington 

Albert  Benjamin  Kelley, 
former  director  of  public  affairs 
for  the  Federal  Highway  Ad¬ 
ministration,  has  been  appointed 
vicepresident,  communications, 
of  the  In.surance  Institute  for 
Highway  Safety. 

Dr.  William  Haddon  Jr., 
president  of  the  Institute,  said 
Kelley  will  initiate  and  direct 
progi’ams  to  increase  awareness 
of  highway  .safety  problems  and 
solutions. 


$4,000,000  plant  of  the  News-Piedmont  Co.  was  formally  dedicated  March  31,  honoring  the  late 
Roger  C.  Peace,  longtime  editor  and  publisher  of  the  two  daily  newspapers.  The  building  is  a  handsome 
"anchor''  for  Main  Street  redevelopment,  built  above  a  travertine  base.  The  building  also  houses  the 
executive  offices  of  Multimedia,  Inc.,  of  which  the  News-Piedmont  Co.  is  a  division. 
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>  (hence  the  name).”  John 

tnUntOiiSly  Gordon,  a  former  bookstore 

owner  and  photog^rapher,  joined 
'\T  •  ^  •  Ellithorpe  in  1962.  The  business 

y  I  |.1|  ^  III  j  venture  was  started  on  a  shoe¬ 

string,  with  each  partner  con- 
^  tributing  “a  few'  hundred 

W-f-ClI'OCl  dollars”. 

“In  1966,”  continues  Elli¬ 
thorpe,  “an  opportunity  arose  to 
move  to  Vietnam  and  I  took  it, 
leaving  Gordon  to  man  the 
of  the  cordite-laden  air  and  the  Denver  office.  In  Vietnam  I  met 
embattled  newsman  found  that  and  later  combined  w’ith  Avery.” 
vith  the  "'nr  is  far  from  being  a  picnic.  Acquiring  a  returning  photog- 

'got  real  When  he  was  hit  by  mortar  rapher’s  lab  and  two  photogra- 

shrapnel  the  reality  of  the  phers,  Ray  Cranboume  and  the 
situation  became  painfully  ap-  late  Bob  Ellison  (who  was  killed 
"i.  “I  only  got  it  in  the  el-  during  the  Battle  of  Khe  Sanh), 
bow,”  he  says,  “but  15  guys  all  Empire  was  in  business, 
around  me  were  hit.  All  told  I  “The  move  to  the  Far  East 
saw  about  a  half-dozen  guys  get  was  a  good  omen  for  us,  and  w'e 
killed.”  {Continued  on  page  44) 

While 

basic  Returning  to  the  Chronicle  he 
felt  a  compulsion  to  return  to 
Vietnam.  After  taking  a 
‘Within  48  hours  after  month  leave  of  absence  he  flew 
in  to  Saigon,  teamed-up  with  Em- 


Thirty  -  five  -  year  -  old  Paul  It  was  while  Avery  was  in 
Avery  has  spent  nearly  half  his  his  seventh  year 
life  in  the  news  business  and  can  Chronicle  that  he 
safely  say  that  he’s  the  only  re-  hooked  on  the  war  in  Vietnam”, 
porter-photographer  around  who  Son  of  a  Naval  officer,  Avery,  a 
literally  breaks  his  back  to  get  family  man,  missed  military  parent, 
a  story.  He’s  also  the  only  news-  service  during  the  Korean  War.  ”  ’ 

man  in  history  who  had  to  re-  It  was  during  the  Vietnam  War 
turn  from  Hong  Kong  to  New  that  he  “wanted  to  see  what  it 
York  to  catch  the  Hong  Kong  was  all  about,”  so  he  spent  his 
flu.  month-long  vacation  from  the 

While  on  assignment  in  Viet-  Chronicle  in  Vietnam, 
nam  getting  a  war  story  for  there  he  learned  some 
True  Magazine  two  years  ago,  truths  about  the  nature  of  war. 

Avery  fell  from  atop  a  military  “It  was  an  interesting  month,” 
personnel  carrier  and  suffered  a  he  says. 

compressed  fracture  to  his  getting  there  I  found  myself 
vertabrae — conunonly  known  as  combat.  Before  it  happens  you  pire,  and  quit  the  Chronicle, 
a  broken  back.  He  suffered  “lots  wonder  what  it  will  be  like  be-  Empire  was  begun  as  a  part 
of  nerve  damage”  and  still  has  ing  in  action.  And  after  awhile  time  operation  in  1958  by  Elli- 
severe  pains  in  his  legs.  His  you  get  scared  of  being  scared,  thorpe,  who  “was  boot^  un- 
back,  he  says,  is  still  weak.  No  ‘Will  I  be  able  to  function?’  you  ceremoniously  onto  the  street  in 
wonder.  ask  yourself  and  the  whole  thing  the  merger  of  International 

Avery,  a  college  dropout,  be-  somehow  seems  completely  un-  News  Service  with  United 
gan  newspapenvork  in  1954  on  real.  During  my  first  taste  of  Press”.  “That  was  in  Denver,” 
the  staff  of  the  Long  Beach  combat  (he  saw  action  twice  says  Ellithorpe,  “where  I  was  an 
(Calif.)  Press-Telegram.  From  while  vacationing)  I  was  lying  INS  staffer.  It  (Empire) 
there  he  went  to  the  Beeville  in  a  VC  trench  and  somehow  it  amounted  to  little  more  than  a 
(Tex.)  Bee-Picayune,  then  on  to  seemed  appropriate  for  John  name  until  mid  1962  when  I 
the  Vicksburg  (Miss.)  Morning  Wayne  to  suddenly  appear  and  launched  the  venture  full-time  to 
Herald,  then  to  the  Victoria  stand  up  and  yell  ‘charge’.”  But  cover  the  untapped  stories  of 
(Tex.)  Advocate,  then  answer-  John  Wayne  didn’t  appear  out  the  Rocky  Mountain  Empire 
ing  an  E&P  classified  ad,  he 

wound  up  on  the  staff  of  the  <11^ 

Anchorage  (Alaska)  Advocate.  ^ 

Weary  of  winter  he  dragged  his 
and  daughters 

Hawaii,  where  he  worked  ^ 

the  Honolulu  Advertiser.  Then 
he  returned  to  the  mainland  and 

worked  for  the  San  Louis  Obispo  ^ 

(Calif.)  Advocate  and  after  ^  7 

short  there  joined  the  ' 

staff  of  the  San  Francisco 

(Calif.)  C/trontcIc.  During 

Avery’s  newspaper  meander-  ^  \ 

ing  he’s  earned  from  $25  to 

$185  per  week.  But  despite  the 

unglamorous  salary  he  considers  ^31 

himself  to  be  “rich  in  exper-  'JKmM 

mm  V 

the  itchy-footed  ■ 

photojournalist  -  reporter  has  ^mm 

been  a  partner  the  ^  a 

New's/Pho- 
Empire 
by  41-year-old 

“an  organization  of  free-lancers 
who  are  organized  a  cor- 
the  basic 

freedoms  and  problems  which 

face  free-lancers,”  is 

best  known  for  its  photo  jour-  AGONY  OF  KHE  SANH“  by  Robert  J.  Elliton.  Empire/ 

nahstic  coverage  of  the  Vietnam  ,g  ,948  E||i,^„  posthumously,  will  b*  awarded  th 

War.  And  it  was  while  on  as-  reporting  in  a  magazine  from  abroad  by  tne  Overseas  Press  Clul 

signment  for  his  organization  originally  a  color  cover,  and  inside  color  photos  were  never  see 


Robert  J.  Ellison  in  Khe  Sanh, 
March  1968,  shortly  before  his 
death. 
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Katz  invites 
retailers  to 
ad  workshop 


Katz  Newspaper  Sales  will 
conduct  a  Retail  Sales  Confer¬ 
ence  May  5-6  at  the  Roosevelt 
Hotel  in  New  York  City  as  the 
first  major  pi-ogram  in  its  Total 
Representation  plan.  (E&P, 
March  29). 

Claiminfr  this  conference  to  be 
a  first-of-its-kind  for  a  national 
advertising  representative,  Ted 
Rathbone,  head  of  KNS,  said 
this  week  the  participants  will 
include  advertising  directors 
and  retail  sales  managers  from 
Katz-represented  papers  and  ex¬ 
ecutives  from  retail  chain  stores 
(Penney,  K-Mart,  Newberry, 
Robert  Hall,  and  others). 

The  two-day  work  session 
will  consist  of  presentations  and 
roundtable  discussions.  Among 
the  topics  to  be  discussed  are: 
communications,  development  of 
co-op  monies,  preprints,  market 
research  criteria,  methods  for 
store  site  selection  and  shopping 
center  promotions.  Presenta¬ 
tions  •w'ill  be  given  on  chain 
store  organization,  advertising 
philosophy  and  research  re¬ 
quirements. 


Other  sales  innovations  in¬ 
stituted  by  Katz  for  Total 
Representation  clients  are  pub¬ 
lication  of  a  monthly  Retail 
Newsletter,  preparation  of  mar¬ 
ket  information  to  assist  the 
real  estate  departments  of  re¬ 
tail  chains  in  locating  new  store 
sites  in  Katz-represented  mar¬ 
kets,  and  special  research  proj¬ 
ects.  In  this  last  category  ma¬ 
terials  such  as  sales  potential 
figures  are  provided  to  chains 
for  a  given  hard  line;  satura¬ 
tion  indexes  for  specific  prod¬ 
ucts;  intra-city  and  inter-city 
total  advertising  expenditures 
by  retailer  and  per  M  house¬ 
holds  advertising  expenditures 
by  retailer. 

“As  our  own  sophistication 
and  experience  grow,”  says  Mr. 
Rathbone,  “we  have  everj’  con¬ 
fidence  that  we  will  be  develop¬ 
ing  ever  more  pertinent  sales 
tools.” 

With  Total  Representation, 
represented  newspapers  pay 
Katz  commissions  on  all  adver¬ 
tising  revenues  realized — na¬ 
tional,  retail  and  classified — in¬ 
stead  of  in  the  traditional  meth¬ 
od  of  compensation  which  allows 
commissions  to  a  national  repre¬ 
sentative  on  the  basis  of  only 
national  linage  sold. 

16 


Advertising  Linage  Trends 


Compiled  by  KDITOR  &  PCBLISHER  from  Media  Records— (52  Cities  Report) 


Classification 

1969 

1968 

Gain/ 

Loss  % 

*E&P 

Index 

Retail  (Including 

Dept.  Store) 

Februai'y 

132.537,000 

128,870,000 

102.8 

109.3 

January 

137,903,000 

127,884,000 

107.8 

111.0 

Year  to  date 

270,439,000 

256,754,000 

105.3 

110.2 

Department  Stores 

Febmai-y’ 

39,557,000 

39,564,000 

100.0 

100.2 

January’ 

42,541,000 

41,866,000 

101.6 

101.2 

Year  to  date 

82,097,000 

81,430,000 

100.8 

100.6 

General 

February’ 

23,577,000 

22,294,000 

105.8 

109.5 

Januaiy 

20,875,000 

17,345,000 

120.4 

110.7 

Year  to  date  . . 

44,452,000 

39,638,000 

112.1 

110.1 

Automotive 

Febmai’y 

13,454,000 

13,367,000 

100.7 

107.1 

January  . 

11,571,000 

11,372,000 

101.7 

93.1 

Year  to  date 

25,025,000 

24,739,000 

101.2 

100.1 

Financial 

February  .... 

5,274,000 

4,647,000 

113.5 

116.7 

January  . 

8,575,000 

7,640,000 

112.2 

114.6 

Year  to  date 

13,850,000 

12,287,000 

112.7 

115.5 

Total  Display 

Febmaiy  . 

174,842,000 

169,178,000 

103.3 

109.3 

Januart’ 

178,924,000 

164,241,000 

108.9 

110.5 

Year  to  date  . . 

353,766,000 

333,418,000 

106.1 

109.9 

Classified 

February  .  . 

75,617,000 

66,923,000 

113.0 

115.9 

Januaiy  . 

77,093,000 

67,022,000 

115.0 

114.4 

Year  to  date 

152,710,000 

133,946,000 

114.0 

115.2 

Total  Advertising 

Februan’  .... 

250,459,000 

236,101,000 

106.1 

111.3 

January  . 

256,017,000 

231,263,000 

110.7 

111.6 

Year  to  date  .  . 

506,476,000 

467,364,000 

108.4 

111.4 

*  Index  is  percentage  of  current  figure  to 

average  for  last  five  years 

Newspaper  ad  revenue  gains 


Advertising  revenues  in  daily 
newspapers  reached  an  all  time 
peak  during  February",  rising  to 
an  annual  rate  of  $5.75  billion 
a  year,  according  to  Jack  Kauff¬ 
man,  president  of  the  Bureau 
of  Advertising,  ANPA. 

In  1968,  daily  newspaper  ad¬ 
vertising  revenues  amounted  to 
$5.24  billion. 

Kauffman  noted  that  the  Feb¬ 
ruary  gain  of  9.8%,  good  as  it 
was,  actually  understated  the 
true  rate  of  improvement  since 
it  did  not  take  into  account  that 
February’  this  year  had  one  less 
business  day  than  it  had  in 
1968. 

All  classifications  of  newspa¬ 
per  advertising  contributed  to 
the  February’  revenue  increase. 


National  advertising  rose  7.8% ; 
retail,  6.7%  and  classified, 
16.8%.  (See  chart). 

Kauffman  called  attention  to 
the  steady  acceleration  of  news¬ 
paper  advertising  increases  by 
pointing  out  that  the  combined 
rise  in  the  first  tw’o  months  of 
1969  amounted  to  12.3  percent. 
The  new’spaper  advertising 
revenue  gain  for  the  last  quarter 
of  1968  had  amounted  to  10.6% 
and  for  the  whole  year  1968  to 
6.0%. 

As  a  result  of  the  February 
advance,  retail  advertising 
achieved  an  annual  rate  in  ex¬ 
cess  of  $3.0  billion  a  year  for 
the  third  month  in  a  row,  Kauff¬ 
man  said.  In  1968,  retail  adver¬ 
tising  revenues  of  daily  news¬ 
papers  amounted  to  $2.8  billion. 


Jacksonville 
data  project 
for  retailers 


Florida  Publishing  Company, 
publisher  of  the  Florida  Times- 
Union  and  Jacksonville  Journal, 
are  joining  with  the  area’s  re¬ 
tailers  in  a  program  designed 
to  develop  “detailed  market  in¬ 
formation,  consumer  and  read¬ 
ership  data”  as  well  as  to  gather 
“new  knowledge  about  advertis¬ 
ing  effectiveness.” 

Robert  R.  Feagin,  president 
of  the  company,  said  the  pro¬ 
gram  will  be  carried  out  in  close 
cooperation  with  the  National 
Retail  Merchants  Association. 

Feagin  emphasized  in  a  pres¬ 
entation  to  New  York  ad  agency 
personnel  that  the  Jacksonville 
Project  has  a  way  to  go  before 
it  will  be  fully  operative. 

“But  to  proceed  slowly  and 
deliberately  is  a  virtue  when  it 
comes  to  projects  that  deal  with 
research,”  Feagin  said. 

A  policy  statement  issued  by 
the  Jacksonville  retailer-news¬ 
paper  market  development  or¬ 
ganization  indicates  that  it  is 
dedicated  to  these  three  areas: 

1.  How  better  to  understand 
the  marketplace  which  is  the 
new’spaper’s  circulation  terri¬ 
tory  and  the  retailer’s  trading 
area. 

2.  How  to  make  retail  adver¬ 
tising  more  effective  in  moti¬ 
vating  consumer  purchases. 

3.  How  to  take  positive  action 
to  insure  the  economic  and  so¬ 
cial  health  of  the  community  in 
which  we  operate.” 

John  Tucker,  vicepresident  of 
the  Florida  Publishing  Com¬ 
pany’,  said  it  is  expected  that 
the  Jacksonville  Project,  at 
least  in  its  inception,  w’ill  con¬ 
centrate  pretty  much  in  the  first 
two  areas  “as  all  our  leading 
retailers  as  well  as  members  of 
the  newspaper  management  are 
fully’  involved  in  the  great  many 
community’  oriented  projects 
that  typify  modem  Jackson¬ 
ville.” 

Tucker  mentioned  that  an  ad 
hoc  research  committee  has 
been  formed  under  the  chair¬ 
manship  of  Robert  DeLaney, 
controller  of  the  Florida  Pub¬ 
lishing  Company’,  to  “make  an 
inventory  of  the  market  data 
as  well  as  to  explore  data  proc¬ 
essing  and  storage  facilities  in 
the  Jacksonville  area.” 

DeLaney’s  committee  is  to  re¬ 
port  on  its  findings  at  a  general 
meeting  of  all  Jacksonville  re¬ 
tailers  at  which  time  a  perma¬ 
nent  orgfanization  will  be 
formed. 
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Pannay-Miuouri  Awards  workshoppars — 40  of  tham — sharad  idaas, 
problams  and  solufions  in  discussion  sassions  during  tha  ninffi 
annual  honors  assambly  (March  20)  at  tha  Univarsity  of  Missouri. 
Winnars  of  tha  Woman's  Paga  compatition  sharad  $11,500  in  prixas 
which  honor  Jamas  Cash  Pannay,  nativa  of  Hamilton,  Missouri,  who 
founded  tha  J.  C.  Penney  store  chain.  Ha  is  93  years  old. 


HOWARD  B.  TAYLOR,  editorial 
consultant  for  Copley  Newspapers 
who  conducts  the  Layout  &  Design 
feature  in  E&P,  advises  women's 
page  editors  to  "eliminate  orna¬ 
ments,  strive  for  harmony  and  use 
big  art  and  lots  of  white  space" 
in  their  page  layouts.  Typical 
Taylorism:  "There  is  no  law  that 
says  cutlines  must  go  beneath 
pictures." 


Women ’s  page 
makeup  clinic 


STUART  TROUP  of  Newsday 
(Garden  City,  N.Y.),  a  winner 
in  his  class,  does  a  critique  on 
another  paper's  women's  page 
which  is  noted  for  its  art  layouH. 
At  another  workshop.  Prof.  G. 
Thomas  Duffy  stressed  the  need 
to  write  cutlines  as  a  condensed 
story.  "They  should  toll  the  story 
the  picture  cannot;  use  descrip¬ 
tive  words  and  display  originality." 


BOBBI  MC  CALLUM  won  the 
$1500  reporting-writing  prize  for 
her  series  on  unwed  mothers  in 
the  Seattle  Post-Intelligencer.  The 
stories,  dealing  with  teenagers, 
hippies,  career  girls.  Catholics 
and  Negroes,  opened  with  a  pic¬ 
ture  of  a  baby  wearing  a  pop-art 
button,  "Keep  the  Baby.  Faith!" 


JANE  CLARK,  former  women's 
editor  at  the  St.  Louis  Globe- 
Democrat  who  now  teaches  at 
Missouri,  says  "more  critical  cov¬ 
erage  of  fashion  is  needed." 
Marian  Christy  of  the  Boston 
Globe  was  the  first  two-time 
winner  of  the  fashion  writing 
award. 


MARGARET  MOORE  of  the  In¬ 
dianapolis  News  directed  that 
city's  widely-copied  anti-crime 
crusade  involving  50,000  house¬ 
wives.  Said  she:  "If  you  get  a 
woman  committed  and  her  clubs 
committed,  you're  set." 
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JAMES  JOHNSON,  women's  page 
photographer  for  the  Wichita 
(Kans.)  Eagle  &  Beacon,  advised 
seminar:  "Don't  use  color  just  for 
color,  and  avoid  overuse  of  shots 
in  a  picture  series.  He  was  cited 
as  Women's  Page  Photographer 
of  the  Year. 


BETTY  DANFIELD  who  edits  the 
women's  pages  in  The  Paper, 
Oshkosh,  Wisconsin,  was  No.  I  in 
Classl.  In  trying  new  ideas,  she 
advised,  "you  have  to  develop  an 
attitude  with  your  printers  that 
they  are  responsible  .  .  .  then 
they  will  do  a  better  job." 


L.\YOLT  AND  DESIGN 


O 


O 


o 


Simplicity  in  winners 


In  This  New  Year  Resolve  To  ‘do  Creative’ 


By  Howard  B.  Taylor 

Kdilfirial  Consultant,  Copley  International  Corp. 

These  are  the  Penney-Missouri  winners  in  the 
25,000  to  100,000  circulation  category. 

Again,  as  throughout  the  contest,  clean  and  simple 
typography  paid  off. 

In  upper  left,  the  lead  page  in  the  IT.  Palm  Beach 
(Fla.)  Post-Timeit,  which  placed  first  in  this  cate¬ 
gory.  The  .section  editor  is  Kathryn  Robinette,  who 
won  second  place  for  typography  in  the  Penney- 
Missouri  contest  in  1966. 

In  upper  right,  the  second-place  winner,  the 
Pacenport  (Iowa)  Times-Pemocrat.  The  section  ed¬ 
itor  is  William  Wundram.  It’s  not  unusual  for  a 
women’s  section  to  be  directed  by  a  man. 

In  lower  right  is  the  third-place  winner,  the  Pat- 
erxon  (N.  J.)  Morning  Call,  edited  by  Grace  B. 
Smith. 

The  Post-Times  uses  a  variety  of  attractive  de¬ 
vices — change  of  pace  in  the  body  set,  a  .seven-in- 
eight  spread  across  the  top,  a  side  head  in  the  mid¬ 
dle  and  captions  of  random  set  and  random  position. 
This  gives  you  a  fresh  look  daily. 

The  Times-Democrat  here  uses  a  six-column  for¬ 
mat.  An  eight-column  flag  has  a  built-in  shortcom¬ 
ing:  The  top  of  the  page  is  ever  the  same.  A  shorter 
flag  can  be  floated. 

Body  set  is  carefully  varied  in  The  Morning  Call. 
The  right  hand  column  measures  19  picas,  after 
shrinkage,  and  the  four  other  columns  atop  the 
page  measure  just  short  of  15. 

A  Women’s  .section  is  important  enough  to  justify 
.  a  wide-open  section  page  every  day.  Unfortunately, 
nio.st  editors  must  make  do  wdth  running  inside, 
lucky  even  to  get  a  clear  page  there. 

Miss  Smith  remarked  that  she  gets  a  section 
break  three  or  four  times  a  week. 

V _ _ 


(Mr.  Taylor  writes  this  department  exclusively  for 
K&P.  Correspondence  should  be  addre.ssed  to  him  at 
Copley  headquarters,  7776  Ivanhoe  Avenue,  La  Jolla, 
California  92037.) 

_ ^ _ / 
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THE  BOOK  SHELF 


Sportswriting  guide 
touches  all  the  bases 


P'or  the  aspiring  sportswriter 
as  well  as  the  professional, 
“Modern  Siwrtswriting,”  pub¬ 
lished  by  the  Iowa  State  Uni¬ 
versity  Press,  holds  the  answers 
to  nearly  every  aspect  of  sports- 
writing. 

Forniei'ly  entitled  “How  To 
Cover,  Write  and  Kdit  Sports,” 
this  new  edition  i-epresents  a 
major  revision.  Co-authors  aie 
Louis  1.  Gelfand,  director  of 
public  relations,  Pillsbury  Com¬ 
pany,  Minneapolis,  and  Harry 
E.  Heath  Jr.,  director,  School  of 
Journalism,  Oklahoma  State 
University. 

The  general  theme  is  good 
journalism,  emphasizing  that 
sportswriting  is  a  highly  special¬ 
ized  form  of  jouinalism  that 
calls  for  well-trained  newsmen 
just  as  coverage  of  politics  de¬ 
mands  competent  people. 

“Modern  Sportswriting”  dis¬ 
cusses  the  history,  basic  funda¬ 
mentals  and  strategies,  reading 
audience,  and  special  problems 
in  coverage  of  each  sport.  Sev¬ 
eral  chapters  also  feature  a  help¬ 
ful  glossary  of  terms.  Actual 
stories,  many  with  accompany¬ 
ing  criticiues,  serve  as  chapter 
examples.  Besides  spotlighting 
the  sports  column  and  the  sports 
feature,  the  authors  have  in¬ 
cluded  sections  on  typography 
and  page  design  and  editorial 
techniques  f»)r  the  deskman. 

The  book  may  lie  obtaine<l 
from  bookstoies  or  ordered  from 
the  Iowa  State  University  Press, 
Ames,  Iowa,  for  $8.50. 

*  ♦  » 

Aboiil  Kd  I1<me 

A  colorful  small-town  editor  is 
the  subject  of  a  biography  pub¬ 
lished  by  the  University  Press  of 
Kansas.  The  l)ook  is  “Ed  Howe: 
Country  Town  Philosopher,”  by 
Dr.  Calder  M.  Pickett,  professor 
of  journalism  at  the  University 
of  Kan.sas,  Lawrence. 

Ed  Howe  author  of  “The 
Story  of  a  Country  Town,”  and 
nationally  known  for  his  com¬ 
mentary'  on  life,  published  the 
Atchison  (llohe  from  1877 
through  1910.  He  also  had  the 
E.  W.  Howe  Minithly — a  maga¬ 
zine  in  newspajrer  format — 
from  1911  through  1933. 

In  pr'eparation  for  his  book, 
Pickett  spent  several  years  re¬ 
searching  the  files  of  the  Globe, 
reading  Howe’s  lx>oks  and  maga¬ 
zine  articles,  and  taking  per¬ 
sonal  interviews.  The  biography 
is  in  part  from  published  writ¬ 
ings  and  in  part  from  the  inter- 
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views,  family  records  and  remi¬ 
niscence. 

«  *  * 

Kitok^i  on  udverliMng 

The  ninth  edition  of  “100 
Books  on  Advertising”  has  been 
published  by  the  School  of 
Journalism,  University  of  Mis- 
souri-Columbia.  The  listing  in¬ 
cludes  48  new  Irooks  and  several 
books  that  have  Ireen  revised 
since  the  eighth  edition  appeared 
in  1965. 

The  34-page  booklet,  edited  by 
Dean  Earl  F.  English  of  the 
School,  was  compiled  and  an¬ 
notated  by  Robert  W.  Haverfield, 
associate  professor  of  journal¬ 
ism.  Designed  for  the  student  or 
the  professional  advertising 
practitioner,  the  volurrre  also  in¬ 
cludes  a  few  titles  of  an  ad¬ 
vanced  or  specialized  nature. 

Some  of  the  latest  volumes  in¬ 
cluded  are  among  the  250  Irooks 
added  to  the  2,500  volumes  on 
advertising  in  the  journalism 
school’s  F'r'ank  Lee  Martin  Mem¬ 
orial  Library.  The  total  of  15,000 
volumes  there  makes  it  one  of 
the  largest  journalism  libraries 
in  the  world. 

The  booklet  is  available  fr'ee 
of  charge  for  single  copies  on  re¬ 
quest  from  the  School  of  Jour¬ 
nalism.  Jay  H.  Neff  Hall,  Colum¬ 
bia,  Mo.  65201. 

*  *  * 

NOTES  ON  NEW  BOOKS 

THE  900  DAYS:  THE 
SIEGE  OF  LENINGRAD,  by 
Harrison  Salisbury.  Harper  & 
Row,  Publishers,  635  pps.  $10. 

Salisbury’s  book,  descrilied  by 
Harper  &  Row  as  “his  most  im¬ 
portant,”  tells  for  the  first  time 
in  any  language  the  entire  story 
of  the  tragic  siege  of  Leningrad 
during  World  War  II.  The  l)ook 
was  published  on  the  25th  an¬ 
niversary  of  the  lifting  of  the 
Leningrad  blockade  —  January 
27th. 

Eyewitness  report 

Salisbury,  now  an  assistant 
managing  editor  of  the  I^ew 
York  Times,  was  one  of  the  first 
foreigners  to  enter  Leningrad 
when  the  siege  was  lifted,  reach¬ 
ing  the  city  a  few  days  after  the 
Germans  had  begun  their  re¬ 
treat.  With  the  sounds  of  gun¬ 
fire  still  being  heard,  he  was 
able  to  meet  city  officials,  talk 
to  the  citizens,  who  had  en¬ 
dured  star\’ation  and  a  primi¬ 
tive  life  for  almost  three  years, 
and  observe  the  devastated  con¬ 


ditions  of  the  streets  and  build¬ 
ings.  At  that  time,  Salisbury  de¬ 
cided  to  write  a  book  to  com¬ 
memorate  the  courage  of  those 
who  had  lived  through  the  Nazi 
attack  and  to  record  the  drama 
of  the  siege.  For  the  past  25 
years  he  has  been  working  on 
“The  900  Days.” 

*  *  * 

THE  GREAT  CHILI  CON¬ 
FRONTATION,  by  H.  Allen 
Smith.  Trident  Press,  $4.95. 

It’s  a  pernickety  writer  who 
can  write  about  chili,  but  Smith, 
a  former  \ew  York  World  Tele¬ 
gram  rewrite  man,  has  accepted 
the  literary  challenge.  “It’s  a 
blueplate  special,”  says  Trident. 
The  fact  that  Smith  has  recently 
moved  to  Texas  might  have  some 
bearing  on  his  choice  of  subject 
matter. 

*  *  * 

DEVELOPMENT  OF 
A.MERICAN  JOURNALISM  by- 
Sidney  Kobre.  Wm.  C.  Brown 
Co.,  Publishers,  767  pps. 

The  Professor  of  Journalism 
at  the  Community  College  of 
Baltimore  relates  the  dynamic 
evolution  of  fundamental  proc¬ 
esses  and  cycles  that  have  oc¬ 
curred  in  the  news  industry.  Dr. 
Kobre  considers  the  internal 
factors  and  the  pressures  of  ex¬ 
ternal  factors  that  have  caused 
changes  in  the  Colonial  ami 
lievolutionary  Press,  Young  Sa¬ 
turn's  Sewspapers,  Popular 
Penny  Press,  (Hided  Age  Jour¬ 
nalism,  and  Chain  and  Syndicate 
Joumalusm.  Additionally,  he  de¬ 
scribes  and  analyzes  personal¬ 
ities  of  the  press  and  contrib¬ 
utions  they  made  to  the  main¬ 
stream  of  journalism  and  to 
American  life. 

*  *  * 

BASIC  TYPOGRAPHY  by 
John  Biggs.  W’atson  -  Guptill 
Publications,  176  pps.,  200  illus¬ 
trations.  $8.50. 

A  very  thorough  guide,  the 
l>ook  discusses  letters  and  words 
as  units  of  type,  the  page  as  a 
typographic  whole,  and  the  en¬ 
tire  book  as  a  typographic  en¬ 
tity,  including  front  matter, 
text,  and  black  matter.  Biggs 
also  examines  the  mechanics  of 
typography,  explaining  how  type 
is  set  by  hand,  by  linecasting 
machines  and  by  film  methods. 
•  *  ♦ 

THE  MAN  WHO  MADE 
NASBY,  DAVID  ROSS  LOCKE 
by  John  M.  Harrison.  The  Uni¬ 
versity  of  North  Carolina  Press, 
335  pps.  $8.75. 

John  M.  Harrison,  professor 
of  journalism  at  The  Pennsyl¬ 
vania  State  University,  has  long 
been  associated  with  newspapers, 
working  his  way  up  from  a  job 
on  his  father’s  Iowa  weekly  to 
chief  editorial  writer  of  the 
Toledo  Blade.  He  tells  of  the 
most  powerful  political  satirist 
of  his  time  in  the  United  States, 


David  Ross  Locke  (1833-1888). 
Locke,  as  editor-publisher  of  the 
Toledo  Blade,  created  Petroleum 
Vesuvius  Nasby,  an  illiterate 
and  dissolute  Copperhead  whose 
letters  became  known  through¬ 
out  the  country,  greatly  in¬ 
creasing  the  circulation  of  the 
weekly  edition  of  the  Blade  and 
making  Nasby  a  household 
name.  The  letters  brought  Locke 
fortune  and  Nasby  fame,  al¬ 
though  upon  occasion  the  former 
wished  that  he  had  never  created 
the  latter. 

*  *  * 

WHAT  IS  ARIZONA 
REALLY  LIKE?  (A  Cartoon¬ 
ist’s  Guide  to  Arizona’s  Mar¬ 
vels)  by  Reg  Manning.  Regan- 
son  Cartoon  Books,  121  pps. 

On  the  staff  of  the  Arizona 
Republic  since  1919,  Reg  Man¬ 
ning  has  produced  a  cartoon 
page  devoted  exclusively  to  Ari¬ 
zona  people  and  places  for  22 
years  in  addition  to  political 
cartoons.  In  this  lighthearted 
took.  Manning  takes  his  readers 
through  deserts  and  forests  and 
canyons — a  delightful  Odyssey. 
»  *  » 

ON  THE  FIRING  LINE  by 
D.  N.  T.  (Darrell  N.  Toohey). 
The  Pond-Ektorg  Co.,  106  pps. 
$3.50. 

Until  his  death  in  1961, 
Darrell  N.  Toohey  wrote  a  daily 
column  (“On  the  Firing  Line”) 
for  the  Springfield  (Mass.) 
Cnion.  The  book  is  a  collection 
of  his  columns. 

4>  *  * 

CHILD  OF  HOPE  by  Jo 
Moore  Stewart  and  Shirley  M. 
Sandage.  S.  Barnes  and  Com¬ 
pany.  136  pps.  $7.50. 

Jo  Moore  Stewart,  formerly  a 
staff  photographer  for  the 
Mason  City  (Iowa)  Globe 
Gazette,  and  Shirley  M.  Sand- 
age,  executive  director  of  the 
Migrant  Action  Prog^ram,  have 
collaborated  on  this  photo- 
journalistic  essay  of  contem¬ 
porary  migrant  farm  workers. 
*  *  « 

THE  SEEKERS  by  Jesse 
Stern.  Doubleday,  384  pps. 
$5.95. 

Stern,  formerly  a  reporter  for 
the  New  York  Mirror,  has 
written  a  thoroughly  researched 
(five  years)  Ixwk  on  drugs  that 
are  most  commonly  used  by 
addicts,  youth,  and  various 
others,  and  why  they  use  them. 
He  describes  the  often  irrepa¬ 
rable  damage  caused  by  nar¬ 
cotics  abuse. 

• 

Heads  sales  offiee 

Detroit 

Booth  Newspapers  Inc.  has  ap¬ 
pointed  Jack  H.  Grant  as  Man¬ 
ager  of  the  New  York  advertis¬ 
ing  sales  office  where  he  has  been 
working  as  a  salesman  since 
1953. 
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A  DIFFERENT 
BALLGAME 


The  Des  Moines  Register  and  Tribune  makes 
newspaper  buying  a  different  ballgame.  Dif¬ 
ferent  because  our  circulation  is  different  — 
86%  is  outside  the  metro  area  of  Des 
Moines. 

In  total  effective  buying  income  (as  mea¬ 
sured  by  Sales  Management’s  1968  Survey 
of  Newspaper  Markets),  we  are  the  21st 
largest  market  in  the  country  .  .  .  bigger 
than  Indianapolis. 

Check  Sales  Management's  market  list  at 
the  right.  If  you  want  more  proof,  write  for 
our  132  page  book  “Newspaper  Market 
Rankings"  and  get  rankings  of  100  markets 
by  six  coverage  levels. 


Market  Total  Buying  Income 

Rank 

New  York  . 

$60,460,489 

1 

Los  Angeles ' 

Long  Beach  . 

32,211,968 

2 

Chicago  . 

26,917,633 

3 

Detroit . 

15,950,487 

4 

Philadelphia  .  .  .  . 

15,009,913 

5 

Boston . 

12,624,946 

6 

San  Francisco  .  . 

11,731,359 

7 

Newark  . 

10,869,794 

8 

Washington,  D.C. 

10,740,281 

9 

St.  Louis  . 

9,331,833 

10 

Nassau  Co.,  N.Y. 

8,731,634 

11 

Cleveland . 

7,508,724 

12 

Pittsburgh  . 

6,876,917 

13 

Market 

Total  Buying  Income 

Rank 

Minneapolis  . 

...  $  6,233,200 

14 

Baltimore  .  .  , 

.  .  .  6,032,676 

15 

Houston  .  .  ,  . 

.  .  .  5,987,937 

16 

Atlanta . 

.  .  .  5,753,683 

17 

Kansas  City, 

Mo.  5,611,783 

18 

Miami  . 

.  .  .  5,569,923 

19 

Milwaukee  .  . 

.  .  .  5,435,379 

20 

DES  MOINES 

.  .  5,152.521 

21 

Indianapolis  . 

.  .  .  5,086,721 

22 

Seattle . 

.  .  .  5,048,210 

23 

Cincinnati 

.  .  .  4,897,262 

24 

Oakland  .  .  .  . 

.  .  .  4,863,265 

25 

DES  MOINES  REGISTER  AND  TRIBUNE 

Gardner  Cowles,  President  Q  Sunday  518,667  Q  Combined  Daily  364,387 

National  Advertising  Manager:  J.  Woodrow  Beard  •  Represented  by  Cresmer,  Woodward,  O'Mara  and  Ormsbee,  Inc. 


Hawaii  contract 
gives  $48  raise 

HONOLUU’ 

The  Hawaii  Newspaper  Guild 
negotiated  a  $48  wage  increase 
over  37%  months  in  bargaining 
with  the  Honolulu  Advertiner 
and  Star-Bulletin. 

The  increase  will  raise  the 
top  minimum  for  reporters  and 
display  salesmen  to  $238  in  the 
final  step  of  the  contract  in 
1971. 

The  top  for  outside  classified 
salesmen  is  increased  a  total  of 
$44,  to  $198,  and  that  for  inside 
classified  employes  is  raised  $33, 
to  $155.35. 

Among  the  top  minimums  is 
$110.25  for  office  boys,  third 
highest  of  its  kind  in  any  Guild 
contract.  Others  include  $120.20 
for  janitors,  $127.45  for  general 
clerks,  $137.45  for  secretary- 
stenographers  and  $142.60  for 
maintenance  men. 

The  companies’  contribution 
to  medical  insurance  will  be  in¬ 
creased  from  80  percent  to  85 
percent  the  first  year  and  90 


l)ercent  the  second.  The  em¬ 
ployes’  contiibution  to  group 
life  insurance  is  reduced  from 
10  cents  per  $1,000  to  eight 
cents.  Employes’  pension  contri¬ 
butions  will  be  decreased  from 
three  percent  of  their  first  $3,- 
000  of  straight-time  earnings 
and  4*2  percent  of  the  re¬ 
mainder  to  2*2  percent  and  4 
])ei-cent  the  first  year  and  2 
percent  and  3*2  percent  the 
second.  The  plan  will  give  em¬ 
ployes  a  minimum  benefit  of  $6 
a  month  per  year  of  ser\’ice. 

The  service  requirement  for  a 
fourth  week’s  vacation  will  be 
leduced  from  15  years  to  10, 
and  the  employe’s  birthday  is 
added  as  an  eighth  holiday. 

The  minimum  car  allowance 
goes  from  $12.50  a  week  to  $15. 

Craft  unions  settled  for  a  $40 
package  increase. 

• 

Festival  supplement 

Lakeland,  Fla. 

Publix  Super  Markets  used  a 
four-color  supplement  in  Florida 
trade  areas  to  promote  “Our 
Great  Florida  Festival  Season”. 
Art  work  and  theme  were  tied 
in  with  18  events  through  April. 


New  Jersey  UPI 
editors  organize 
advisory  group 

Princeton,  N.  J. 

A  United  Press  International 
New  Jersey  association  of  edi¬ 
tors  and  publishers  was  formed 
here  March  21  at  a  meeting  of 
20  i-epresentatives  of  news¬ 
papers  served  by  UPI. 

John  Schofield,  publisher  of 
the  BrUlgeton  Erening  Eews, 
was  named  chairman  of  a  seven- 
memlier  steering  committee  to 
plan  and  conduct  meetings, 
studies  and  workshop  sessions 
relating  to  UPI  services  and 
their  use  in  New  Jersey  news¬ 
papers. 

Other  members  of  the  com¬ 
mittee  are  Coit  Hendley  Jr., 
Camden  Courier-Post ;  S.  Gil¬ 
man  Spencer,  Trentoninn;  AIm* 
J.  Greene,  Evening  Xews  of 
Paterson;  James  Sutphen, 
Record,  Hackensack ;  August 
Lockwood,  Jersey  Journal,  Jer¬ 
sey  City,  and  Arthur  Swanson, 
Xeicark  Evening  .Sews. 


Representing  UPI  were  H.  L. 
Stevenson,  managing  editor; 
Frank  Berkopec,  Eastern  Di¬ 
vision  news  manager;  Fred 
Ferguson,  regional  ext*cutive; 
Hugh  F.  Connor,  Newark 
bureau  manager;  Rol)ert  Gatty, 
Trenton  bureau  manager,  and 
Peter  Cosgrove,  Trenton  news- 
picture  manager.  Ferguson  will 
l)e  secretary  of  the  association. 

• 

Comedian  liam8  it 
up  in  meatpacker  ad 

Jack  E.  Leonard  (of  the  big 
mouth  and  the  big  laughs) 
shows  up  in  one  of  a  series  of 
full-page,  full-color  Sunday  sup¬ 
plement  ads  prepared  for  Colo¬ 
nial  Provisions,  New  England 
meatpacker. 

The  ad — first  in  a  campaign 
prepared  by  Colonial’s  recently 
appointed  agency,  Warren,  Mul¬ 
ler,  Dolobowsky  Inc,,  New  York 
— features  “a  ruthless  compari¬ 
son  between  two  of  the  world’s 
greatest  hams,”  The  illustration 
shows  Leonard  glowering  at  a 
rich,  luscious-looking  ham  that 
has  gotten  the  better  of  him, 
point  by  point. 


HARRY'S  FRIEND 
HAD  US  FOOLED. 
WHAT  WE  THOUGHT 
WAS- WASN'T. 

JUST  AS  ALL  YELLOW 
EARTH  MOVING 
MACHINES  AREN'T 
MADE  BY 
CATERPILLAR. 


ACTUALLY, 
CATERPIUAR®  AND 
TAT*  ARP 

TRADEMARKS  OF 
CATERPILLAR 
TRACTOR  CO.  AND 
SHOULD  BE  USED 
TO  IDENTIFY 
ONLY  PRODUCTS* 
WE  MAKE. 


Caterpillar  Cat  arKl  B  are  Trademarks  of  Caterpillar  Tractor  Co 


these  include 

WHEEL  AS 
WELL  AS 
TRACK-TYPE 
MACHINES. 


IF  YOU'VE  EVER  BEEN 
CAUGHT  IN  A  MISTAKEN 
IDENTITY.  WE  THINK 
YOU'LL  UNDERSTAND  OUR 
SITUATION.  YOUR  HELP 
IN  CORRECTLY  USINGOUR 
TRADEMARK  TO  REFER 
ONLY  TO  OUR  PRODUCTS 
WILL  BE  APPRECIATED. 


CATERPILLAR 

Reg.  U.S.  Pat.  Off. 
♦Wheel  and  Track-Type  Tractors 
Loaders  •  Scrapers  •  Engines 
Motor  Graders  •  Pipelayers  •  Off-Highway  Trucks 
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The  EstaMishnient. 

**-  ■-  • 


A  lively  slice  of  the  prizewinning  staff  of  Cleveland's  Plain  Dealer. 
Averc^e  age:  under  30.  Dedication:  total.  Status:  thoroughly  established  reporters. 
Our  Elslablishmenl  is  one  reason  The  Plain  Dealer  is  now  Ohio's  larges! 
daily  and  largest  Sunday  newspaper.  Because  these  swingers 
keep  us  very  readable  -  very  much  ahve. 

The  kind  of  aliveness  that  has  balanced  our  penetration  within  the 
rich  16-county  Total  Cleveland  Market. 

The  kind  of  balance  The  Plain  Dealer  will  bring  to  your  media  plan. 

The  Plain  Dealer  is  THE  STARTER. 


To  start  P^m  Dealer  action  tomorrow,  contact  our  National  Representatives  today  and  learn  what  we  can  do  for  you  in  the  nation  s  6th  laraest  star. 
Cresmer,  Woodward,  0  Mara  8.  Ormsbee,  Inc  Eastern  Resort  and  Travel  Representatives  The  Corfield  Company  New  YorK  11  ' 
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Liberal  arts 
stressed  in 
J- program 

Ann  Arbor,  Mich. 

The  University  of  Michigan 
Department  of  Journalism  now 
offers  a  restructured  undergrad¬ 
uate-graduate  curriculum. 

As  freshmen  and  sophomores, 
students  may  complete  the  pre¬ 
requisites  for  departmental  con¬ 
centration  in  journalism.  The 
first  course,  Social  Role  of  the 
Mass  Media,  is  taught  by  Prof. 
William  E.  Porter,  chairman  of 
the  department.  It  is  designed 
to  show  how  various  mass  media 
are  set  up,  how  they  operate  and 
what  effect  they  have  on  their 
audiences. 

Sophomores  elect  a  two-course 
sequence  which  teaches  them  the 
principles  of  journalistic  writ¬ 
ing.  In  the  writing  sequence, 
students  submit  their  work  for 
publication  in  the  Michigan 
Journalist  (the  department’s 
newspaper)  and  other  journals. 

In  his  junior  and  senior  years 
the  student  takes  approximately 
60  hours  of  course  work.  A  third 
is  in  journalism  courses,  a  third 
in  cognates  (study  areas  es¬ 
pecially  important  to  the  journ¬ 
alist)  and  a  third  in  electives. 
Required  cognates  include 
courses  in  social  and  natural 
sciences,  and  in  philosophy. 

The  department  regards  an 
undergraduate  concentration  in 
journalism  as  pre-professional 
preparation  for  graduate  work. 
Concentrates  graduate  with  a 
bachelor  of  arts  degree. 

Students  are  encouraged  to 
gain  media  experience  by  work¬ 
ing  on  a  newspaper,  in  an  adver¬ 
tising  agency  or  for  a  radio  or 
TV  station  in  the  summer  fol¬ 
lowing  the  junior  year. 

Journalism  courses  at  the  pro¬ 
fessional  level  concentrate  on 
gathering  information,  writing 


and  editing.  The  program  in¬ 
cludes  an  intensive  spring  term 
course  designed  to  simulate  the 
atmosphere  of  the  professional 
media.  Students  enrolled  in  the 
workship  are  trained  under  de¬ 
manding  professional  standards 
in  actual  reporting  situations  in 
Lansing  and  Detroit. 

Upon  successful  completion  of 
the  program,  the  student  re¬ 
ceives  a  master  of  arts  degree. 

• 

J-a wards  honor 
Robert  Kennedy 

Washington 
A  group  of  journalists  and 
broadcasters  has  established  the 
Robert  F.  Kennedy  Journalism 
Awards  to  recognize  works  of 
journalists  which  illuminate  the 
problems  of  .America’s  under¬ 
classes.  The  first  award,  consist¬ 
ing  of  appropriate  plaques,  will 
be  presented  in  June  and  the 
deadline  for  entries  is  May  1. 

The  initial  awards  will  lie  for 
work  appearing  in  1968  in  a 
newspaper  or  magazine  pub¬ 
lished  in  the  United  States,  and 
a  radio  or  television  broadcast. 

single  article  or  script  or  a 
series  of  articles  and  scripts 
may  be  submitted.  The  entries 
may  include  descriptive  accounts 
of  the  life  styles,  handicaps  and 
))otentialities  of  the  disadvan¬ 
taged;  insights  into  the  causes, 
conditions  and  remedies  of  their 
plight;  critical  analyses  of  pub¬ 
lic  policies  and  programs,  public 
attitudes  and  private  endeavors 
relevant  to  the  lives  of  the 
underprivileged. 

Organizing  co-chairmen  of  the 
Journalism  Awards  group  are 
Dan  Blackburn,  Metromedia; 
Hays  Gory,  Time;  John  Hart, 
CBS  News,  and  Richard  Har¬ 
wood,  Washington  Post. 

Entries  should  l)e  sent  to  the 
Journalism  Awards  Group,  c/o 
The  Robert  F.  Kennedy  Mem¬ 
orial,  1816  Jefferson  Place,  N.W., 
Washington,  D.C.  20036. 


PROVIDENCE 

JOURNAL- 

BULLETIN 


EDITORIAL  WORKSHOP 


By  Roy  H.  Copperud 


Professionally  Speaking 

The  professions  once  were  more  or  less  agreed  to  be  medi¬ 
cine,  law,  the  clergy,  and  teaching.  Profession  now  is  often 
loosely  used  as  a  synonym  for  calling  or  vocation  or  occupa-  • 
tion:  “People  of  many  professions  were  summoned  to  the  ' 
meeting.”  This  is  harmless  enough,  but  since  the  word  sug¬ 
gests  learning  and  distinction,  strenuous  efforts  are  made  to 
apply  it  to  occupations  of  no  great  standing.  , 

Whether  profession  applies  to  a  given  kind  of  work  the 
reader  will  have  to  decide  for  himself.  The  American  News¬ 
paper  Publishers’  Association  once  argued  that  newspaper 
reporters  qualify  as  professionals.  The  object  was  not  to  raise 
their  status  but  to  keep  from  having  to  pay  them  more  money 
under  a  law  that  exempted  professionals.  | 

Those  who  hope  to  acquire  dignity  by  labeling  their  work 
a  profession  might  ponder  the  requirements  Webster  sets  I 

forth:  “A  calling  requiring  specialized  knowledge  and  often  ! 

long  and  intensive  preparation  including  instruction  in  skills 
and  methods  as  well  as  in  the  scientific,  historical,  or  scholar¬ 
ly  principles  underlying  such  skills  and  methods,  maintaining 
by  force  or  organization  or  concerted  opinion  high  standards 
of  achievement  and  conduct,  and  committing  its  members  to 
continued  study  and  to  a  kind  of  work  which  has  for  its 
prime  purpose  the  rendering  of  a  public  service,” 

Although  architectui’e  was  not  one  of  the  original  profes¬ 
sions,  no  one  is  likely  to  argue  that  it  does  not  qualify.  En-  # 
gineering,  science  in  all  its  branches,  and  other  learned  oc¬ 
cupations  do  too. 

By  profession  is  often  used  redundantly,  as  “He  is  an 
architect  by  profession.”  The  descriptive  is  called  for  only  * 
when  a  distinction  is  made,  as  in  “He  is  an  architect  by  pro¬ 
fession  and  an  artist  by  avocation.” 

*  * 

Is  journalism  in  fact  a  profession  by  any  genex’ally  ac¬ 
cepted  standard?  Surely  well-qualified  journalists  meet  everj' 
requirement  of  knowledge,  preparation,  continuing  study, 
and  dedication  to  the  public  interest  that  teachers,  for  ex¬ 
ample,  do,  and  undoubtedly  compare  well  in  these  respects 
with  the  piactitioners  of  other  vocations  that  the  public 
unequivocally  regards  as  professions. 

Yet  there  is  considerable  doubt  that  journalism  is  usually 
considered  a  profession.  One  reason  for  this  may  be  that 
formal  training,  the  passing  of  some  kind  of  qualifying  ex¬ 
amination,  and  often  both,  are  thought  to  be  the  prere¬ 
quisites  for  professional  standing.  Although  most  employers 
of  journalists  now  insist  that  applicants  possess  a  college  de¬ 
gree,  this  is  by  no  means  invariable,  and  people  have  suc¬ 
ceeded  brilliantly  in  this  field  without  college  training,  and 
probably  will  do  so  in  the  future.  This  cannot  be  .said  of  the 
law’,  or  medicine,  or  teaching,  or  even  of  barbering,  for  it  is 
not  possible  to  get  through  the  door  to  those  fields  without  ' 
specified  training  and  passing  an  examination. 

And  of  course  there  are  newspapers  where  the  hopelessly 
unqualified  can  find  employment  as  staff  members.  This  is 
evident  from  the  content  of  such  papers.  It  is  out  of  the  |H 
question  that  the  government  should  licen.se  journalists  as 
it  licenses  doctors,  teachers,  lawyers,  and  barbers,  since  this 
would  open  the  way  to  unacceptable  controls  on  the  press.  > 
But  perhaps  a  useful  purpose  would  be  served  if  editors  or 
publishers  agreed  upon  a  set  of  minimum  standards  for 
journali.sts. 
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Can  a 

slice  of  cheese 
help  you  sell 
space? 


It  sure  can,  especially  during  Kraft’s  big  eat-out  promo¬ 
tion— SAY  CHEESEBURGER.  Kraft  sponsors  this  annual 
merchandising  event  for  the  nation’s  food-service 
places.  Provides  them  with  a  heavy  consumer  ad  cam¬ 
paign.  This  year  it’s  via  outdoor  boards,  network  radio 
and  transit  posters.  And  Kraft  supplies  many  on-premise 
materials— banners,  danglers,  buttons,  balloons.  Along 
with  a  how-to-do-it  kit  for  the  food-service  operator. 


Progressive  owners  and  managers  will  try  to  reap  every 
possible  benefit  from  this  promotion  for  themselves. 
They’re  the  ones  who  will  want  to  advertise  in  local 
newspapers.  They  are  good  prospects  for  you !  Go  after 
’em!  Use  our  Press  Kit  to  help  you  get  the  business 
that's  available.  For  your  free  copy  write  Kraft  Foods, 
Cheeseburger  Promotion  Manager,  500  Peshtigo  Court, 
Chicago,  Illinois  60611. 


news-people 


Edee  Greene 


Girl  wins  outdoor 
writers’  srholarsliip 

COUMBIA,  Mo. 

A  younp:  woman  student  of 
North  Carolina  State  Univer¬ 
sity  has  been  awarded  a  $500 
Conser\ation  Communications 
Scholarship  established  by  the 
Outrloor  Writers  Association  of 
America.  Sarah  Louise  Shef¬ 
field  of  Raleifrh,  N.C.,  is  the 
first  “fair  sex”  reciirient  in  the 
three-year-old  propram  of  the 
organization. 

OWAA  Executive  Director 
Don  G.  Cullimore  said  the  num¬ 
ber  of  women  outdoor  writers 
is  on  the  increase.  Sixty  of  the 
organization’s  l,;t50  members 
are  women,  15  of  whom  joined 
in  the  past  year.  There  are  five 
hunsband-wife  writing  teams, 
and  one  sister  team  on  the  rolls. 
♦  ♦ 

Ri'sskll  S.  Graham,  circula¬ 
tion  manager  of  the  ('Inistian 
Science  Monitor,  Boston,  for  12 
yeai's  —  retired.  Previously  he 
was  circulation  executive  at  the 
Alhanif  (N.  Y.)  Knicherhocker 
.VcH«  and  its  predecessors. 
Named  to  succeed  him  at  the 
Monitor  —  Kknnkth  D.  Sum- 
xf;r,  assi.^tant  manager  since 
1960. 

Famous  last  words: 
“So  go  ahead  and  sue” 

Juries,  at  best,  are  unpredictable.  Kspe- 
cially  in  lawsuits  for  libel,  slander,  piracy, 
plagiarism,  invasion  of  privacy  or  copy¬ 
right  violations.  So  if  you're  part  of  the 
communications  industry,  don't  be 
tempted  to  say:  “Go  ahead  and  sue." 
Hven  when  you're  right,  there's  no 
assurance  a  jury  will  decide  in  your 
favor.  Moral?  Don't  take  chances.  1  ake 
out  an  Hmployers  Special  Excess  In¬ 
surance  Policy  instead.  Simply  decide 
w  hat  you  can  afford  in  case  a  Judgment 
goes  against  you . . .  we'll  cover  any  e.v 
cess.  For  details  and  rates,  write  to: 
Dept.  E,  EMPLOYERS  REINSUR¬ 
ANCE  CORP.,  21  West  10th,  Kansas 
City,  Mo.  64105;  New  York,  III  John; 
San  Francisco,  220  Montgomery;  Chi¬ 
cago,  175  W.  Jackson;  Atlanta,  JJ 
Peachtree,  N.E, 


Women’s  editors 
given  promotions 

Ft.  Lauderdale,  Fla. 

Edee  Greene,  women’s  editor 
of  the  Ft.  Lauderdale  Sews  for 
nearly  12  years,  has  been  named 
executive  women’s  editor  of  lurth 
the  Sews  and  Sun-Sentitiel. 


Katharine  Stokes 


Katharine  Stokes,  assi.stant 
News  women’s  editor,  was  named 
to  succeed  Miss  Greene  as  wo¬ 
men’s  editor. 

The  announcements  were 
made  by  Milton  Kelly,  executive 
etlitor  of  both  Gore  newspapers. 

Miss  Greene  Itegan  her  writ¬ 
ing  career  as  a  sports  columnist 
for  the  Palatka,  (Fla.)  Daily 
Sews.  She  is  married  to  Joe 
Rukenbrod,  editor  of  the  News’ 
Showtime  magazine. 

Newspapering  comes  naturally 
to  Mrs.  Stokes,  lM>th  her  father 
and  grandfather  having  pub¬ 
lished  the  Ossining  (N.  Y.) 
Democratic  Fegister  which  her 
grandfather  founded.  Prior  to 
joining  the  News,  Mrs.  Stokes 
worked  for  a  i)ublicity  firm  and 
was  editor  of  a  local  magazine. 

• 

Time-Life  appoiiiti-i 
Chicago  bureau  eliief 

Champ  Clark,  a  senior  editor 
of  Time  magazine,  has  lieen  ap- 
l)ointe<l  chief  of  the  Time-Life 
News  Bureau  in  Chicago.  He 
replaces  Loye  W.  Miller,  who 
has  l)een  assigned  to  the  Wash¬ 
ington  bureau. 

Clark  is  a  grandson  of  Champ 
Clark,  Si)eaker  of  the  House  of 
Rejiresentatives  from  1911  to 
1919,  and  the  son  of  Bennett 
Chamj)  Clark,  a  Missouri  Sen¬ 
ator  from  19.'{.'1  to  1945. 

.4  native  of  St.  Louis,  Clark, 
45,  l)egan  his  jirofessional  career 
with  the  Kansas  City  Star  in 
1946,  the  year  he  graduated 
from  the  University  of  Mis¬ 
souri. 


Baunirucker  elected 
officer  ill  Main  firm 

Boston 

William  Baunirucker  has  been 
elected  a  vicepresident  of  Chas. 
T.  Main  Inc.  He  has  been  di¬ 
rector  of  newspaper  plant  and 
graphic  arts  engineering  proj¬ 
ects  for  the  firm.  Prior  to  join¬ 
ing  Main,  he  was  production 
manager  of  the  Times-Herald 
in  Washington,  business  man¬ 
ager  of  the  Boston  Herald,  and 
vicepresident  of  Photon  Inc. 
Baunirucker  was  the  first  chair¬ 
man  of  the  American  Newspa¬ 
per  Publishers  Association’s 
Research  Committee  in  1947. 

*  *  ii< 

Haven  E.  Ff;tty  —  promoted 
to  circulation  manager  of  the 
Huntington  (W.  Va.)  Publish¬ 
ing  Co.  to  .succeed  John  A. 
Grimaldi,  who  resigned.  Fetty 
has  worked  for  the  comiiany 
since  1946. 

Ifc  * 

Robert  C.  Smith,  vicepresi¬ 
dent  and  advertising  manager  of 
Day  Publications,  Inc.,  (I’ield 
Enterprises),  has  lieeii  given  the 
additional  responsibilities  of 
general  manager.  He  succeeds 
Kenneth  S.  Johnson  who  re¬ 
cently  retired.  Smith  joined  Day 
Publications  in  February,  1966, 
as  classified  advertising  man¬ 
ager. 

IK  Hi  s|i 

Dave  Feldman,  racing  writer, 
handicapper  and  horse  owner, 
will  join  the  Chicago  Daily  Sews 
as  turf  editor  and  handicapper 
.4pril  7.  He  has  been  at  Chi¬ 
cago’s  .American  for  25  years. 

*  *  ♦ 

Clayte  Binion,  Houston 
('hronicle  —  elected  iii’esident 
of  Texas  ,4ssociated  Press 
Managing  Editors  .4ssociation. 

*  iK  <K 

Jim  Knight — from  state  ed¬ 
itor,  Columbus  (Ga.)  Enquirer, 
to  copy  desk,  Miami  (Fla.) 
Herald. 

>K  *  * 

Gail  Johnson,  University  of 
Colorado  graduate — to  the  ,4P 
staff  at  Cheyenne,  Wyoming. 

«  «  « 

Dick  Pettys — from  the  (! win- 
nett  Daily  .\ews  at  Lawrence- 
ville,  Ga.  to  the  ,4P  .4tlanta 
bureau  staff. 

*  *  * 

Dick  Biggs,  who  worked  in  the 
sports  department  at  the  .Atlanta 
Constitution  liefore  going  into 
service  with  the  Marines — to  the 
.4P  Atlanta  bureau. 

*  iK  * 

Dave  Goeller — former  Balti¬ 
more  Sun  reporter  and  .4rniy 
information  specialist — to  the 
.4P,  Baltimore. 


WARREN  ABRAMS,  promotion 
manager  of  the  Washington  Post, 
has  been  named  business  manager 
and  director  of  sales  of  the  Capi¬ 
tal  Gazette  Press,  Inc.  which  pub¬ 
lishes  the  Annapolis  (Md.)  Eve¬ 
ning  Capital  and  three  weekly 
papers.  Before  joining  the  Post  in 
1966,  Abrams  served  eight  years 
as  director  of  public  service  and 
general  advertising  manager  of 
the  Courier  Journal  and  the 
Louisville  Times  in  Kentucky. 


Bill  Bryant,  a  former  UPI 
and  Alabama  Journal  staffer — 
to  the  .4P,  .4tlanta. 

*  *  * 

William  F.  Connelly,  gen¬ 
eral  manager  of  LaGrange 
(Ind.)  Publishing  Co.,  has  been 
named  president  of  the  company 
and  publisher  of  its  three  news¬ 
papers:  Ladrange  Standard,  La- 
Orange  Sews  and  LaOrange 
Countian. 

♦  ♦  ♦ 

R.  Barrie  Schmitt,  assistant 
city  editor  of  the  Broridence 
(R.  1.)  Keening  Bulletin — 

elected  chairman  of  the  Fra¬ 
ternity  Managers  Board  of 
Control  at  the  University  of 
Rhode  Island. 

*  *  * 

Rhoda  M.  Hasson,  staff 
writer  since  June,  1965— -pro¬ 
moted  to  associate  editor  of  the 
Citizen  of  .Morris  Count)/,  Den- 
ville,  N.  J. 

Hi  IK  V 

Thomas  R.  Cotton,  press  rej)- 
resentative  for  Ohio  Bell  Tele¬ 
phone  Co. — elected  president  of 
the  Press  Club  of  Cleveland. 

♦  *  * 

RoBifflT  L.  Winebakger,  adver¬ 
tising  manager  of  the  Co)incil 
Bluffs  (Iowa)  Son/iareil  since 
1966— named  general  manager 
of  the  T)'oy  (.41a.)  .Mes.senger 
and  B)'undidge  (,4la.)  Banner, 
Thomson  Newspapers.  He  suc¬ 
ceeds  Jimmy  Crowe,  who  has 
Ix'en  named  publisher  of  the 
Dalton  (Ga.)  Daily  Citizen. 
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A  g  1  about  boys  from  living  with  five 

YYI^V^  brothers  and  has  developed  a 

I/O  J.  J.  V/X  XXX^XXA  sense  of  humor  about  male  ath- 

-g  ^  letes  that  sparkles  in  her  copy. 

on  the  sports  beat  Sex  no  handicap 

X  She  finds  neither  her  sex  nor 

MlNNKAl’oLis,  Minn.  She’s  had  a  lot  of  interesting  her  size  a  handicap  in  her  work, 
A  mite  of  a  sprite  named  experiences  since  joining  the  in  fact,  just  the  opposite,  except 
Anne  Gillespie  these  tlays  and  Star’s  sports  staff  about  two  she  only  gets  in  a  locker  room 
nights  is  doing  for  the  Minne-  years  ago  and  she  takes  a  viva-  after  a  game  between  girls’ 
itpolia  Star  what  seems  to  come  cious  delight  in  telling  about  field  hockey  teams,  which  isn’t 
naturally — covering  and  writing  them.  often. 

sports — and  Anne  and  her  edi-  Like  the  time  she  accom-  Because  she  isn’t  “one  of  the 
tors  apparently  are  enjoying  all  plished  the  Samson  and  Delilah  boys,”  her  questions  to  coaches 
the  hectic  moments  involved.  act,  after  a  fashion,  by  writing  and  athletes  are  unusual  and  un- 
“You  don’t  need  to  be  appre-  a  story  about  twins  playing  high  expected;  her  stories,  far  from 
hensive  that  any  stoiy  alwut  school  sports  who  wore  side-  the  usual  run-of-sports-pages 
Anne  may  not  be  topical,”  said  bums.  They  removed  them  after  material. 

Roliert  C.  King,  the  Star’s  as-  Anne’s  story  appeared,  while  Anne  didn’t  exactly’  come  by 
sistant  managing  editor.  “She’s  one  sheepishly  announced  that  her  daily’  sports  job  out  of  the 
not  going  to  the  women’s  de-  the  only’  reason  he  grew  them  blue.  She  had  been  assigned  to 
partment.”  was  liecause  he  cut  himself  shav-  chronicling  some  sports  for  the 

.4nd  that’s  alright  with  Anne,  ing.  Minnesota  Daily  while  she  was 

all  four  feet,  11  inches  of  her.  The  Gillespie  gal  learned  attending  the  University’ of  Min- 

nesota. 

Following  school  she  worked 
of  the  Creenwich  (Conn.) 
Time  as  an  education  beat  re- 
porter.  But  she  still  wanted  to 
cover  sports  on  her  home 
grounds.  She  applied  to  Bill 
Hengen,  Star  sports  editor,  for 
job — 
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Nan'cy  Martin — named  wo¬ 
man’s  editor  of  the  Montgomery 
(Ala.)  Alabama  Jonmal,  suc¬ 
ceeding  Katharine  Tyson, 
transferred  to  the  copy  desk. 


Stephen  A.  Small,  Wilming¬ 
ton  (Del.)  Xews-Jonnial  re¬ 
porter  since  last  June,  has 
joined  the  Washington  staff  of 
U.  S.  Rep.  M’illiam  V.  Roth,  R- 
Del.,  as  press  representative. 


Lai’Rence  Jackson  II,  former 
editor  of  the  Anstin  (Tex.) 
Citizen,  has  joined  the  staff  of 
the  Laredo  Times  as  City  Hall 
reporter. 


Fernando  Pinon  has  l)een 
named  city  editor  of  the  Laredo 
(Tex.)  Times.  He  had  worked 
as  a  staff  reporter. 


-I  more  piibli^liersii 
join  Suburban  ^oiip 

Chicago 

Four  newspaiier  publishers 
were  accepted  as  members  of 
the  Suburban  Press  F'oumlation 
during  its  recent  Seminar  here. 
They  are  M'illiam  W.  Pace, 
three  Topics  Newspapers,  In¬ 
dianapolis;  Michael  J.  de  Sher- 
binin,  Amherst  Publishing  Com¬ 
pany,  Amherst,  Mass.;  James 
Toedtman  of  Berea  Publishing 
Company’,  publisher  of  nine  sub¬ 
urban  newspapers  in  the  Berea 
(O.)  area;  and  Stan  Rose,  Rose 
Publications,  Mission  Hills, 
Kans. 

New  officers  of  the  Founda¬ 
tion  are:  President  —  Davis 
Haines,  Long  Islander  Publish¬ 
ing  Co.,  Huntingdon,  N.Y.;  vice- 
president  —  Harold  G.  Town¬ 
send  Jr.,  Clay’  County  Publish¬ 
ing  Co.,  North  Kansas  City, 
Mo.;  and  secretary-treasurer  — 
Robert  Y.  Paddock,  Paddock 
Publications,  Arlington  Heights, 


^  AND  COMPANr 


NEWSPAPER 

SALES 

PURCHASES 


(fif)  833-3018 
RALEieH.  N.C. 

1807  McDonald  lane 


PERT  (she's  4-11)  Anne  Gillespie  talks  over  a  sports  assignment 
with  Robert  C.  King,  Minneapolis  Star  managing  editor  who  is  6-2. 
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THE  CL4SSIF1EP  CLIMC 

Readers  will  sound  off 
if  ‘their  pages’  change 

By  Stan  Fiiisness 

CAM,  Providence  Journal  and  Bulletin 


Neal  Rothman,  business  man¬ 
ager  of  the  ICnHSHU  (Wis.) 
Re  cord- He  raid  got  some  first¬ 
hand  knowledge  of  reader  reac¬ 
tion  to  Classified  when  his  op¬ 
eration  switched  to  offset  print¬ 
ing  a  year  ago. 

He  was  part  of  a  publisher- 
business  manager  panel  at  the 
recent  Chicago  meeting  of 
CAMs  and  related  how  he  had 
gone  through  “a  couple  of  ex¬ 
periences  that  have  dramatically 
brought  to  our  attention  the 
need  to  keep  our  Classified 
readers  and  easy  reading  in 
mind. 

“The  first  thing  that  happened 
to  make  us  very  conscious  of 
the  need  to  have  good,  clean 
readable  Classified  was  when  we 
switched  to  offset  in  Februarv, 
1968,”  he  said. 

Rothman  told  how,  from  Feb¬ 
ruary,'  10  to  April  10,  they  were 
late  delivering  to  their  21,000 
subscribers  more  often  than  they 
wei-e  on  time.  “They  didn’t  like 
it.  They  called  us  on  the  phone 
and  told  us  they  didn’t  like  it, 
and  most  often  in  their  lectures 
to  us  about  how  they  wanted 
their  paper  on  the  porch  at  5 
p.  m.  and  had  always  had  it  that 
way  until  we  went  for  this  new 
damn  foolishness,  they  added 
that  they  could  no  longer  read 
the  Classified  pages.” 

In  the  change  to  offset,  the 
Record-Herald  began  using  a  66- 
inch  roll,  one  inch  narrower  than 
previously.  This  called  for  a  re¬ 
duction  of  9.89c  from  previous 
page  size  and  brought  the  .I'a 
on  5  >-2  body  type  down  to  some¬ 
thing  less  than  5  pt.  (Four-and- 
a-half-point  F'lyspeck?) 


“On  top  of  the  small  size  of 
the  type,”  Rothman  continued, 
“you  throw  in  that  occasional 
black  page  that  crops  up  when 
you’re  getting  into  offset,  or  the 
page  that  printed  in  a  light  grey- 
manner  l)ecause  we  had  too 
much  water,  and  you  get  enough 
comments  that  you  go  to  work 
right  away  to  improve  the  read¬ 
ability  of  your  Classified  pages.” 

After  changing  to  an  8  pt. 
l)ody  face,  which  reduces  down 
to  about  7  pt.  in  the  paper,  the 
furor  subsided.  .A  rate  raise 
“very  nicely”  took  care  of  any 
loss  of  revenue  per  page. 

The  next  time  Rothman 
started  hearing  about  Classified 
was  last  fall  when  the  Record- 
Herald  absorbed  the  4,500- 
circulation  Merrill  Daily  Herald 
that  had  been  printed  in  a  city 
of  10,000,  just  16  miles  north 
of  Wausau.  This  paper  carried 
3  or  4  columns  of  Classified  a 
day  in  regular  body  tvpe — about 
9  >4  pt. 

“On  Saturday,  Septeml)er  14,” 
Rothman  related,  “the  Merrill 
Herald,  normally  a  6  or  8-page 
edition,  was  delivered  to  the 
homes  in  Merrill  for  the  last 
time,  and  on  Monday,  the  new 
combined  48-page  Wausau  Daily 
Record  Merrill-Herald  was  de¬ 
livered  to  these  same  homes,  and 
many  of  the  readers,  especially 
the  older  ones,  didn’t  like  it! 
‘How  could  they  read  that  much 
newspaper’,  and  ‘who  ever  saw 
such  small  type  as  we  used  in 
the  Classified  ads  .  .  .  you 
couldn’t  read  them.’  ” 

“.Again,  as  when  we  had  gone 
to  offset  and  a  new  format  for 
the  Wausau  Recoid-Herald,  we 


were  told  of  the  many  things 
wrong  with  our  paper  and  again 
criticism  of  Classified  pages 
ranked  highest  among  the  new 
readers  in  Merrill. 

“This  time,  as  you  can  well 
imagine,  we  did  not  make  any 
changes  in  our  Classified  type 
faces  since  we  had  just  gone 
through  that  problem  only  a 
few  months  l)efore,  but  it  did 
point  out  again  the  need  to  keep 
in  mind  the  necessity  of  having 
good  clean,  easy-to-read  Classi¬ 
fied.  That  is  one  part  of  the 
paper  that  really  belongs  to  the 
readers  and  they  don’t  want  to 
have  to  struggle  with  that  sec¬ 
tion  above  all  else.” 

Rothman,  I  think,  had  some 
important  things  to  .say.  .As  a 
business  manager,  familiar  with 
rising  costs  in  all  directions,  he 
knows  there  is  a  squeeze  on  for 
more  lines  per  page,  more  ads 
per  section,  but  he  has  suggested 
looking  at  the  problem  from  a 
“Reader’s-Eye”  view. 

I’ve  long  contended  it’s  the 
reader  who  runs  our  Classified 
sections  more  than  any  other 
part  of  our  newspapers.  It’s 
the  reader  who  makes  it  work, 
and  if  he  can’t  or  won’t  read  it 
and  react  to  it,  the  whole 
structure  will  fall  apart. 

This  came  to  me  j)retty  force¬ 
fully  a  few  months  ago.  I  had 
gone  without  glasses  for  years, 
finally  having  to  admit  the 
strain  wasn’t  worth  it.  Before 
the  specialist  started  pulling  out 
the  lenses,  he  asked  me  to  read 
some  small  type — which  I  failed 
at — especially  on  the  telephone 
numbers.  What  did  he  use  to 
test  me?  The  Classified  section 
of  my  own  newspaper.  .A  couple 
of  years  ago,  most  teleiihone  di¬ 
rectories  installed  new  and 
lai'ger  body  type.  They  must  have 
had  a  reason. 

Back  to  Neal  Rothman  in 
Wau.sau:  “In  this  day  of  very 
real  struggle  to  keep  costs 
down  and  get  revenue  up,  don’t 
cut  costs  by  making  your  Classi¬ 
fied  page  ha  i  d  to  read.  In  fact 
you  might  do  as  we  have  done 
under  pressure  from  our 
readers,  but  we  have  done  it — 
increased  the  size  of  Classified 
type  face,  used  a  little  more 
newsprint  we  did  end  up  with 
the  biggest  year  in  Classified 
linage  and  profit  that  we  have 
ever  had — lietter  in  percentage 
of  increase,  according  to  the  In¬ 
land  Daily  Press  Linage  com¬ 
parison,  than  any  other  news¬ 
paper  our  size  in  Wisconsin. 

“Our  Classified  pages  are 
based  on  a  9  column  format,  we 
restrict  the  numljer  and  size  of 
type  faces  that  can  lie  used  in 
single  column  ads  and  will  not 
accept  cuts  in  a  single  column 
ad.  When  we  first  went  into 
Classified  Display,  we  attempted 
to  control  the  type  size  and  il¬ 
lustrations  that  we  permitted, 

EDITOR  ac 


but  we  have  changed  all  that 
and  now  give  our  Classified  ad¬ 
vertiser  a  chance  to  use  any  type 
of  cut,  reverse,  attention  com- 
peller  that  he  wishes  in  Classi¬ 
fied  Display. 

We  position  our  Classified  Dis¬ 
play  advertising  with  the  largest 
ad  going  in  the  lower  right  hand 
corner  of  the  page  trying  to  keep 
display  ads  on  the  same  page  as 
the  one  column  ads  running 
under  their  correct  classifica- 
tions.  We  run  about  4  pages  of 
Classified  daily  and  are  grow¬ 
ing  along  with  most  everyone, 
but  we  have  had  a  few  com¬ 
ments  lately  on  the  readability 
of  our  Classified  pages.  After 
the  past  year,  that  is  almost  as 
much  music  to  our  ears  as  the 
tune  of  the  cash  register  that 
has  just  rung  up  a  new  all-time 
record  for  us.” 

• 

Reporter  top  raised 
$26  to  $186  a  week 

Chattanooga,  Tenn. 

Increases  of  $26  in  the  re- 
jjorter  top  minimum  and  gains 
in  vacations,  pensions  and  ex¬ 
pense  payments  have  been 
achieved  in  a  two-year  News¬ 
paper  Guild  contract  at  the 
Chattanooga  Times. 

A  reclassification  will  in¬ 
crease  the  top  minimum  for 
society  writers  by  $45,  to  $155. 
The  reporter  top  will  become 
$186.  The  top  for  office  boys  is 
raised  to  $74..‘1(). 

The  night  differential  is  in¬ 
creased  20  cents  a  shift,  to  $1.20, 
and  the  mileage  allowance  is 
raised  from  10  cents  for  the  first 
200  miles  a  week  and  eight  cents 
thereafter  to  a  flat  10  cents. 

-A  fourth  week’s  vacation, 
after  30  years’  service,  is  pro¬ 
vided  for  the  first  time,  and  the 
company’s  pension  contribution 
is  increased  50  cents  a  week  in 
each  year  of  the  contract,  to  a 
total  of  $9.50. 

• 

5  r€*porters  cdiuseii 
to  work  in  roiijsress 

Washington 

Five  newspapermen  have  been 
awarded  1969-70  Congressional 
Fellowships  by  the  American  Po¬ 
litical  Science  Association.  They 
will  work  in  offices  of  meml)ers 
of  Congress  and  receive  a  min¬ 
imum  stipend  of  $6,000. 

Those  chosen  are: 

Thomas  A.  Daffron,  associate 
editor  of  the  Wilmington  (Del.) 
\'eu'.<t- Journal. 

Jerry  C.  Edgerton,  Newsday 
reporter. 

Mark  L.  Schneider,  UPI,  San 
Francisco. 

Charles  W.  Turbyville,  Tnrson 
Citizen  reporter. 

Curtis  C.  Wilke  Jr.,  city  editor, 
Clarksdale  (Miss.)  Press  Reg¬ 
ister. 

PUBLISHER  for  April  5,  1969 


Everything  in  Baltimore  ;volves  around  The  Sun 


'  ...that’s  why  Baltimore 
clothing  stoi'cs 
place  71%  of  their 
newspaper  advertising 
in  Tlie  Sunpapers  S 

National  Representatives:  Cresmer.  Woodward.  O'Mara  &  Ormsbee  •  Los  Angeles, 
New  York.  San  Francisco.  Chicago.  Detioit.  Atlanta.  Philadelphia.  Minneapolis.  Boston 
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3.  WRITING  FOR  TECHNICAL  AND 
PROFESSIONAL  JOURNALS 

By  JOHN  H.  MITCHELL,  University  of  Massachusetts 

If  you  write  for  profes¬ 
sional  journals,  or  plan  to, 
you’ll  refer  again  and  again 
1^  to  this  unique  book.  Col- 
Writing  for  Technical  "  lating  style  guides  and  in- 
and  Professional  Journals  struction  manuals  into  a 
single  source,  it  defines 
and  illustrates  characteris¬ 
tics  of  professional  articles 
. . .  shows  how  data  is  col¬ 
lected,  correlated,  and  se¬ 
lected  ...  points  out  the 
standard  elements  in  a 
journal  article . . .  and  illus¬ 
trates  conflicting  sections 
of  style  guides  by  reprint¬ 
ing  and  reviewing  repre¬ 
sentative  articles. 

1968  405  pages  $7.50 

To  order, 
circle  number  3 
on  order  card. 


Use  this  card  to  order  any  of  the  books 
listed  in  the  Wiley-Interscience  ad 


10-DAY  APPROVAL  OFFER 

Please  send  me  the  books  whose  code-numbers 
1  have  circled  below,  on  10  days’  approval  (USA 
and  Canada  onlv)  under  the  foilowins  terms: 

1  2  3  4  5  6  7  8  9  10  11  12  13  14  15  16 
17  18  19  20  21  22  23  24  25  26  27  28  29 

□  Total  Payment  Enclosed  (Wiley  pays  regular 
delivery  charges) 

□  Bill  me  (for  price  of  book  plus  delivery 
charges) 

□  Purchase  order  attached 

Name _ 

Address - 

City _ State - Zip - 

Save  Money*  Send  full  payment  with  order  and 
Wiley  pays  regular  delivery  charges.  Some 
return  privilege  gunronfeed. 

EAP 


John  Wiley  &  Sons,  Inc. 

605  Third  Avenue, 

New  York,  New  York  10016 


4.  TECHNICAL  CORRESPONDENCE 

A  Handbook  and  Reference  Source 
for  the  Technical  Professional 
By  HERMAN  M.  WEISMAN,  Natl.  Bureau  of  Stand. 

This  book  offers  an  under¬ 
standing  of  the  principles 
and  mastery  of  the  tech¬ 
niques  you  need  to  com¬ 
municate  by  letter  or 
memo  with  maximum  clar¬ 
ity  and  effect.  You’ll  find 
specific  instructions  for 
writing  each  type  of  cor¬ 
respondence  you  normally 
encounter  in  the  course  of 
the  day.  The  book  includes 
letters  of  inquiry  and  re¬ 
quest...  sales  and  proposal 
letters  .  .  .  special  purpose 

letters,  such  as  letters  to  _  _ 

professional  journals  com-  - 

menting  on  articles  . . .  em¬ 
ployment  letters  .  .  .  per-  To  order, 
sonal  and  non-technical  circle  number  4 
correspondence  .  .  .  and  on  order  card, 
professional  letters  and 
memoranda. 

1968  218  pages  $6.95 


^Headline-making  books  from  Wiley 


THE  WILEY  SERIES  ON  GOVERNMENT  ANO  COMMUNICATIONS 

Series  Editor:  RAY  ELDON  HIEBERT,  University  of  Maryland 


5.  The  Voice  of  Government 

Edited  by  RAY  ELDON  HIEBERT,  University  of 
Maryland;  and  CARLTON  E.  SPITZER,  Public 
Affairs  Communications,  Inc. 

Consisting  of  articles  by  two  dozen  top  in¬ 
formation  men  in  Washington,  this  impor¬ 
tant  book  has  received  unprecedented  praise. 
Senator  Jacob  K.  Javits  wrote:  "It  will  serve 
as  a  handbook  for  many  years  to  come  in 
our  efforts  to  correct  the  difficulties  hinder¬ 
ing  the  most  effective  communication  be¬ 
tween  the  government  and  the  people." 

1968  354  pages  $9.95 


7.  Selective  Service: 

Conflict  and  Compromise 
By  HARRY  A.  MARMION,  The  American  Coun¬ 
cil  on  Education. 

Praise  from  Senator  Edward  M.  Kennedy  in 
the  New  York  Times  Book  Review:  "Harry  A. 
Marmion  ...  has  written  the  best  and  most 
exhaustive  description  I  have  seen  of  what 
actually  happened  to  the  attempt  to  reform 
the  draft.  As  such,  it  serves  as  an  excellent 
case  study  of  how  frustrating  it  can  be  to 
try  to  change  long  established  institutions.” 

This  book  reviews  the  history  of  the  pres¬ 
ent  military  conscription  law,  passed  in 
June,  1967.  In  it,  the  author  describes  the 
law’s  evolution,  sets  forth  its  weaknesses, 
spells  out  the  reforms  attempted  in  1967, 
and  shows  precisely  how  and  why  reform 
failed  and  why  the  same  outmoded  system 
remains  today.  1968  242  pages  $5.95 

8.  Social  Scientists  and 
International  Affairs: 

A  Case  for  a  Sociology 
of  Social  Science 

Edited  by  ELISABETH  T.  CRAWFORD  and 
ALBERT  D.  BIDERMAN,  both  of  the  Bureau 
of  Social  Science  Research,  Inc. 

Essential  reading  for  all  media  people,  this 
book  describes  and  analyzes  the  current 
trend:  social  scientists  are  no  longer  re¬ 
stricted  to  colleges  and  universities  but  are 
now  actively  involved  in  formulation  and 
execution  of  government  programs  such  as 


6.  Diplomatic  Persuaders 

New  Role  of  the  Mass  Media  in  Inter¬ 
national  Relations 
Edited  by  JOHN  LEE. 

This  book  is  unique  in  its  field.  It  presents 
a  growing  concept  in  international  diplo¬ 
macy— the  formation  of  world  opinion 
through  the  mass  media.  Including  the 
words  of  some  of  the  foremost  practitioners 
of  the  art  of  international  persuasion,  it  is 
both  descriptive  of  current  trends  and  prac¬ 
tices  and  a  valuable  repository  of  basic 
practical  information. 

1968  205  pages  $8.50 


Project  Camelot.  No  newspaperman  can  af¬ 
ford  to  be  unacquainted  with  the  solid  fac¬ 
tual  data  and  sophisticated  perspective  that 
this  book  provides.  Articles  by  such  authori¬ 
ties  as  Harold  0.  Lasswell,  Irving  Louis 
Horowitz,  and  Philip  M.  Hauser  will  provide 
insight  into  the  work  of  an  increasingly 
large  group  of  professional  government  em¬ 
ployees  —  members  of  the  social  science 
establishment.  1968  333  pages  $11.95 


9.  The  Cuban  Policy  of  the 
United  States: 

A  Brief  History 

By  LESTER  0.  LANGLEY,  Central  Washington 
State  College. 

Why  are  more  and  more  American  airplanes 
being  hijacked  to  Cuba?  What  does  the 
United  States  stand  to  lose,  or  gain,  by  the 
increasing  success  of  the  Cuban  Revolution 
and  its  exportation  to  other  countries  in 
Latin  America? 

These  are  just  a  few  of  the  important, 
timely  questions  that  this  book  will  help 
you  answer  and  explain  to  your  readers. 
The  Cuban  Policy  of  the  United  States  is  the 
only  up-to-date  English  language,  one-volume 
summation  of  the  history-from  the  Ameri¬ 
can  revolution  to  the  "Missile  Crisis"— of 
relations  between  the  United  States  and 
what  is  now  the  sole  Communist  country 
in  the  Western  Hemisphere.  A  volume  in  the 
Wiley  America  and  the  World  Series. 

1968  203  pages  $6.95 


WILEY  SERIES  ON 
HUMAN  COMMUNICATION 

A  series  of  books  especially  written  to  show 
you  how  to  get  ideas  across  simply  and 
directly,  whatever  the  subject  or  media. 
These  specific,  effective  volumes  have  al¬ 
ready  proven  themselves  remarkably  suc¬ 
cessful  in  scientific,  managerial,  and  jour¬ 
nalistic  communities. 

10.  Presenting  Technical  Ideas: 

A  Guide  to  Audience  Communication 

By  W.  A.  MAMBERT. 

1968  216  pages  $6.95 

11.  Graphic  Communication 

By  WILLIAM  J.  BOWMAN,  Stanford  University. 

1968  210  pages  $9.95 

12.  The  Speech  Writing  Guide: 

Professional  Techniques  for  Regular 
and  Occasional  Speakers 
By  JAMES  J.  WELSH.  E.  R.  Squibb  and  Sons, 
Inc.  1968  128  pages  $5.95 

13.  Writing  for  Technical  and 
Professional  Journals 

By  JOHN  H.  MITCHELL,  University  of  Massa¬ 
chusetts.  1968  405  pages  $7.50 
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17.  Effective  Catalogs 

By  JOHN  0.  HAUGHNEY,  Techdata  Associates. 

1968  128  pages  $5.95 


To  order  any  of  these  books,  circle  appropriate  number  on  Wiley  order  card. 


Wiley- Interscience 


a  division  of  JOHN  WILEY  &  SONS,  Inc.,  605  Third  Avenue,  New  York,  N.Y.  10016 

In  Canada:  John  Wiley  &  Sons  Canada  Ltd.,  22  Worcester  Road,  Rexdale,  Ontario 


V/i»dex  DIRECTORY  Ol  PRESS  CONTACTS 


“PR/Index”  is  a  new  E&P  fea¬ 
ture  published  for  the  convenience 
of  editors  and  others  in  the  news¬ 
rooms  of  the  nation. 

Recognizing  the  role  of  public 
relations  contacts  for  business 
and  industry  in  providing  the 
press  with  current  information 
relating  to  news  and  features,  we 
are  confident  that  regular  weekly 
publication  of  such  a  directory 
will  prove  a  convenience  to  mem¬ 
bers  of  the  press.  We  are  sure, 
as  the  listings  grow,  that  they 
will  replace  the  hodge-podge  of 
cards  and  mimeographed  “con¬ 
tact”  lists  that  clutter  city  desks 
across  the  land. 

The  list,  indexed  by  subject 
matter,  is  published  as  advertis¬ 
ing  by  the  companies  and  or¬ 
ganizations  named,  on  a  13-con¬ 
secutive-week  basis,  and  Editor  & 
Publisher  appreciates  their  con¬ 
fidence  in  E&P’s  thorough  cover¬ 
age  of  newspapers  and  the  Press. 


AEROSPACE  &  DEFENSE 

RCA  DEFENSE  ELECTRONIC  PRODUCTS:  For 
information  on  Communications  &  Electronics: 
Television — military  and  space;  Apollo— radar, 
communications  and  electronics:  Radars — space 
and  tactical;  Avionics — military  and  commer¬ 
cial — Contact  Nicholas  F.  Penslero,  Manager, 
Public  Affairs,  RCA  DEP,  Marne  Highway, 
Moorestown,  N.J.  08057,  Bldg,  108-112.  Tele¬ 
phone  (609)  235-8383. 


DATA  MANAGEMENT 
AND  DISPLAY  SYSTEMS 


SANDERS  ASSOCIATES,  INC.— Information  on 
data  management  and  display  systems  and 
computer  peripheral  equipment — the  fastest 
growth  segment  of  the  economy — and  how  they 
break  information  bottlenecks  in  more  than  20 
major  markets.  Ray  Hall,  PR  Manager,  95  Canal 
Street,  Nashua,  N.  H.  03060.  (603)  885-2817. 


DIVERSIFIED  MANUFACTURING 

NORTH  AMERICAN  ROCKWELL  CORPORA¬ 
TION  (NR) — One  of  the  world's  largest  civil¬ 
ian  research  and  development  organizations, 
NR  is  the  nation's  leading  independent  manu¬ 
facturer  of  automotive  original  equipment  and 
the  leading  manufacturer  of  space  vehicles, 
liquid  propellant  rocket  engines,  textile  ma¬ 
chinery  and  Industrial  gears.  It  Is  among  the 
largest  companies  in  aerospace  electronics  and 
nuclear  reactor  development  and  is  a  major 
manufacturer  of  military,  business,  private  and 
agricultural  aircraft.  Write  Dir.  of  P.R.,  Remi 
Nadeau.  General  Offices,  2300  E,  Imperial 
Hwy.,  El  Segundo,  Calif.  90245:  Tel.  (213) 
647-5961.  New  York,  John  E.  Heaney,  (212) 
758-5540;  Washington,  D.  C.,  William  E.  Van 
Dyke.  (202)  296-6900. 


FOOD 


DAIRY  FOODS — Food  page  features,  recipes 
and  photos,  featuring  milk  and  other  dairy 
products  on  a  non-brand  basis — for  all  occa¬ 
sions,  family  to  festive.  American  Dairy  Asso¬ 
ciation,  Dairy  Foods  Publicity  Department,  20 
'  North  Wacker  Drive,  Chicago,  Illinois  60606. 

i  (312)  782-4916. 


RECIPES  AND  INFORMATION— For  back¬ 
ground,  food  photos  and  serving  suggestions 
using  California  peaches,  plums,  prunes,  chives, 
etc.,  some  featuring  famous  personalities,  write 
Western  Research  Kitchens,  8170  Beverly  Blvd., 
Los  Angeles,  90048.  Phone  (213)  651-2090. 


INSURANCE 


i  ALLSTATE  INSURANCE  COMPANIES— In¬ 
formation  on  automobile,  boatowners,  home- 
owners,  health,  life  insurance:  traffic  safety, 
driver  education,  travel.  Contact  Raymond  P. 
Ewing,  Assistant  Public  Affairs  Director,  Allstate 
I  Plaza,  Northbrook,  III.  Phono  (312)  291-5086. 


TO:  Editor  &  Publisher 
850  Third  Ave.,  New  York 

Please  insert  the  following  copy,  beginning  in  the  next  issue, 

for . (Minimum  13  consecutive)  weekly 

issues,  in  PR/INDEX,  and  invoice  at  the  lowest  appropriate  rate 
Under  category  heading:  . 

COPY: 


AGRICULTURE 


FARM  FACTS  &  PHOTOS — Photos,  slides,  mo¬ 
tion  footage,  background  information  on  farm 
equipment  and  mechanized  farming.  B&W 
prints  readily  available;  others  may  take  a  little 
longer.  Dept.  382-EP,  New  Holland  Div.  of 
Sperry  Rand,  Now  Holland,  Pa.  17557,  (717-354- 
2121).  We're  never  too  busy  to  check  the  file! 


AVIATION 


AIRCRAFT  OWNERS  AND  PILOTS 
ASSOCIATION  (AOPA) 

Largest  general  aviation  organization  repre¬ 
senting  150,000  members.  News  and  comment 
about  general  aviation,  the  largest  segment  of 
air  transportation.  Contact  Charles  Spence, 
Director  Public  Relations,  AOPA  Box  5800. 
Washington,  D.C.  Telephone  (301)  654-0500. 


CIGARS 


CIGAR  INSTITUTE  OF  AMERICA— 1270  Ave¬ 
nue  of  the  Americos,  New  York,  N.Y,  10020. 
History,  current  information,  statistics,  features 
on  male,  female,  celebrity  cigar  smokers  for 
newspapers,  supplements,  magazines,  write 
Walter  K.  Lyon,  Director,  Ted  Cott,  Associate 
Director.  Telephone  (212)  PL  7-4750. 

32 


This  hereby  authorizes  EDITOR  &  PUBLISHER  to  publish  copy  indicated 
in  "PR/INDEX"  at  frequency  and  rates  indicated  below. 


NAME  . COMPANY 

ADDRESS  . 


RATES:  Six-line  minimum  insertion  @  $3  per  line,  for  13  consecutive  issues,  $234. 
$2.90  per  line,  per  insertion  for  individual  listings  above  minimum  up  to  five 
inches.  $2.80  per  line,  per  insertion  for  additional  listings  of  more  than  five 
inches.  26-time  contract  earns  5%  discount  off  gross;  52-time  contract 
earns  10%  discount  gross  billing.  (6-lines,  13-times,  $234;  6-lines,  26- 
times,  $444.60;  6-lines,  52-times,  $M2.40.) 


AN  UP-TO-THE-MINUTE  GUIDE  TO  MAJOR  NEWS  SOURCES  TO 
PROVIDE  INFORMATION,  CHECK  NEWS  AND  FEATURE  RELEASES 


INSURANCE  (cont'd.) 


INSURANCE  INFORMATION  INSTITUTE— 
Prompt,  authoritative  information  on  automobile, 
home  and  other  forms  of  property  and  liability 
insurance  through  a  network  of  twelve  offices 
located  around  the  country.  For  a  Fact  Book 
about  insurance,  write  to  the  Institute  at  110 
William  Street,  New  York,  N.Y.  10038.  For 
answers  to  your  questions  about  property  and 
liability  insurance,  call  (212)  233-7650. 


NATIONAL  ASSN.  OF  INDEPENDENT  INSUR¬ 
ERS — Spokesman  for  largest  segment  of  auto 
insurers  in  U.  S.  (480  affiliated  companies) 
Principal  source  of  information  on  all  facets  of 
business.  NAII  staff  and  member  company 
offices  provide  personal  service  to  news  media. 
Vestal  Lemmon,  Pres.,  Roger  Dove,  VP-PR:  30  W. 
Monroe  St..  Chicago,  III.  60603.  Tel.  (312) 
263-6038. 

PUBLIC  RELATIONS  EXECUTIVES;  j 

Shouldn't  your  company  be  listed  in  j 
PR  Index?  Write  E&P  for  complete  de¬ 
tails  and  rates.  j 


LABOR-MANAGEMENT 


WHY  ALL  THESE  STRIKES?  Some  causes  ot 
breakdown  in  collective  bargaining  cited  by 
C.W.A.  president,  Joseph  A.  Beirne,  available 
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for  ethical  and  proprietary  drug  products; 
Beech-Nut  Inc.  for  confections  and  food  prod¬ 
ucts;  and  Dobbs  Houses  for  restaurants  and 
airline  food  services.  Director  of  Public  Affairs, 
Squibb  Beech-Nut;  David  F.  Quinlan.  Public 
Relations  Manager,  E.  R.  Squibb;  Paul  L.  West- 
phal,  460  Park  Avenue,  New  York,  N.Y.  10022. 
Telephone:  (212)  759-8700. 
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UNION  PACIFIC — news,  features  and  photos, 
b&w  and  color,  on  railroad,  industrial  develop¬ 
ment,  natural  resources  development  in  western 
U.  S.  Details  of  the  Golden  Spike  Centennial 
during  1969.  E.  C.  Schafer,  1416  Dodge  St., 
Omaha,  Neb.  68102.  Phone  (402)  271-3258. 


WESTERN  CANADA 


CITY  OF  EDMONTON,  Industrial  Development 
Department — news,  features,  photos  (b&w/ 
Color)  on  economic  and  resource  development, 
travel,  sports  hunting,  fishing  in  the  fabulous 
North.  F.  J.  Hutton,  Publicity  Officer,  City 
Hall,  Edmonton  15,  Alberta,  Canada.  Phone 
(403  )  424-0211. 


Public  relations 
assignments 
and  accounts 

National  Airlines  has  ap¬ 
pointed  Robin  M.  Matcll  as  di¬ 
rector  of  public  relations  for  41 
U.  S.  cities.  He  had  lieen  Na¬ 
tional’s  regional  manager  of 
public  relations  in  New  York. 
He  joined  the  airline  in  1960  as 
news  bureau  manager  from 
Communications  Counselors,  a 
subsidiary  of  McCann-Erickson. 
Previously  he  was  a  reporter  for 
the  Long  Isfnnd  Star-Journal. 

*  ♦  ♦ 

F.  James  Koch  has  been 
named  manager  of  public  affairs 
programs  in  the  Public  Rela¬ 
tions  Department  of  General 
Telephone  &  Electronics  Corpo¬ 
ration.  He  is  a  former  AP  re¬ 
porter. 

*  Hi  * 

Ted  Sanchagrin  has  joined 
American  Can  Company  as  man¬ 
ager  of  publications.  His  news¬ 
paper  background  included  re¬ 
porting  for  the  Staten  Island 
Advance  and  sports  writing  for 
the  Jersey  Journal. 

♦  ♦  ♦ 

George  F.  Caulfield  has  joined 
Harshe-Rotman  &  Druck  as  a 
financial  account  executive  in  the 
company’s  Los  Angeles  office.  He 
was  formerly  director  of  corpo¬ 
rate  communications  URS  Sys¬ 


tems  Corporation.  He  also  has 
held  public  relations  positions 
with  Foremost  Dairies  and  Shell 
Oil  Company. 

*  *  « 

Keith  R.  Hundley  has  resigned 
as  public  relations  officer  of  the 
North  Carolina  State  Highway 
Commission,  to  join  the  Weyer¬ 
haeuser  Co.  as  director  of  public 
relations  for  its  North  Carolina 
opei-ation. 

if  Hn 

Leland  E.  Whitehead,  regional 
public  relations  manager  for 
Reynolds  Metals  Company  in 
Chicago,  has  been  promoted  to 
a  similar  position  in  the  com¬ 
pany’s  New  York  office.  J.  A. 
Wagner,  Jr.,  regional  manager 
in  St.  Louis,  succeeds  him  in 

Chicago. 

*  ♦  ♦ 

Robert  H.  Richelson  is  now 
We.st  Coast  manager  of  Carl 
Byoir  &  Associates.  He  has  been 
manager  of  Byoir’s  San  Fran¬ 
cisco  office  since  1966. 

♦  ♦  ♦ 

William  M.  Shaffer  recently 

was  pi-omoted  to  Midwest  Area 
Information  manager  for  the  In- 
temational  Business  Machines 
Corporation,  Chicago.  He  had 
been  IBM’s  Kansias  City  Infor¬ 
mation  Bureau  chief. 

*  « 

Lucy  Ann  Driscoll  has  joineil 
Zigman-Joseph  Associates  as 
account  supervisor,  consumer 
products,  in  the  New  York  office 
of  the  Milwaukee  firm. 


H.  Glenn  Canary  has  been 
named  a  group  manager  in  the 
public  relations  department  of 
Ketchum,  MacLeod  &  Grove, 
New  York.  He  joine<l  the 

agency’s  public  relations  depart¬ 
ment  in  Pittsburgh  in  1968. 

it  if  if 

Joan  Hafey,  who  has  been 
manager  of  publicity  for  the 
Magnavox  Company,  has  re¬ 
joined  Young  &  Rubicam  as 
manager.  Press  Relations/Public 
Affairs. 

♦  ♦  ♦ 

John  De  Nigris  Associates, 

Inc.  has  been  retained  as  finan¬ 
cial  public  relations  counsel  for 
Responsive  Environments  Corp., 
Englewood  Cliffs,  N.  J. 

it  if  m 

Gilbert  Jones  company  has 
been  chosen  as  the  public  rela¬ 
tions  and  fund-raising  counsel 
for  the  A.  Philip  Randolph  Insti¬ 
tute. 

*  « 

Miles  Clark,  fonner  editor  of 
the  Los  Angeles  Daily  Journal 
and  financial  editor  of  the  Pasa¬ 
dena  Independent,  Star-News, 
has  joined  Fowler  &  Associates. 

it  a 

Daniel  L.  Lynch  has  joine<l 
the  Rowland  Company,  as  vice 
president  in  charge  of  coi'porate- 
financial  public  relations. 

*  *  * 

Lewis  P.  Nowlan  has  been 
name<l  director  of  communica¬ 
tions  at  North  American  Com¬ 
pany  for  Life  and  Health  Insur¬ 
ance. 


William  C.  Russell  has  joined 
the  Washington  office  of  Bozell 
&  Jacobs  as  a  public  relations 
counselor.  He  was  formerly  di¬ 
rector  of  development  for  the 
National  Foundation  for  Con¬ 
sumer  Credit. 

*  *  * 

Grey  Public  Relations  Inc.,  a 
wholly-owned  subsidiary  of  Grey 
Advertising  Inc.,  has  been  re¬ 
named  Grey  &  Davis  Inc.,  ac¬ 
cording  to  Edward  H.  Meyer, 
president  of  Grey  Advertising. 

it  a  it 

James  C.  Hirsch,  vicepresident 
for  Development  and  Public 
Affairs  of  the  Television  Bureau 
of  Advertising,  has  established 
his  own  consulting  service  in 
the  fields  of  communications, 
marketing  and  public  affairs. 

«  *  « 

Dunlea  (Pat)  Hurley  has  been 
appointed  public  relations  di¬ 
rector  of  Snelling  and  Snelling, 
Inc.,  professional  employment 
service.  He  left  Gray  &  Rogers, 
Philadelphia  advertising  and 
public  relations  agency,  where 
he  has  been  a  public  relations 
writer  and  account  executive  for 
17  years. 

«  *  * 

Richard  N.  Risteen  has  joined 
the  New  York  office  of  Bozell  & 
Jacobs,  as  vicepresident  and  ac¬ 
count  ser\'ice  supervisor.  He  was 
an  account  supervisor  for  Jack 
Tinker  &  Partners  and  before 
that,  held  the  same  position  with 
Doyle,  Dane,  Bernbach. 
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Cobbmobile  reporter 
ready  for  emergency 

By  Neil  (Ihaflfie 

Dunkirk,  N.Y.  short  time  rro  told  of  what  it  is 
The  Dunkirk-Fredonia  area  like  from  the  viewpoint  of  an 
and  nearby  communities  con-  ambulance  driver  trying  to 
tinue  to  have  an  ambulance  ser-  thread  his  way  through  heavy 
vice  today  due  in  part  to  the  ef-  traffic  and  not  knowing  what 
forts  of  a  26-year-old  Evening  sort  of  emergency  awaited 
Observer  reporter  who  takes  his  ahead.  The  reporter  was  able  to 
job  seriously.  do  an  in  depth  report  l)ecause  he 

The  Barone- Westling  Ambu-  was  the  man  behind  the  wheel 


Reporter  John  Cobb  with  his  well  known  "Cobbmobile"  that  is  a 
familiar  sight  throughout  Dunkiric-Fredonia,  N.  Y. 


lance  Service  of  Dunkirk  was  on 
the  verge  of  calling  it  quits  when 
the  State  Legislature  imposed 
stringent  requirements  in  1966 
on  all  ambulance  services. 

John  H.  Cobb,  police  and  fire 
reporter  for  the  Observer,  real¬ 
ized  the  ambulance  service  was 
in  tleep  trouble.  The  new  regula¬ 
tions  required  additional  expen¬ 
ditures  for  a  firm  already  bat¬ 
tling  to  keep  its  books  in  the 
black.  Officials  .said  they  either 
would  have  to  be  subsidized  or 
they  would  be  forced  to  shut 
their  ambulance  service  down. 

Cobb  turned  out  several  arti¬ 
cles  telling  of  the  firm’s  plight 
and  the  possible  loss  of  the  only 
ambulance  service  in  Dunkirk. 
He  descril)ed  the  new  state  reg¬ 
ulations,  how  the  ambulance  ser¬ 
vice  operated  and  what  was 
needed  in  the  way  of  contracts 
between  the  ambulance  service 
and  the  communities  it  ser\'ed. 
Fiv'e  communities,  based  largely 
on  the  Cobb  articles,  awarded 
the  ambulance  service  three-year 
contracts  under  which  the  com¬ 
munities  .subsidize  the  seiwice. 

Cobb’s  articles  ran  over  a  two- 
month  pericHl  with  at  least  one 
article  appearing  weekly  in  the 
OlKserA’er.  follow  uj)  article  a 
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on  an  actual  emergency  run. 

Enterprising  newsmen 

But  there  is  nothing  unusual 
in  that.  Cobb,  a  reporter-pho- 
tograjiher,  might  be  found  any¬ 
where  from  the  pilot  house  of  a 
boat  riding  the  turbulent  waters 
of  Lake  Erie  to  the  cockpit  of  an 
airplane  in  the  turbulent  airs 
over  the  lake.  He  has  shot  fire 
photos  from  the  top  of  a  75-foot 
aerial  ladder  and  a  couple  of 
years  ago  jiurchased  his  own 
boat  anrl  outboard  motor  to  liet- 
ter  cover  a  search  in  Lake  Erie 
for  a  shij)  lost  .several  years  ago 
in  a  violent  storm. 

Covering  news  stories  in  the 
Dunkirk-Fredonia  area  since  he 
was  16,  Cobb  was  instrumental 
two  years  ago  in  alerting  the 
jiublic  to  the  condition  of  mi¬ 
grant  labor  camps  in  Western 
New  York  State. 

As  the  result  of  his  articles  in 
the  Observer,  the  Joint  Legisla- 
tiv'e  Committee  on  Migrant  La¬ 
bor  investigated  conditions  and 
demanded  reforms.  Former  New 
York  State  Assemblyman  Ar¬ 
thur  Hardwick  of  Buffalo,  other 
.stab*  and  local  officials  and  the 
New  York  Times  looked  into  the 
problem  following  Cobb’s  arti¬ 
cles. 

‘.Sparc  Moiisicr’ 

His  by-line  articles  appear 
regularly  in  the  Observer,  but 
it  isn’t  just  the  stories  he  writes 
that  makes  him  well  known 
throughout  the  area.  Cobb  drives 
a  1965  model  car  that  someone 
jokingly  lal)eled  the  “Cobbmo¬ 
bile.”  The  name  has  .stuck  and 
well  it  should  because  five  an¬ 
tennas  sprout  from  the  vehicle. 
Young.sters  call  the  car  a  “space 
monster.”  A  state  trooper  re¬ 
ferred  to  it  once  as  the  “stone 
fish.”  The  antennas  are  for  three 
police  and  fire  monitors,  a  two- 
way  Citizens  Band  set  and  the 
standard  auto  radio. 

The  “Cobbmobile”  sports  an 
amber  and  a  blue  emergency 
light,  a  French  police  horn  and 
a  25-watt  public  address  system. 

The  interior  is  so  jammed 
with  equipment  it  is  sometimes 


difficult  for  a  pas.senger  to  find 
sitting  room.  Cobb  carries  two 
cameras  and  even  includes  extra 
film  in  the  event  police  photog¬ 
raphers  at  the  .scene  of  a  crime 
or  an  accident  should  run  out. 
There  are  flares,  two  fire  ex¬ 
tinguishers,  a  complete  first  aid 
kit  and  two  battery  operated 
spotlights  that  figured  promi¬ 
nently  this  past  spring  in  the 
rescue  of  two  fishermen 
stranded  at  night  on  Lake  Erie. 

Cobb  has  $1,700  tied  up  in 
equipment  in  his  car  and  figures 
it  will  take  two  days  to  remove 
it  all  and  install  it  on  the  new 
car  he  has  ordered.  He  does  the 
installation  work  and  makes  all 
rejiairs  himself. 

In  addition  to  the  car  radios, 
Cobb  has  radios  in  his  home  and 
is  proud  of  the  fact  that  he  is 
seldom  outside  of  earshot  of  po¬ 
lice  and  fire  monitors.  He  often 
is  the  first  one  at  the  scene  of  a 
fire  or  accident  and  on  many  oc¬ 
casions  has  administered  to  in¬ 
jured  or  Ijattled  fires  until  help 
arrives.  He  is  a  memlier  of  the 
Dunkirk  Fire  Dejiartment,  the 
Dunkirk  Emergency  Squad,  the 
Fredonia-Pomfret  Auxiliary  Po- 

FaiiiilieH  of  firemen 
ami  polieemeii  aided 

Union  City,  N.J. 

The  Hudson  Hisinttcli  has  just 
rai.sed  its  2.Srd  and  24th 
Public  Ajipreciation  funds  for 
families  of  fallen  policemen  and 
firemen.  The  paper  has  l>een 
making  the  appeals  .since  1917 
when  two  firemen  were  fatally 
injured.  Since  then  more  than 
$50(),()()()  has  been  raised  for  the 
widows  and  children  of  the  pub¬ 
lic  safety  men. 

In  October,  1967  the  paper 
raised  $2.‘1(),()00  for  the  families 
of  five  volunteer  firemen  killed 
in  a  bowling  alley  fire.  At  the 
same  time  $:12,II00  was  rai.sed 
for  the  widow  and  children  of  a 
Jersey  City*  police  officer  killed 
in  a  gun  duel  with  a  tavern 
robber. 

The  funds — a  total  of  $15,- 
608 — recently  collected  were  in 
memory  of  two  firemen. 


lice  and  has  been  trained  in  first 
aid  through  Red  Cross  courses. 

The  “Cobbmobile”  and  its 
driver  have  been  a  familiar 
scene  over  the  years  at  the  site 
of  plane  crashes,  train  wrecks, 
drownings,  fires  and  various 
other  emergencies, 

“Not  having  the  ‘Cobbmobile’ 
on  the  job  at  a  fire,”  said  one 
smoke  eater,  “would  be  just  like 
leaving  one  of  our  own  trucks 
parked  in  the  fire  hall.  We’d  be 
lost  without  it.” 


Bills  to  harass 
newspapers  killed 

Hklkna,  Mont. 

Bills  which  were  aimed  at 
harassing  Montana  newspapers 
were  killed  in  the  41st  Legisla¬ 
tive  assembly. 

House  Bill  216  by  Goan  of 
Billings  and  others  would  have 
rejiealed  the  liliel  law  which  the 
Legislature  enacted  in  1961  at 
the  i*eque.st  of  the  Montana 
Press  Association. 

Senate  Bill  .‘114,  by  Selstad  of 
Great  Falls  and  others  would 
have  required  all  editorials  to  be 
signeil,  would  have  required  pa¬ 
pers  to  notify  in  advance  any¬ 
one  who  might  lx*  criticized,  and 
would  have  requireil  the  paper 
to  have  published  a  reply  to  its 
editorial  in  the  same  issue. 

House  Bill  220,  by  Whitney  of 
Ekalaka  would  have  allowed 
county  commissioners  to  sum¬ 
marize  their  minutes  as  pub¬ 
lished  in  newspapers,  instead  of 
itemizing  as  is  now  required  by 
law. 

House  Re.solution  82,  by  Goan 
and  others,  would  have  prohib¬ 
ited  the  Montana  Liquor  Control 
Board  from  purcha.sing  prod¬ 
ucts  from  distillers  who  adver¬ 
tise  in  daily  newspapers. 

All  died  in  committee,  al¬ 
though  in  some  cases  there  were 
efforts  on  the  floor  to  reject  un¬ 
favorable  recommendations,  the 
Montana  Press  Association  re¬ 
ported. 
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Like  you, 

we  need  clean  air 
and  water  to  survive 

U.  S.  Steel  is  people,  too. 

We  live  in  the  same  community,  drink 
the  same  water,  breathe  the  same  air. 

And  like  you,  we  want  them  to  be  clean. 

Air  and  water  are  also  necessary 
for  steelmaking. 

But  U.  S.  Steel  considers  their  use 
a  temporary  loan. 

And  we  believe  anything  a  good 
neighbor  borrows,  he  returns  in  its  original 
condition,  or  even  better. 

That’s  exactly  what  our  air  and 
water  conservation  systems  are  designed  to  do 
in  nine  states  across  the  country  where  we 
have  major  production  facilities. 

From  1951  on,  we’ve  spent  more  than 
$235  million  to  clean  the  air  and  water  in  our  plants. 

These  elaborate  cleaning  facilities 
are  the  most  efficient  to  date  in  the  world. 

Some  tower  ten  stories  high. 

Some  go  down  as  deep  as  a  mile. 

And  some  spread  their  cleaning 
chores  over  50  acres. 

We  don’t  know  the  solution  to 
complete  pollution  control. 

Nobody  does. 

But  we’re  looking  for  it. 

Meanwhile,  we’re  determined  to 
help  conserve  natural  resources  for  our  neighbors. 

(u^  United  States  Steel 


PROMOTION 

Pro  golf  tournament 
is  charitable  event 

By  Bill  Kat^telz 

Sports  Editor,  Florida  Tiines-Union 

$20,000  first  prize  of  the  fifth 


Newspai)ers  sponsor  spelling 
bees,  encourage  cultural  en¬ 
deavors  such  as  symi)hony  con¬ 
certs,  favor  better  government, 
and  work  hard  at  seeing  that  it 
happens. 

Florida  Publishing  Company, 
publisher  of  the  Florida  TinieK- 
Union  and  Jacksoyiville  Journal, 
does  all  this  —  and  more.  Not 
the  least  of  its  promotions  is  a 
professional  golf  tournament, 
the  $100,000  Greater  Jackson¬ 
ville  Open. 

In  five  years,  the  tournament 
not  only  has  turned  into  one  of 
the  most  popular  .stops  on  the 
Professional  Golfers’  .Association 
circuit,  it  has  produced  a  bundle 
of  money  for  charity. 

Now,  who  in  his  right  mind 
would  want  to  delil)erately  go 
out  and  incur  all  the  headaches 
and  heai'taches  of  si)onsoring 
and  underwriting  sports  events, 
which  only  12  years  l>efore  had 
flopjjed  financially? 

Well,  Robert  R.  Feagin,  for 
one.  In  15)6.S  when  he  was  vice- 
president  of  Florida  Publishing 
Company,  he  convinced  himself 
that  a  pro  golf  tournament 
would  lie  good  foi-  Jacksonville, 
and  for  its  newspapers. 

For  two  years  he  contacted 
and  exacted  pr-'mises  of  support 
from  the  area’s  business  and 
golfing  community.  Finally,  he 
.sold  Fi’c  president  Robert  C. 
Millar  and  the  Board  of  Direc¬ 
tors  on  the  project. 

On  Septemlier  I."!,  I!)fi4,  Mil¬ 
lar,  now  retired  (and  succeeded 
as  jiresident  by  Feagin),  an¬ 
nounced  the  newspapers  would 
siKin.sor  a  $50,000  tournament 
(it  became  $57,500)  in  cooper¬ 
ation  with  the  Jacksonville 
Junior  League  and  the  Sales  and 
Marketing  Executives  of  Jack¬ 
sonville.  The  Publishing  Com¬ 
pany  voted  to  underwrite  the 
expen.ses,  and  it  has  continued 
to  do  so. 

Florida  Publico  Charities  was 
formed  as  a  subsidiary  and  des¬ 
ignated  as  sponsor  of  the  tourn¬ 
ament.  The  profits — if  any — 
going  to  charities  were  to  be 
determined  by  the  Community 
Trust  Fund  of  the  Junior 
League. 

As  dusk  fell  on  the  evening 
of  March  2‘i,  Ray  Floyd  of  Lake 
Havasu  City  defeated  Gardner 
Dickinson  of  Gi-eat  Harlior  Cay, 
Bahamas,  in  the  first  extra  hole 
of  a  sudden  death  playoff  for 


annual  gjo,  as  the  tourney  has 
come  to  be  known. 

Approximately  21,500  persons 
in  all  watched  the  fourth  and 
final  day  of  the  tournament. 
Approximately  65,000  attended 
the  four  days  of  the  meet  —  a 
record  —  at  the  Deerwood  Club, 
a  plush  development. 

After  everyone  had  caught 
his  breath  after  another  highly 
successful  tournament,  Feagin 
was  asked  the  “Why”  of  a  news- 
paiier  sponsoring  a  pro  golf 
tournament. 

“Our  primary  reason  was  to 
bring  back  big-time  golf  to 
Jacksonville,”  Feagin  said,  “and 
we  felt  Florida  Publishing  Com¬ 
pany  was  the  medium  which 
could  do  it  liest.” 

Many  benefits  for  paper 

What  benefits  accrue  to  a 
newspaper  by  spon.soring  a  golf 
tournament? 

“Many,”  Feagin  rejilied,  “but 
primarily  they  are  that  we  are 
sponsoring  something  that 
touches  almost  everj'  family 
throughout  the  circulation  area. 
And,  by  tying  the  returns  to 
charity,  it  served  the  purpose 
of  plowing  the  effoi-ts  of  the 
community  back  into  the  com¬ 
munity.” 

After  you  ileciile  to  sponsor 
a  tournament,  what  are  the  next 
steps  that  must  be  taken  to  as¬ 
sure  a  reasonable  chance  of 
success? 

“First  you  have  to  get  a 
tournament  date  from  PGA,” 
Feagin  explained.  “Then  you  go 
out  and  talk  to  people  who  are 
pi’imarily  interested.  Be  sure 
you  have  a  general  chairman — 
for  us  it  turned  out  to  lie  John 
Tucker — (a  Southern  Bell  Tele¬ 
phone  executive  who  is  now  vice- 
president  of  the  publishing  com¬ 
pany).  One  of  the  most  im- 
jiortant  things  is  to  decide  on 
the  purse,  which  is  the  amount 
of  money  you  think  you  can  get 
up  that  will  bring  the  top  golf¬ 
ers  to  town.” 

Feagin  was  asked  if  sjion.sor- 
ing  a  golf  tournament  influences 
individuals  who  control  adver¬ 
tising  budgets. 

Effects  retail  sule.s 

“An  event  like  this  which 
draws  some  65,000  spectators 
is  bound  to  have  a  great  effect 
on  retail  sales,  plus  filling  up  all 


the  hotels  and  motels  in  the 
area,”  Feagin  said. 

“As  far  as  controlling  adver¬ 
tising  budgets,  the  interesting 
thing  there,  I  think,  is  that  we 
have  so  many  committee  chair¬ 
men  —  so  many  people  who  take 
a  part  in  the  tournament  —  who 
are  strong  newspaper  advertis¬ 
ers  and  who  influence  budgets 
in  many  different  areas.” 

To  date,  approximately  $85,- 
000  has  gone  to  charity  as  a 
direct  benefit  of  the  golf  tourna¬ 
ments  and  that  does  not  include 
this  year’s  figure. 

To  a  newspaper  sponsor,  what 
are  the  biggest  problems  or 
drawbacks  of  staging  a  tourna¬ 
ment. 

Everyone  works 

“I  guess  our  greatest  prob¬ 
lem,”  Feagin  replied,  “lies  in 
the  fact  that  we  have  to  use — 
and  do  use — so  many  manhours 
of  the  organization  itself  .  .  . 
From  the  editorial  department 
almost  to  the  composing  room. 
Everyone  works  diligently  in 
spending  his  own  time  and  effort 
and  the  company’s  time  and 
effort  in  putting  on  the  tourna¬ 
ment  or  helping  it  to  be  a 
success.” 

Finally,  is  it  worth  it  to  the 
paper  —  in  prestige  and  in 
money,  Ixith  advertising  and 
circulation  money? 

“As  far  as  prestige  to  a  new.s- 
jiaper  goes,”  concluded  Feagin, 
“I  can’t  think  of  anything  this 
company  has  done  .  .  .  no  single 
continuing  thing  like  a  golf 
tournament,  at  least  .  .  .  that 
has  added  more  to  the  effect  we 
have  had  on  people,  or  on  the 
influence  we  have  exerted  on  the 
city.  This  has  brought  about 
consolidation  into  a  very  worth¬ 
while  cause  and  it’s  bound  to 
reflect  some  credit  on  a  news¬ 
paper.” 

“As  far  as  money,  advertis¬ 
ing  and  circulation  go,  of  course 
we’ve  had  golf  tabloids  and 
we’ve  had  incwea.sed  advei'tis- 
ing.” 

• 

Newspaper’s  event 
helps  kitiiiey  loans 

DhTROIT 

The  nation’s  first  kidney  loan 
closet,  which  will  supply  arti¬ 
ficial  kidneys  for  families  who 
do  not  have  the  funds  to  pur¬ 
chase  their  own,  was  established 
recently  when  the  Detroit  Free 
Fress  and  the  Pilot  Club  of  De¬ 
troit  pre.sented  two  kidney  ma¬ 
chines  to  the  Michigan  Kidney 
h’oundation. 

The  artificial  kidneys  were 
purchased  with  funds  rai.s«>d 
from  “.An  Evening  With  Jeane 
Dixon”  which  was  sponsored  by 
the  Free  Press  in  conjunction 
with  the  Pilot  Club  last  Decem¬ 
ber.  Each  machine  co.st  $:t,()()(). 


Education  story 
awards  announced 

The  National  Council  for 
the  .Advancement  of  Education 
Writing  has  announced  the 
names  of  winners  in  its  awards 
contest  for  articles  published  in 
1968, 

Winners  included: 

Category  I  (for  newspapers  of 
more  than  150,000  circulation 
and  wire  services). 

News  stories — P’irst,  William 
Trombley,  Los  Angeles  Times, 
for  several  stories  about  the 
.schools  in  New  York’s  Oceanhill- 
Brownsville  district.  Second, 
Carol  J.  Young,  Providence 
Journal  and  Evening  Bulletin, 
for  stories  depicting  the  “turn¬ 
ing  point”  in  the  city’s  schools 
on  the  naming  of  a  new  super¬ 
intendent. 

Feature  stories — First,  Rob¬ 
ert  Schulman,  Louisville  Cour¬ 
ier-Journal  &  Times,  community 
colleges.  Second,  Martin  Buskin 
and  David  .Andelman,  Newsday, 
student  power. 

Series  —  First,  David  Beh- 
rendt,  Miliraukee  Journal, 
Black  college  students.  Second, 
.Marjorie  Schuster,  Cleveland 
Press,  Catholic  .schools. 

Category  II  (for  newspapers 
of  less  than  150,000  circulation). 

News  stories — First,  James  W. 
Brann,  Chroniele  of  Higher  Ed- 
ueation,  the  Black  student  move¬ 
ment.  Second,  Robert  L.  Jacob¬ 
sen,  also  the  Chronicle,  Federal 
aid  to  disruptive  .students. 

Feature  stories — First,  Lewis 
A.  Morrissey,  Flint  Jourtval,  who 
taught  as  a  substitute  in  the 
city’s  schools  for  a  day.  Second, 
Lavor  B.  Chaffin,  Deseret  Mews, 
Salt  Lake  City,  team  teaching. 

Series — First,  Edwin  Matesky, 
Hartford  Times,  New  England 
prep  schools.  Second,  Patricia  G. 
McNeeley,  Columbia  Record, 
kindergartens. 

Editorials. — First,  Clevelaml 
Press,  Negro  teachers  in 
suburban  .schools,  (.Marjorie 
Schuster).  Second,  Mete  York 
Times,  racism  and  anti-.semi- 
tism.  (Fred  M.  Hechinger). 

• 

Old  shopping  paper 
iu»w  2  days  a  week 

Sax  Francisco 

Henry  Budde,  jiublisher  of 
the  46-year-old  San  Francisco 
Progress,  has  announced  that 
the  paper  will  lie  issued  twice 
weekly,  due  to  increased  adver¬ 
tising  volume.  The  paper,  which 
has  lieen  delivered  on  Wednes¬ 
days  over  the  years,  will  also 
go  on  Saturdays  to  a  city  circu¬ 
lation  of  192,844.  The  editorial 
policy  of  concentrating  on  local 
news  will  remain  the  .same, 
Budde  .said. 
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Playing  newspaper’  hit  by  circulators 


By  Gerald  B.  Healey 

Chicago 

Circulation  men  voiced  their 
dissatisfaction  with  editors  still 
“playing  newspaper”  in  the 
rapidly  changing  communica¬ 
tions  spectrum  at  a  recent  con¬ 
ference  of  the  Central  States 
Circulation  Managers  Associa¬ 
tion. 

The  consensus  was  that  sub- 
scribei's  prefer  earlier  delivery 
of  their  newspapers  rather  than 
late  news  which  is  available  to 
them  in  the  early  evening  hours 
and  again  late  at  night  with  tv. 

Some  circulators  contended 
many  editors  are  fighting  this 
approach  and  hold  for  late- 
breaking  news  developments 
such  as  the  culmination  of  the 
recent  Apollo  space  flight. 

One  said  that  unless  a  house¬ 
wife  receives  her  paper  within 
the  3:30-4:30  p.m.  range  she  is 
likely  not  to  read  it,  for  after 
those  times  she  is  busy  prepar¬ 
ing  supper.  From  5  p.m.  to  6:30 
p.m.  she  can  get  news  via  tv 
while  busying  herself  with  nec¬ 
essary  tasks  around  the  house 
as  the  paper  lies  untouched  on 
the  porch  until  the  husband  ar¬ 
rives. 

“We  are  at  the  mercy  of  the 
news  department  in  many  in¬ 
stances,  particularly  in  non¬ 
competitive  cities,”  was  the  way 
one  circulator  put  it.  “New  York 
and  other  metropolitan  know 
liest  how  to  beat  this  problem. 

May  miss  di»>lribulion 

“If  the  news  flow  i.sn’t  shut 
off  at  a  definite  time  the  press 
start  button  is  pushed  anyway 
because  if  it  isn’t  the  circula¬ 
tion  manager  knows  he  may 
miss  the  distribution  of  20,000 
or  moi*e  paper.s.” 

Another  said: 

“When  complaints  alwut  late 
jiapers  come  to  us  we’re  placed 
in  the  position  of  trying  to 


change  the  subject  or  dazzling 
them  with  some  fast  footwork. 
Maybe  you  suddenly  get  a  non¬ 
existent  important  phone  call 
which  you  must  answer  im¬ 
mediately.” 

Another : 

“It’s  time  we  dispensed  with 
stars  and  ears  proclaiming  the 
number  of  edition  published  that 
day  or  whether  it’s  a  metropol¬ 
itan  edition  or  final.  The  reader 
pays  no  attention  to  this,  any¬ 
way.” 

Some  papers  w'ith  more  than 
two  editions  have  knocked  out 
words  in  an  ear  noting  an  edi¬ 
tion  name  on  the  presumption 
that  “all  editions  are  final.” 

The  plaint  of  another  circu¬ 
lator  : 

“Some  editors  still  believe 
they  have  to  play  newspaper  by 
moving  stories  around  and  back 
and  forth  in  various  editions 
when  what  they  are  doing  is 
holding  up  early  distribution. 
The  few  extra  readers  a  big 
story  gets  don’t  count  against 
the  thousands  who  want  the  pa¬ 
per  at  their  homes  early.” 

Emphasis  on  home  delivery 

Home  delivery  is  becoming 
more  important,  another  pointed 
out,  becau.se  people  in  larger 
cities  are  not  going  to  the  point 
of  purchase  for  their  newspa¬ 
pers  as  they  used  to.  The  reason 
for  this  is  they  must  pass 
through  or  go  to  dealers  in 
troubled  areas.  Also,  there  is 
the  fact  that  many  dealers  are 
closing  early  in  locations  .sub¬ 
ject  to  violence  or  crime,  thus 
they  are  not  .staying  arountl  for 
drops  of  early  editions  of  morn¬ 
ing  newspapers  and  certainly 
not  for  late-delivered  “final” 
editions. 

Other  circulation  men  moaned 
aiout  the  tendency  of  people  to 
take  vacations  in  the  winter  or 


at  times  other  than  the  three 
summer  months  which  makes  it 
necessary  for  them  to  try  for 
re-starts  all  through  the  year. 

“Bulldog”  sales  of  Sunday 
newspapers  on  Saturday  night 
are  being  cut  back  or  sales  are 
flattening  out,  it  was  reported, 
because,  again,  people  are  not 
getting  out  of  their  autos  at 
night  to  patronize  a  dealer  who 
probably  is  closed  anyway. 

Another  factor,  w’hich  showed 
when  a  “hands-raising”  was  re¬ 
quested  was  a  question  as  to 
how  many  newspapers  were 
switching  to  adult  carriers.  No 
hands  went  up,  although  some 
said  they  were  considering  such 
a  change. 

Roger  Tatarian,  editor  of 
United  Press  International,  con¬ 
siders  the  handling  of  the  big 
stories  in  a  recent  UPl  Report¬ 
er.  He  said: 

“No  one  ...  is  suggesting 
that  newspapers  should  fail  to 
record  the  latest  available  fact. 
But  he  (Tom  Aikens,  managing 
editor  of  the  Greensburg  (Pa.) 
Tribune-Review)  does  not  feel 
a  newspaper  should  have  to  put 
its  major  emphasis  of  the  day 
on  something  so  ephemeral  (the 
Apollo  space  flight)  that  it  will 
inevitably  be  outdated  by  the 
time  it  is  read.  And  he  feels, 
properly,  that  the  news  services 
should  help  provide  alterna¬ 
tives.” 

.Seeks  belter  presentation 

“This  discussion  does  not  con¬ 
cern  most  of  the  news  content 
of  newspapers.  Newspapers  can 
print  a  variety  and  range  of 
news  that  the  electronic  media 
simply  can’t  match.  But  the 
stories  that  tv  and  radio  do  ex¬ 
ploit  tend  to  be  the  bigger  ones 
of  the  day,  and  it  is  in  the 
handling  or  rehandling  of  these 
that  the  written  press  has  to 


seek  better  ways  of  presenta¬ 
tion. 

“It  should  also  be  noted  that 
if  it  is  wrong  for  newspapers 
and  news  services  to  ignore  the 
existence  of  the  electronic 
media,  it  is  just  as  wrong  to 
assume  that  all  newspaper  read¬ 
ers  do  nothing  but  watch  tv  or 
listen  to  the  radio  while  await¬ 
ing  the  next  edition  of  the  pa¬ 
per.  For  many  readers,  the 
newspaper  will  be  the  first  ex¬ 
posure  to  a  new  fact,  and  these 
readers  are  too  important  a 
bloc  to  be  ignored  in  reaching 
an  accommodation  with  tv.” 

Tatarian  said  the  challenge, 
therefore,  is  to  produce  stories 
that  are  equally  useful  and  in¬ 
teresting  to  those  who  have 
learned  the  central  fact  from 
radio  and  tv,  and  to  those  who 
have  not. 

The  editors  of  the  Chicago 
Daily  News  had  an  answer  to 
w’hat  to  do  about  late-breaking 
news,  which  is  not  really  new, 
but  shows  the  value  of  long  and 
careful  preparation  in  a  case, 
like  the  death  of  Gen.  Dwight 
D.  Eisenhower,  which  had  been 
expected. 

Roy  M.  Fisher  reported  in  a 
column  written  each  Saturday 
about  staffers  or  what  the  Daily 
News  is  doing.  The  editor  said: 

“The  Daily  News  Flash  edi¬ 
tion  was  already  on  the  press 
when  a  (reporter’s)  call  was 
taken  .  .  .  but  within  minutes 
the  presses  had  been  stopped 
and  restarted  with  a  banner 
headline  over  the  one-paragraph 
death  announcement. 

“Pages  32  and  40  now  carried 
detailed  biographies  of  Mr. 
Eisenhower  in  both  words  and 
pictures.  In  another  half  hour. 
Page  One  carried  a  two-column 
story  on  the  death  and,  in  addi¬ 
tion,  a  full-color  portrait  of  the 
late  President.” 


This  promotion  makes 
YOUR  NEWSPAPER 
your  community’s 

FLAG  HEADQUARTERS 

WITH  THE  QUALITY-MADE,  SPECIALLY  PRICED 

ATLAS  FLAG  KIT 

Write  p*»on*  io'  soTip/t  fc 

ATLAS  FLAG  CORP.  OF  AMERICA 

BESTOV.  ILL  62X12  •  TEL.  (61.S)  439  26C0 

P.O.  BOX  6526,  MOBILE,  ALA.  36606 


3‘  *  5*  flag  of  Thor  bunt¬ 
ing,  sewn  stripes;  2'pc. 
jointed  6‘  pole  and  all  the 
hardware.  Priced  to  sell 
your  readers  at  about  $} 
each.  $3.50  rnailed. 

BERKLEY  SMALL,  INC. 
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TAYLOR-MADE  NEWSSTAf^DS 


TAYLOR-MADE  NEWSSTANDS,  INC. 

Coin-Trolled  EQUIPMENT  CORPORATION 
11486  Hart  Street  •  North  Hollywood,  California 
(213)  877-7448  •  765-6211 


Since  1955 

FOR  DEPENDABLE  SERVICE 
BETTER  THAN  EVER! 

Why  Invest  In  Expensive 
Coin-Operated  Newsstands 

MODEL  K — From  $26.85 
For  Locations  with 
5  to  40  sales 


PRESTIGE  APPEARANCE 
New  Paint  Process  —  Sturdy 
Rugged  —  Durable  Construction 


lAPA’s  scholarship 
recipients  selected 

ACAPI'LCO 

The  Inter  American  Press 
Association  Scholarship  Fund 
awarded  15  scholarships  to 
newspapermen  and  journalism 
students,  it  was  announced  here 
this  week  at  lAPA  meetings. 

The  scholarships  were 
awarded  to  the  following: 

Atulrey  M.  Aarotui,  of  Kings¬ 
ton  Jamaica. 

Tulio  Anttidillo  Cadiz,  of 
Rancagua,  Chile. 

Luiza  F.  Cnpriles,  l)om  in  Bo¬ 
livia  and  living  in  Rio  de  Jan¬ 
eiro. 

Roberto  C.  Fabricio,  who  was 
bom  in  Cuba  and  is  now  living 
in  exile  in  the  United  States. 

Lynne  P.  Frindell,  of  Dallas, 
Texas. 

Samuel  .1.  Jacobs,  of  Miami, 
Florida. 

Joseph  Lardtu  r,  of  New  York 
City. 

Seil  Maurer,  of  New  Haven, 
Conn. 

Irene  M.  Meyer,  of  Rio  de 
Janeiro. 

Charles  E.  Padilla,  of  Albu¬ 
querque,  New  Mexico. 

Daniel  Samper  Pizano,  of 
Bogota,  Colombia. 

John  L.  Sherman,  of  Windsor, 
Conn. 


Rodolfo  Schmidt-Pech,  of  Ca¬ 
racas,  Venezuela. 

Lilian  /.  Steinhardt,  of  Monte¬ 
video,  Uruguay. 

Gloria  L.  Vera,  of  Denton, 
Texas. 

The  winners  were  selected  by 
the  Scholarship  Awards  Com¬ 
mittee  under  the  chairmanship 
of  the  president  of  the  Scholar¬ 
ship  Fund,  Rudolfo  Junco  de  la 
Vega  Jr.,  of  El  Sorte,  Mon¬ 
terrey,  Mexico. 

• 

N.  W.  Ayer  purchases 
Hixson  &  Jorgensen 

N.  W.  Ayer  &  Son  has  acquired 
the  Hixson  &  Jorgensen  adver¬ 
tising  agency,  with  offices  in  Los 
.\ngeles  and  San  Francisco,  in 
a  purchase  agreement  announced 
by  Neal  W.  O’Connor,  president 
of  Ayer,  and  Kai  Jorgensen, 
chairman  of  the  board  of  Hixson 
&  Jorgensen. 

Effective  March  31  Hixson  & 
Jorgensen  became  a  wholly- 
owned  Western  subsidiary  of 
Ayer  with  the  new  name  of 
N.  W.  Ayer/Jorgensen/Mac- 
donald,  Inc.,  and  with  head¬ 
quarters  in  present  Hixson  & 
Jorgensen  offices  at  3540  Wil- 
shire  Boulevard,  Los  .Angeles. 

Kai  Jorgensen  will  l»e  chair¬ 
man  of  the  board  and  Tyler 
Macdonald  president. 


EDITOR  &  PUBLISHER, 850  nird  Avmh«,  N»w  York,  N.  Y.  10022 

Dear  Editor  &  Publisher: 

Please  start  my  subscription  now,  addressed  to: 

Name  . 

Address  . 

City  . : . State . Zip . 

Company  . 

Nature  of  Business  . 

□  Remittance  enclosed  $8  a  year,  U.S.  and  Canada — 

All  other  countries,  $15  a  year. 


FOR  CREATIVE  ADVERTISING  copy  the  Hawaii  Newspaper  Agency 
(Star-Bulletin  and  Advertiser)  presented  its  Riley  H.  Allen  Award 
to  Liberty  House,  a  store  chain,  and  First  Hawaii  Bank  (McCann- 
Erickson).  Holding  the  trophies  presented  by  Carl  Berrea  of  HNA 
are:  Larry  Ronson,  left.  First  Hawaii  Bank;  and  Wallace  Barker,  right, 
Liberty  House. 


New  managers  assigned 
in  Conipugraphic  Corp. 

Promotion  of  three  managers 
in  Compugraphic  Corporation’s 
marketing  division  was  an¬ 
nounced  recently. 

New  managers  and  their  re¬ 
sponsibilities  are:  Haiwey  M. 
Brown,  general  sales;  Harold 
R.  Evans,  marketing  adminis¬ 
tration;  and  James  R.  Gaita, 
field  engineering  services. 

Brown,  previously  Eastern 
division  manager,  earlier  was 
production  engineer  for  Mergen- 
thaler  Linotype  Company;  pro¬ 
duction  manager  for  the  Beverly 
(Mass.)  Evening  Times;  and 
sales  representatives  for  Im¬ 
perial  Type  Metal  Company.  He 
also  was  president  of  his  own 
firm,  Hunt-Brown  Company, 
which  rebuilt  and  serviced  type¬ 
casting  equipment. 

Evans,  previously  director  of 
market  research,  was  production 
director  for  the  S.  W.  Calkins 
newspapers ;  production  engineer 
with  the  American  Newspaper 
Publishers  Association  Research 
Institute;  and  with  Mergen- 
thaler.  He  also  worked  for  Pho¬ 
ton  and  the  Intertype  Company. 

Gaita,  promoted  from  service 
engineer  instructor,  was  a  serv¬ 
ice  engineer  with  Mergenthaler 
Linotype  Co.  He  also  served  in 
various  positions  with  Photon. 

William  S.  Miller  Jr.  has 
been  named  eastern  division 
sales  manager  for  Compu- 
gi’aphic.  He  previously  w’as 
sales  manager  for  the  Southern 
Division.  Prior  to  joining  Com¬ 
pugraphic  in  September,  1967, 
he  was  general  manager  of 
the  Hollywood  (Calif.)  Citizen 
News;  production  manager  of 
the  Pine  Bluff  (Ark.)  Commer¬ 
cial  Printing  Company;  and  pro¬ 
duction  engineer  for  Mergen¬ 
thaler  Linotype  Company. 


Vancouver  Sun’s 
profit  is  higher 

Vancouver,  B.C. 

Profits  of  Sun  Publishing  Co. 
rose  to  $2,246,570  in  1968,  from 
$1,906,741  the  previous  year. 
The  gain  was  17.8  percent.  Net 
income  per  share  was  $2.99,  up 
from  $2.54  in  1967. 

Income  from  Pacific  Press 
Ltd.  dividends  was  $600,000  as 
compared  with  $552,000  in  1967. 
In  addition.  Sun  Publishing 
credited  as  income  $1,080,724  as 
its  share  of  the  undistributed  in¬ 
come  of  Pacific  Press  for  the 
year.  The  undistributed  income 
figure  for  1967  was  $934,428. 

Retained  income  in  the  busi¬ 
ness  at  the  year’s  end  was  $17,- 
377,757,  against  $15,693,687  in 
1967.  Income  from  sale  of  se¬ 
curities  rose  from  $29,989  in 

1967  to  $189,563. 

Working  capital  at  the  end  of 

1968  was  listed  at  $9,905,667 
compared  to  $8,801,320. 

Advertising  linage  increased 
by  132,664  inches,  up  5,7  percent 
over  1967. 

Grape  Commission 
names  JWT  agency 

Fresno,  Calif. 

J.  Walter  Thompson  Co,  has 
been  named  agency  for  the  Cal¬ 
ifornia  Table  Grape  Commis¬ 
sion’s  market  development  pro¬ 
motions.  The  program  will  in¬ 
clude  advertising,  publicity  and 
public  relations. 

Jim  Hetler,  manager,  said  the 
commission  hoped  to  correct 
“much  of  the  information  that 
has  been  reported  about  our  in¬ 
dustry.”  Ed  Hillyer  will  head 
up  the  agency’s  services  for  the 
account. 
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Ws'vegottwo 
reputations 
to  protect 

Ui  Tho  na\ii  FTM  mata 


How  would  ft  look  for  you  to  get  bad  exposures  with  a  camera  like  the 
Nikkormat  FTN  ?  Not  good !  Neither  for  you  nor  for  us.  That’s  why  the  FTN 
"center-weighted”  meter  system. 

Most  other  thru-the-lens  meter  systems  measure  total  scene  bright¬ 
ness.  Fine  with  "normal"  lighting,  but  in  difficult  situations— back-lit  or 
spot-lit  subjects,  brilliant  beach  or  snow  scenes— the  brightness  differ¬ 
ences  between  subject  and  background  tend  to  produce  wrong  exposures. 

So-called  "spot”  meters,  which  measure  a  small  area  to  the  exclusion 
of  the  remainder  of  the  scene,  are  tricky.  If  the  selected  target  area  is 
wrong,  the  exposure  is  wrong.  It  really  takes  an  expert  to  use  one. 

The  new  FTN  meter  system  uses  the  same  "center-weighti”  principle  as  the  Nikon  Photomic 
TN.  While  it  measures  total  scene  brightness,  about  60%  of  its  sensitivity  is  concentrated 
in  the  center  of  the  screen,  diminishing  rapidly  toward  the  edges.  Thus,  brightness  differ¬ 
ences  between  central  subject  and  background  have  little  or  no  effect 
on  meter  response.  Result:  consistently  accurate  exposures  every  time, 
every  picture.  See  the  new  Nikkormat  FTN  with  "self-compensating” 
meter  system  at  your  Nikon  dealer-  under  $270  with  50mm 
Auto-Nikkor  f2  lens.  Write  Nikon  Inc.,  Garden  City,N.Y.  11530' 

Subsid/Ehrenreich  Photo-Optical  Industries,  Inc.  (In  Canada: Anglophoto,  Ltd.,  PQ.)  ( 


: yours 
iand  ours. 
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Sound  triggered  Apollo  9  blastoff  pictures 


Cocoa,  Fla. 

A  $15  homemade  sound  amplifier  and  a  photographer’s 
imaginative  enterprise  enabled  Today  to  capture  dramatic 
Apollo  9  blastoff  photograph  in  color. 

According  to  NASA  officials,  it  is  the  first  time  a  news 
organization  has  used  sound  waves  to  trigger  automatic 
closeup  camera  equipment  at  blastoff. 

Some  operate  on  light  cells  set  to  trigger  cameras  when  the 
rocket  motors  flame,  and  other  are  tripped  by  long  distance 
electrical  wiring. 

The  idea  came  from  Today  Photographer  John  Slack  after 
he  thumbed  through  some  technical  literature  on  audio 
amplification  units. 

“I  thought  maybe  we  could  convert  it  to  camera  use,”  said 
Slack. 

He  passed  the  problem  along  to  Les  Frost,  an  engineer  for 
WEZY  Radio,  and  Jim  Rife  and  Hoyt  Ingle  in  Today’s 
mechanical  department. 

With  $15  in  electronic  parts  and  two  hours  of  work,  “the 
lx)x”  was  ready. 

With  NASA’s  permission,  two  35  millimeter  Nikon  cameras 
were  set  up  on  the  east  side  of  Pad  39,  about  a  half  mile 
from  the  rocket. 

The  cameras — equipped  with  electric  motors — were  set  to 
take  between  two  and  three  picture  frames  a  second.  One 
camera  was  focused  for  a  panoramic  view  and  the  other  for 
close-up. 

A  microphone  with  a  “snoot”  was  directed  at  the  base  of 
the  rocket  and  the  amplication  system  was  set  to  trip  the 
cameras  when  the  mike  picked  up  a  “very  loud  noise.” 

Slack  said  he  made  the  sound  setting  deliberately  loud 
“because  we  were  afraid  it  might  be  set  off  by  security  heli¬ 
copters  circling  the  area.” 

But  there  were  no  hitches. 

The  roar  of  the  mighty  Saturn  5  did  the  job. 

“It  was  a  100  per  cent  success,”  Slack  beamed. 

The  Gannett  newspaper’s  20-year-old  photographer  has  al¬ 
ready  had  two  and  a  half  years  of  experience  on  newspicture 
assignments. 


Two  hours  oI  work  by  Les  Frost,  left,  and  Jim  Rife  put  "the  box" 
in  working  order  for  the  Apollo  9  shot. 


Court  seals  lips 
in  murder  case 

Harwich,  Mass. 

Special  Justice  Gershom  D. 
Hall  of  the  Second  District 
Court  has  issued  an  order  pro¬ 
hibiting  prosecuting  authorities 
from  making  statements  to  the 
press  which  may  be  prejudicial 
to  the  case  of  Antone  C.  Costa. 

The  judge  granted  a  motion 
filed  by  counsel  for  Costa,  who 
is  accused  of  murdering  two 
Providence,  R.  I.  women. 

Justice  Hall  ordered  Dist. 
Atty.  Edmund  Dinis,  Dr.  Daniel 
H.  Hiebert,  a  medical  examiner, 
and  Dr.  George  Katsas,  state 
pathologist,  not  to  disclose  to  the 
press  “any  extra-judicial  state¬ 
ments,  evidence,  leads,  informa¬ 
tion  or  gossip.” 

The  defendant’s  lawyers  al¬ 
leged  that  Dinis  had  issued 
“false,  misleading,  and  highly  in¬ 
flammatory,  prejudicial  infor¬ 
mation”  which  was  subsequently 
printed  in  newspapers. 

Costa,  who  is  undergoing 
psychiatric  observ'ation,  has 
pleaded  innocent  to  the  murder 
charges. 


John  Slack,  Today  photographer. 


A  second  camera  took  this  picture  in  black  and  white 
while  another  was  focused  for  a  panoramic  view  in 
color. 
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Owning  these  books  could  save  you 

many  thousands  of  dollars 


$48°°  per  set 

Published  by 

THE  AMERICAN  NEWSPAPER 
PUBLISHERS  ASSOCIATION 
FOUNDATION 


A  comprehensive  treatise  written  by  a  practicing  lawyer  well 
versed  in  the  practical  problems  of  the  journalism  profession  . . . 


AND 


RELATED  TORTS 

by  Arthur  B.  Hanson 

VOL.  I,  CASE  AND  COMMENT ...  annotated  dis¬ 
cussion  of  decisional  law. 

Vol.  II,  STATUTES  . . .  pertinent  legislation  from  the 
states  of  the  United  States  and  the  provinces  of  Canada. 

An  indispensable  reference  for  all  members  of  the  legal  and  journalism 
professions,  as  well  as  for  writers,  entertainers,  lecturers,  and  other 
participants  in  the  vast  field  of  communications.  The  only  complete 
work  of  its  kind,  organized  for  easy  access  to  the  applicable  law.  Prevent 
costly  litigation  through  familiarity  with  the  legal  risks  of  publication. 

ORDER  YOUR  SET  TODAY.  JUST  MAIL  THIS  COUPON 

American  Newspaper  Publishers  Association  Foundation.  Inc.  EAP 

750  Third  Ave. 

New  York.  N.  Y.  10017 

Please  send  sets  of  ANPA  Foundation  Publication  LIBEL  AND  RELATED 
TORTS  at  $48  per  set. 

Checks  should  accompany  individual  orders.  On  request  sets  will  be  sent  under 
invoice  to  ANPA  member  newspapers,  or  to  schools  or  libraries  on  submission 
of  their  purchase  order  form. 

.  Check  enclosed  .  Charge  firm  account 
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N.Y.  Times 
net  for  ’68 
$14.2  million 

Record  net  earninps  in  1968 
of  $14,204,671,  or  $1.64  a  share, 
were  reported  by  the  New  York 
Times  Company.  This  is  a  pain 
of  26  percent  over  the  $11,290,- 
190  earned  in  1967. 

The  10  percent  Federal  in¬ 
come  tax  surcharpe  reduced 
1968  earninps  17  cents  a  share. 
The  1967  per  share  earninps,  ad¬ 
justed  for  a  four-for-one  split 
in  October  of  last  year,  were 
$1.29. 

Arthur  Ochs  Sulzberper,  pres¬ 
ident  and  publisher,  reported  to 
the  company’s  stockholders  that 
total  operatinp  revenues  ad¬ 
vanced  12  percent  to  $217,573,- 
1.38  from  $194,253,395  in  1967. 

Net  income  from  operations 
also  set  a  new  hiph  of  $13,869,- 
893  a  37  percent  increase  over 
the  $10,120,138  in  1967.  Divi¬ 
dends  from  Spruce  Falls  Power 
and  Paper  Company,  Ltd., 
were  $334,778  in  1968  and  $1,- 
170,052  in  1967. 

The  company  paid  dividends 
in  1968  of  73%  cents  a  share,  or 
a  total  of  $6,201,922,  on  its  com¬ 
mon  stock,  compared  with  62*2 
cents  a  share,  or  a  total  of  $5,- 
218,245,  in  1967.  The  1968  fip- 
ure  includes  a  special  year-end 
dividend  of  30  cents. 

Advertisinp  linape  totaled  86,- 
419,738  in  1968  and  produced 
$160,233,944. 

In  1968,  the  averape  weekday 
circulation  rose  to  937,559.  In 
the  last  quarter,  weekday  circu¬ 
lation  reached  1,002,868.  Sunday 
circulation  dropped  one  percent 
to  1,501,854,  due  larpely  to  price 
increases  durinp  1968. 

The  Times  News  Serv  ice,  ac- 
cordinp  to  the  report,  is  now 
used  by  199  newspapers  in  the 
U.  S.  and  99  abroad.  Twenty- 
eipht  newspapers  were  added 
last  year  and  another  16  thus 
far  in  1969.  The  combined  daily 
circulation  of  client  newspapers 
exceeds  40  million. 

• 

Press  conference 
ciirh  onler  upheld 

San  Francisco 

Five  persons  who  held  a  press 
conference  despite  a  judpe’s 
limits  on  out-of-court  statements 
may  be  prosecuted  for  criminal 
contempt,  accordinp  to  a  Cal¬ 
ifornia  Court  of  Appeal.  The 
rulinp  stated  the  Supreme 
Court’s  Sheppard  case  decision 
authorized  courts  to  forbid  ex¬ 
trajudicial  statements  by  any 
lawj-er,  party,  witness  or  court 
official. 


COLORFUL  SECTIONS  commemorating  city's  200th  anniversary  are 
presented  to  C.  E.  W.  Stevens,  left,  corporate  director  of  advertis¬ 
ing,  Lockheed  Aircraft  Corp.,  by  David  E.  Weitiel,  manager,  adver¬ 
tising  sales  promotion,  San  Diego  (Calif.)  Union-Tribune.  Full  color 
covers  marked  each  of  eight  sections  totalling  158  pages,  while 
advertisers  used  full  or  multi-color  back  covers  of  each  section.  The 
advertising  color  users  included  large  department  and  chain  stores, 
auto  dealers  and  Fnancial  institutions. 


Chinese  press 
gains  charted 

San  Francisco 

Trends  toward  independent, 
objective  editorial  policy,  im¬ 
proved  professionalism,  techno¬ 
logical  progress  and  greater 
reader  service  are  shown  by  the 
150  Chinese  language  news¬ 
papers  published  in  10  geo¬ 
graphical  areas  outside  main¬ 
land  China. 

So  declares  Aw  Sian,  chairman 
of  the  Chinese  Language  Press 
Institute  and  publisher  of  Hong 
Kong’s  Sing  Tao  newspapers,  in 
a  report  to  the  Asia  Foundation, 
a  private,  non-profit  organiza¬ 
tion  headquartered  here. 

Ninety  per  cent  of  the  leaders 
among  the  150  Chinese  language 
papers  published  outside  China 
are  members  of  CLPI,  which 
held  its  first  general  assembly 
last  November,  Miss  Aw  re¬ 
ported.  The  combined  daily  cir¬ 
culation  of  all  Institute  members 
was  listed  as  more  than  3,000,- 
000. 


Standardized  words 

CLPI  plans  a  manual  to  pro¬ 
mote  standardization  of  Chinese 
versions  of  foreign  words,  as  dif¬ 
ferences  are  found  even  among 
the  Hong  Kong  papers,  the 
woman  publisher  reported. 

Experiments  reducing  the 
number  of  characters  needed  for 
a  stand  type  font  akso  are 
planned.  Two  kinds  of  typeset¬ 
ting  machines  which  have  been 
developed  are  capable  of  handl¬ 
ing  3600  characters  but  there 
are  7000  in  the  Chinese  font,  she 
explained. 

CLTI’s  formation  stems  from 
a  resolution  adopted  at  a  1966 


Chinese  press  seminar  sponsored 
by  the  International  Press  Insti¬ 
tute.  Foundation  assistance  has 
l)een  centered  on  support  for 
training  of  newspapermen  at  the 
Chinese  University  of  Hong 
Kong,  which  has  a  department 
of  journalism  at  the  undergrad¬ 
uate  level  as  well  as  a  mass  com¬ 
munication  center  for  graduate 
studies. 
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$8.6  million  net 
for  Gannett  Co. 

Rocheste®,  N.  Y. 

Net  earnings  of  Gannett  Co. 
Inc.  reached  record  high  levels 
for  the  fiscal  year  ended  I)e- 
cemlter  29,  1968,  President  Paul 
Miller  reported. 

The  year’s  net  income  amount¬ 
ing  to  $8,624,451,  represents  a 
15.9%  increase  over  the  $7,440,- 
445  reported  for  1967  despite 
the  10%  federal  tax  surcharge. 
Earnings  before  federal  and 
state  income  taxes  reached  $19,- 
314,451 — up  31.0%  from  $14,- 
740,445  in  1967,  another  record. 

A  new  high  also  was  set  in 
earnings  per  share  of  $1.82,  an 
increase  of  6.4%  over  the  $1.71 
reported  for  the  preceding  year, 
based  on  the  weighted  average 
number  of  shares  outstanding 
during  each  year.  This  year’s 
earnings  per  share  figure  is 
based  on  nearly  a  9%  increase  in 
the  weighted  average  of  shares 
outstanding  over  1967. 

Earnings  per  share  would 
have  been  18(‘  higher  without 
the  10%  tax  surcharge. 

Total  consolidated  revenues  for 
1968  amounted  to  a  lecord  $123, 
738,688,  an  increase  of  11.5% 
over  the  $111,001,192  attained  in 
1967. 

• 

Baker  says  he's  not 
(leaiisliip  eanclidate 

Washington 

Richard  T,  Baker,  acting  dean 
of  the  Graduate  School  of  Jour¬ 
nalism  at  Columbia  University, 
told  a  group  of  Washington  area 
alumni  that  he  was  not  a  candi¬ 
date  for  the  dean’s  job  vacated 
by  Edward  W.  Barrett  several 
months  ago. 

“I  know  a  lot  of  people  have 
l)een  mentioned  but  I  know  of 
one  who  is  not  going  to  be  it,” 
Baker  said. 

Herl)ert  Klein,  White  House 
Director  of  Communications, 
also  spoke  at  the  meeting,  ex¬ 
plaining  how  the  Nixon  Admin¬ 
istration  is  trying  to  “open  wide 
the  doors”  of  information  on  the 
operations  of  their  government 
to  news  media. 

The  Red  .Apple  Award,  given 
every  two  years  by  local  alumni 
to  a  deserving  graduate,  was 
presented  Wayne  Parrish,  ’29, 
president  of  American  Aviation 
Publications.  Parrish  was  un¬ 
able  to  be  present  but  the  award 
was  accepted  in  his  behalf  by 
William  Henzey.  The  honor  com¬ 
memorates  the  late  Professor 
Charles  Cooper  vv-ho  taught 
a  course  in  news  gather¬ 
ing  for  many  years  and  re¬ 
warded  the  student  who  did  the 
best  job  of  reporting  with  a  red 
apple. 
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Ted  Key  finishes  a  portrait  of  Hazel. 

Ted  Key’s  ‘Hazel’ 
now  KFS  merry  maid 


The  “most  successful  maga¬ 
zine  cartoon  panel  of  all  time” 
soon  will  become  available  to 
newspapers. 

The  cartoon:  “Hazel” 

The  cartoonist:  Ted  Key 
The  format:  Six  panels  a  week 
in  two-column  size 
The  release:  June  16 
The  distributor:  King  Fea¬ 
tures  Syndicate 
The  most  charismatic  live-in 
maid  of  them  all,  Hazel,  was 
created  by  Ted  Key  in  a  free¬ 
lance  cartoon  submitted  to  the 
Saturday  Evening  Post.  She 
soon  became  the  most  popular 
feature  of  the  magazine.  In  ad¬ 
dition  to  the  twenty-nine  million 
faithful  Hazel  readers  created 
by  the  Post,  Hazel  added  another 
thirty  million  fans  when  she  Ix*- 
came  the  title  character  in  the 
TV  show,  “Hazel”,  starring 
Shirley  Booth,  that  won  first 
place  in  prime  network  time. 
After  five  years  of  high  network 
ratings,  “Hazel”  now  is  in  TV 
syndication  in  more  than  60  of 
the  country’s  largest  cities  and 
still  ranking  high.  A  recent  poll 
in  the  Hartford-New  Haven  area 
of  Connecticut,  for  instance, 
showed  that  “Hazel”  was  first 
choice  of  women  viewers  and 
184  %  ahead  of  its  closest  com¬ 
petitor. 

Asked  how  he  explains  Hazel’s 
high  degree  of  popularity  in  an 
age  when  there  are  few  sleep-in 
maids  left,  cartoonist-writer  Key 
says,  “It’s  my  opinion  that 
readers,  or  viewers,  don’t 
identify  with  characters  because 
they  are  superficially  like  the 
audience.  Othenvise  any  film 
dealing  with  housewives  would 
have  a  runaway  success.  People 
become  emotionally  involved 
with  the  emotions  and  acts  of 
people.  The  common  denominator 


in  people  is  their  humanness,  the 
universality  of  the  human  traits 
depicted  in  the  characters, 
whether  they’re  bricklayers  or 
millionaires. 

“How  many  children  can 
identify  themselves  with  a  maid? 
Few  have  ever  seen  one.  And  yet 
“Hazel”  is  tremendously  popular 
with  children.  They  instinctively 
recogrnize  in  her  what  is  com¬ 
mon  to  all  of  them,  the  rebellion 
against  authority.  She  upsets 
apple  carts,  and  the  status  quo; 
they’re  always  trying  to.  And 
she  compensates  for  them  by 
succeeding. 

“Matrons  who  have  had 
maids  for  years  think  “Hazel” 
is  exactly  like  every  maid 
they’ve  ever  had.  Conversely, 
maids  believe  she  speaks  only 
for  them.  Women  who  work  in 
offices  or  who  have  hired  only 
baby  sitters,  see  in  her  a  vocifer¬ 
ous  symbol  of  their  sex,  for  cen¬ 
turies  an  underdog  minority 
group. 

“Any  person  who  holds  a  job 
under  a  superior,  views  “Hazel” 
as  a  fellow  employee,  the  under¬ 
dog,  like  themselves,  saying  or 
doing  things  they  wish  they 
could  say  or  do,  such  as  telling 
off  the  boss.  The  boss,  in  turn, 
has  had  to  put  up  with  people 
like  her,  independents,  the  unor- 
ganizational  man,  the  non-con¬ 
formist,  almost  every  day  in  his 
life.  Anyone  who  revolts  against 
the  pattern,  the  mold,  or  who 
has  ever  had  the  desire  to — and 
this  desire  is  in  all  of  us — sees 
something  of  himself  in  this 
woman.” 

Key  has  achieved  outstanding 
success  both  as  a  writer  and  as 
a  cartoonist.  Born  August  25, 
1912  in  Fresno,  California,  he  is 
a  graduate  of  the  University 
of  California,  Berkeley,  1933, 


where  he  was  Art  Editor  of  the 
Daily  Californian  and  Associate 
Editor  of  the  University’s 
humor  magazine,  California 
Pelican. 

Early  in  his  career.  Key  be¬ 
came  the  most  successful  free¬ 
lance  artist  in  the  country;  and 
for  a  number  of  years  he  sold 
more  cartoons  to  magazines  than 
any  other  cartoonist,  appearing 
often  in  publications  such  as  The 
Xetv  Yorker,  Ladies  Home 
Journal,  Good  Hmisekeeping, 
McCall’s,  Cosmopolitan,  TV 
Guide  and  Mademoiselle,  among 
many  others.  He  also  created, 
“Diz  and  Liz”,  a  two- page  car¬ 
toon  feature  which  has  appeared 
in  every  issue  of  Jack  and  Jill 
magazine  since  1961.  According 
to  the  Starch  Report,  it  is  the 
most  popular  feature  in  Amer¬ 
ica’s  leading  children’s  maga¬ 
zines.  Three  “Diz  and  Liz”  books 
have  l)een  published  to  date. 

Key  started  his  career  as  a 
writer  on  the  radio  staff  of  the 
J.  Walter  Thompson  Advertis¬ 
ing  Agency  in  New  York  City 
and  one  of  his  radio  plays,  “The 
Clinic”,  produced  on  NBC,  was 
chosen  for  Max  Wylie’s  an¬ 
thology,  “Best  Broadcasts  of 
1939-40”.  In  addition  he  created 
art  for  numerous  national  adver¬ 
tising  campaigns,  and  wrote  and 
illustrated  several  books,  hard 
cover  and  paperback;  one  of  his 
books  now  is  being  prepared  for 
motion  picture  production  in 
England  by  Walter  Shenson, 
producer  of  the  Beatles  movies. 

During  World  War  II,  Key 
served  in  the  U.  S.  Army  Signal 
Corps.  Since  then,  he  has  seen 
“Hazel”  become  an  American 
institution,  identified  as  such 
throughout  the  world.  The  name 
has  literally  come  into  the 
language  as  testified  by  this  clas¬ 
sified  ad  recently  in  a  Boston 
newspaper:  “Help  Wanted — a 
Hazel  to  help  raise  my  three 
motherless  children.” 

• 

Japan  Times  ready 
in  microfilm  edition 

Rochester,  N.  Y. 

A  microfilm  edition  of  Japan’s 
English-language  daily,  the 
Japan  Times,  is  now  available 
from  University  Microfilms,  part 
of  Zerox  Corporation’s  Educa¬ 
tion  Division.  The  full  run  of 
the  paper,  from  its  founding  on 
March  22,  1897  through  Decem¬ 
ber  31,  1967,  were  photographed 
on  449  reels  of  35mm  microfilm. 
These  30,000  feet  of  microfilm 
cover  71  years  of  news,  editorials 
and  advertisements. 

The  1897-1967  backfile  is 
available  only  as  a  unit  for 
$5,000  (U.  S.)  plus  shipping 
charges.  Current  issues  (i.e., 
fi-om  January  1,  1968  onward) 
are  sold  for  $100  per  year,  each 
each  year  comprised  of  12  reels. 
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Paul  Avery 

(Continued  from  page  15) 

have  enjoyed  an  astounding  suc¬ 
cess  since  then.  By  the  fall  of 
1967,  we  were  able  to  expand 
into  a  Hong  Kong  office  and  to 
widen  our  geogi-aphic  scope  to 
cover  most  of  Asia  from  this 
new  base.” 

Avery,  now  head  of  the  Hong 
Kong  bureau,  covers  15  Asian 
countries  but  before  assuming 
these  duties  was  Empire’s  chief 
correspondent  in  Vietnam.  “I 
wasn’t  there  for  the  money,”  he 
comments.  “I  av'eraged  about 
$600  per  month.  And  to  get 
along  on  that  you  had  to  lower 
your  standard  of  living.” 

His  family  arrived  in  1966  and 
during  the  14  months  they  spent 
with  him  the  family  man  “com¬ 
muted  from  his  home  to  the  war 
by  helicopter”.  His  wife  taught 
school  in  the  Chinese  section  of 
Saigon  for  $1.50  per  hour — but 
Avery  soon  put  a  stop  to  her 
teaching  career.  male  Ameri¬ 
can  teacher  was  shot  dead  by  VC 
terrorists  right  in  the  middle  of 
a  class,”  he  says,  “and  this 
ended  her  10  -  hour  -  per  -  week 
teaching  job.” 

No  hospitalizaliun 

“When  I  broke  my  back,”  he 
says,  “I  was  laid  up  for  two 
months  and  spent  12  days  in  a 
military  hospital.  The  $45  per 
day  hospital  bill  cleaned  me  out 
and  I  had  to  recuperate  at  home ; 
I  couldn’t  afford  the  treatment. 
Free-lancers  can’t  affoi'd  the  in¬ 
surance  rates  in  Vietnam  and 
none  of  them  have  any  coverage. 
The  big  agencies  do  have  poli¬ 
cies  for  their  people  but  we 
couldn’t  afford  to  pay  the  premi¬ 
ums:  they’re  astronomical.”  De¬ 
clining  further  treatment  in  the 
States  (“It  would  have  cost  $800 
for  the  plane  ride  alone  via  mili¬ 
tary  medical  air-evac.”)  Avery 
had  to  learn  to  walk  all  over 
again  (“My  leg  muscles  had  at¬ 
rophied  and  it  was  tough  getting 
them  back  in  shape.”)  and  com¬ 
pleted  the  assignment  for  True 
six  months  later.  “It  was  a  story 
about  our  G.  I.  tunnel  rats  and 
True  paid  $1,200  for  it,”  he  says. 

“One  thing  I  found  out,”  he 
says,  “is  that  anyone  who’s 
thinking  of  going  free-lancing 
in  Vietnam  should  bring  a 
camera.  The  standard  day  rates 
are  $.50  per  day  for  writers  and 
$150  per  day  for  photographers. 
You  can  slave  over  a  typewriter 
for  peanuts  but  the  big  money’s 
in  photography.” 

Leaving  Vietnam  for  Hong 
Kong  in  1967,  .Awry  “felt  Viet¬ 
nam  was  drj-ing  up  and  wanted 
to  get  Empire  out  of  there.  We 
didn’t  want  it  to  be  known  as 
just  a  Vietnam  agency.” 

“We  have  had  more  than  30 


Paul  Avery 


covers  in  the  past  two  years,” 
says  Ellithorpe,  “and  our  clients 
range  from  the  .Veu’  York 
TinieK  Magazine  to  Sewnweek.” 
Empire  has  also  finished  work 
for  many  major  industrial 
clients  and  has  done  publicity 
for  a  few  others.  “Not  bad  for 
an  organization  which  has  five 
producers,”  quips  Ellithorpe. 
(Besides  the  three  partners 
there  are  two  staffers :  Ray 
Cranbourne,  an  Australian,  and 
New  Jerseyite  Paul  Stephanus, 
who  work  out  of  Empire’s  Sai¬ 
gon  bureau.) 

“But  we  have  also  had  our 
share  of  tragedy,”  continues 
Ellithorpe.  “Bob  Ellison  was 
killed  at  Khe  Sanh  after  com¬ 
pleting  what  may  be  a  classic 
rendition  of  the  horror  of  that 
battle  for  Newsweek.  And  dur¬ 
ing  the  Tet  Offensive  at  Hue,  a 
fine  young  writer,  Sam  Bing¬ 
ham,  was  badly  wounded  by  a 
mortar  round,  losing  an  eye. 
He’s  now  working  in  the  States.” 
And  then  there  was  Aveiy’s 
name  added  to  the  casualty  list. 

“Black  Star  is  our  New  York 
agent,”  says  the  young  photo- 
journalist-writer  with  the  ach¬ 
ing  back  (who  now  earns  “about 
$750  per  month”)  “and  they  get 
the  standard  30';'f  photo  com¬ 
mission  from  us.” 

‘Ten  giNMl  ones’ 

Out  of  “about  400  newsmen” 
who  remain  in  Vietnam,  “there’s 
a  hard  core  of  alwut  10  good 
ones,”  says  .\very,  who’s  “met 
them  all.”  “There  are  a  lot  of 
Japanese,  Koreans,  .Australians 
and  British,”  he  says,  “and  the 
major  news  media  still  have  a 
lot  left  over  there.  But  they’re 
phasing  them  out.  When  they 
finish  their  tours  they  simply 
aren’t  replaced.” 

Commenting  on  our  involve¬ 
ment  there,  Avery,  who’s  total 
time  in  Vietnam  adds  up  to  one- 
and-a-half-years,  says  that  the 
United  States  military  “will 


probably  bring  a  division  home 
soon  as  they  want  to  prove  to 
the  country  that  they’re  de-es¬ 
calating  the  war.  But  they  could 
bring  home  five  divisions  (50,000 
men)  who  do  nothing  but  PIO 
and  manage  ser\’ice  clubs.”  He 
says  he  “doesn’t  understand  how 
we  got  into  this  mess,”  and 
thinks  we’ll  ultimately  have  to 
“sell  the  South  Vietnamese  out 
in  order  to  pull  out  of  this  im¬ 
possible  war.” 

Since  returning  from  Hong 
Kong  earlier  this  month  to 
drum-up  trade  with  editors, 
Avery,  who  uses  Nikon  cameras 
exclusively  (“I  have  five  bodies 
and  ten  lenses.”),  says  that  in 
his  visits  to  various  cities  he’s 
found  that  “everyone’s  sick  and 
tired  of  the  Vietnam  War.” 
(He’s  presently  sick  himself: 
Hong  Kong  flu.)  He  thinks  that 
the  “whole  thing’s  l)een  over¬ 
exposed,”  and  that  “the  stories 
coming  out  of  there  now  are 
nothing  more  than  a  rehash  of 
what’s  been  said  liefore.”  Em¬ 
pire  no  longer  covers  combat 
stories  unless  specifically  as¬ 
signed. 

Former  police  reporter  Avery 
“knows  how  to  sniff-out  a  stoi’y” 
— and  he  feels  that  “the  story’s 
not  in  Vietnam  anymore — it’s 
right  here  in  the  United  States.” 
“The  urban  crisis,  the  rebellion 
of  today’s  youth,  the  race  prol>- 
lem  and  the  general  unrest  all 
add  up  to  today’s  big  story.  I’ve 
been  away  from  the  States  for 
the  last  three  years  and  it’s  a 
rude  awakening  to  see  the 
changes  that  have  taken  place 
here  during  my  absence.  The 
people  who  have  remained  here 
at  home  just  can’t  see  them, 
they’re  too  close,”  he  says. 

“We’ve  been  covering  riots  all 
over  the  world:  in  New  Delhi, 
Calcutta,  France,  Berlin,  South 
America,  and  all  over.  But  now 
the  riots  are  right  here,”  he 
says. 

.Although  there  were  no  black 


free-lancers  in  Vietnam,  Avery 
feels  they  should  be  represented 
in  his  organization  and  is  ac¬ 
tively  looking  for  qualified  black 
photojournalists  to  cover  the 
urban  story  in  America.  “We 
need  people  who  know  how  to 
write  as  well  as  take  pictures,” 
he  says.  “With  us  a  good  caption 
is  just  as  important  as  a  good 
picture.  So  far  we’ve  been  in 
touch  with  a  few  good  black 
photojournalists  but  we’re  still 
looking  for  qualified  people.” 

“You  won’t  get  rich  overseas,” 
says  the  working  partner  who 
“started  out  in  business  with  a 
couple  of  hundred  dollars”  in 
ending  the  inteiwiew.  “But  you 
certainly  can  enhance  your  pro¬ 
fessional  reputation.  But  it’s 
hard  work.  Damned  hard  work.” 

Since  interviewing  Paul  Avery 
last  month  it  was  announced  that 
Robert  J.  Ellison,  who  was  killed 
in  a  C-123  crash  in  Vietnam, 
will  be  posthumously  awarded 
the  1969  Overseas  Press  Club  Ci¬ 
tation  for  best  photographic  re¬ 
porting  in  a  magazine  from 
abroad. 

Ellison’s  coverage  of  “The 
Agony  of  Khe  Sanh”  appeared 
on  the  cov’er  and  the  inside  pages 
of  Newsweek  on  March  18,  1968. 
Shortly  before  they  appeared, 
Ellison  was  aboard  an  .Air  Force 
transport  plane  that  was  shot 
down  while  circling  Khe  Sanh, 
preparing  to  land.  (E&P,  Mar. 
16,  1968.) 

Ellison,  23  at  his  death,  was  a 
free-lance  photojournalist  who 
went  to  Vietnam  in  September 
1966.  In  March  1967  he  joined 
the  staff  of  Empire. 

According  to  Avery,  his  then 
Saigon  bureau  chief:  “Bob  often 
complained  of  not  being  able  to 
do  enough  of  what  he  called 
‘personal’  photography  during 
the  war.  He  had  demanded  that 
he  be  allowed  to  do  the  Khe  Sanh 
story  because  he  felt  this  was 
his  opportunity  to  contribute 
something  of  lasting  value  in  the 
realm  of  human  emotions.  With 
his  characteristic  drive,  he  ex¬ 
amined  and  recorded  life  as  it 
was  on  this  most  emotion-packed 
plot  of  ground.”  Ellison  did  not 
live  to  see  his  pictures  published. 

Ellison,  of  Gainesville,  Fla., 
was  the  son  of  U.  S.  Navy  Com¬ 
mander  and  Mrs.  Russell  S. 
Eaton  of  Milwaukee,  Wise. 

The  Overseas  Press  Club  Ci¬ 
tation  will  be  accepted  by  his 
mother  at  the  .Annual  .Awards 
Dinner,  .April  18th  at  the  New 
York  Waldorf-.Astoria  Hotel. 

• 

Editor  praised 

The  Pennsylvania  Senate,  in  a 
memorial  resolution,  cited  the 
late  W.  W.  Forster,  longtime  edi¬ 
tor  of  the  Pittsburgh  Press,  for 
the  “signal  contributions  to  the 
life  of  his  city,  his  state  and  his 
nation.”  Forster  died  March  24. 
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The  Weekly  Editor 

THE  JUDGE  BACKS  DOWN 


A  contempt  charge  growing 
out  of  a  dispute  between  a  judge 
and  the  woman  publisher  of  a 
weekly  newspaper  in  the  Michi¬ 
gan  resort  area  below  the  Straits 
of  Mackinac  has  been  dismissed 
by  the  judge. 

When  District  Judge  Philip 
Tschirhart  fired  Mrs.  Irene 
Curley,  who  had  been  working 
under  him  as  a  magistrate,  Mrs. 
Patricia  Hamlin,  publisher  and 
editor  of  the  Straitsland  Re¬ 
porter,  fired  off  a  critical  edi¬ 
torial  last  March  6.  She  wrote: 

“The  state,  not  the  judges, 
created  a  new  district  court  sys¬ 
tem — a  luxury  which  already 
shows  signs  of  tarnishing  along 
with  the  reputation  of  the  pres¬ 
ent  judge.” 

Judge  Tschirhart,  feeling  per¬ 
sonal  affront,  cited  Mrs.  Hamlin 
for  contempt  of  court,  and  when 
asked  by  the  woman  publisher  to 
disqualify  himself  from  sitting 
on  the  case,  he  refused.  He  told 
a  reporter: 

“Sly  understanding  of  judicial 
ethics  does  not  call  me  to  dis¬ 
qualify  myself.” 

After  the  story  appeared  in 
newspapers  across  the  country, 
however,  and  was  picked  up  by 
television  and  the  Michigan 
State  Civil  Liberties  Union,  the 
judge  had  a  change  of  mind.  He 
dismissed  the  contempt  charge. 

“Too  much  publicity,”  he  was 
quoted  as  saying  when  the  case 
came  up  a  week  ago.  He  dis¬ 
missed  the  contempt  charge  but 
still  thought  Mrs.  Hamlin  had 
abused  the  privilege  of  the  press. 

Earlier,  he  had  said:  “I  cited 
her  for  contempt  because  I  think 
it  is  contemptuous  reporting.  It’s 
her  fourth  pot  shot  at  me. 
There’s  nothing  wrong  with 
freedom  of  speech  and  criticism 
— so  long  as  it  doesn’t  impede 
the  administration  of  justice.” 

He  couldn’t  see  how  the  firing 
of  Mrs.  Curley  called  for  an 
editorial  attack.  “Our  person¬ 
alities  just  weren’t  compatible,” 
he  said,  and  added  that  Mrs. 
Hamlin  had  published  an  un¬ 
truthful  editorial  about  it.  He 
dismissed  the  contempt  charge 
but  still  held  to  the  view. 

.4s  for  her  part,  Mrs.  Hamlin 
said:  “I  haven’t  stated  anything 
that’s  not  the  truth.  I  don’t  in¬ 
tend  to  change  the  story.” 

.4nd  she  didn’t. 

*  *  * 


UNDER  ONE  ROOF 

East  Side  Newspapers/Com¬ 
munity  News,  Michigan’s  largest 
weekly  suburban  newspaper 
group,  has  moved  into  a  new 


central  office  building  at  17401 
E.  Ten  Mile,  East  Detroit. 

The  move,  announced  by 
president  general  manager  Ben 
Nathanson,  has  unified  for  the 
first  time  under  one  roof  the 
operations  of  the  two-county,  12- 
edition  newspaper  group  which 
has  a  total  weekly  average  cir¬ 
culation  of  150,000. 

East  Side  Newspapers  pub¬ 
lishes  the  East  Side  Shipper, 
East  Side  Booster  and  East  Side 
Express  on  Detroit’s  eastside 
and  the  Harper  Woods  Com¬ 
munity  News  and  Grosse  Pointe 
Press  in  eastern  Wayne  County. 
The  Community  News  publishes 
Macomb  County  editions  in 
Mount  Clemens,  East  Detroit, 
Roseville,  Fraser,  St.  Clair 
Shores,  Clinton  Township,  War¬ 
ren  and  Center  Line. 

Nathanson  also  publishes  the 
Northwest  Detroiter,  Southfield 
Record  and  Oak  Park  News  with 
headquarters  at  17311  W.  Seven 
Mile  in  Detroit.  These  three 
northwest  suburban  editions 
have  a  combined  weekly  circula¬ 
tion  average  of  40,000. 

East  Side  Newspapers  has  re¬ 
tained  a  branch  office  at  its 
former  location,  16300  Harper  in 
Detroit. 

Since  1965  the  Harper  office 
has  serv'ed  as  the  headquarters 
for  the  entire  group.  Temporary 
Community  News  offices  were 
maintained,  first  at  21850 
Gratiot  and  then  at  14614  E. 
Nine  Mile,  prior  to  the  opening 
of  the  new  building. 

Now  for  the  first  time  since 
Nathanson  launched  his  first 
newspaper,  the  East  Side  Shop¬ 
per  in  1939,  his  group  is  hous^ 
in  a  building  specifically  de¬ 
signed  and  built  for  its  publish¬ 
ing  operations. 

The  12,000-square  foot  facility 
includes  news  room  and  general 
office  space,  executive  offices,  con¬ 
ference  room,  lunch  room,  dark 
room,  circulation  library,  storage 
area  and  utility  room  in  addition 
to  the  cold-type  composition  de¬ 
partment.  It  features  what  may 
be  the  only  completely  carpeted 
news  room  and  business  office 
in  Michigan.  The  parking  area 
accommodates  77  cars. 

• 

Lovejoy  lecture 

Carbondalk,  Ill. 

W.  Leonard  Evans  Jr.  of  Chi¬ 
cago,  publisher  of  the  Negro 
syndicated  newspaper  supple¬ 
ment,  “Tuesday,"  will  deliver 
the  sixth  annual  Elijah  Parrish 
Lovejoy  Memorial  Lecture  dur¬ 
ing  Journalism  Week  April  7-11 
at  Southern  Illinois  University 
at  Carbondale. 


Western  Carolina 
Tribune  is  sold 

Hendfbsonville,  N.C. 

The  Western  Carolina  Trib¬ 
une,  40-year-old  weekly,  has 
been  purchased  by  Henderson¬ 
ville  Publishing  Co.  Inc.,  a 
wholly-owned  subsidiary  of  the 
Hendersonville  (N.C.)  Times- 
News  Printing  Co.  Inc. 

Announcement  of  the  pur¬ 
chase  was  made  by  Lawson  M. 
Braswell,  president  and  pub¬ 
lisher  of  the  Times-Neivs,  and 
John  Sholar,  publisher  and  edi¬ 
tor  of  the  Western  (N.C.) 
Tribune. 

Sholar  will  remain  with  the 
Tribune  as  its  editor  and  pub¬ 
lisher. 


Halliburton  buys 
weekly  paper  in 
Jacksonville  area 

Arthur  Halliburton,  former 
reporter  and  editor  for  King 
Features  and  the  defunct  New 
York  Mirror,  has  bought  the 
Baker  County  Press,  of  Mac- 
clenny,  Fla.,  a  county  seat  week¬ 
ly,  from  Robert  Ehlert  who  re¬ 
tains  control  of  a  second  weekly 
at  Jasper,  Fla. 

“The  first  thing  I  intend  to 
do,”  Halliburton  said,  “is  im¬ 
prove  and  broaden  the  news  cov- 
eiage,  and  then  convert  from  a 
combination  letter  press-offset  to 
complete  offset  printing. 

Halliburton,  in  the  process  of 
moving  to  Florida  from  his  Bay- 
shore,  L.  I.,  home,  said  he  had 
already  acquired  an  IBM 
Strikeon  Typesetter  to  start  the 
mechanical  improvements  he  has 
in  mind. 

The  population  of  Macclenny, 
30  miles  west  of  Jacksonville  and 
on  the  edge  of  the  Okefenokee 
swamp  just  south  of  the  Georgia 
state  line,  is  a  mere  3,000.  The 
Baker  County  population  is 
8,000. 

“We  have  a  lot  of  room  to  ex¬ 
pand,”  Halliburton  said.  “My 
first  editorial  campaign  will 
be  to  secure  the  annexation  of 
Baldwin,  just  across  the  line  in 
Duval  County.  That’s  Jackson¬ 
ville  territory.  They  have  taken 
in  all  Duval  County  except 
Baldwin  and  say  Jacksonville  is 
the  world’s  largest  city,  meas¬ 
ured  in  geography.  But  we  want 
Baldwin,  it  lies  in  our  territory.” 

Halliburton  formerly  owned 
and  still  holds  an  interest  in  a 
weekly  newspaper  at  Slidell,  La. 
Before  becoming  interested  in 
weeklies,  he  worked  as  a  reporter 
and  photographer  in  his  native 
Arkansas,  as  a  reporter  for  the 
New  Orleans  Times-Picayune, 
the  New  York  Herald  Tribune 
and  King  Features.  After  selling 


the  major  interest  in  the  Slidell 
paper,  he  returned  to  New'  York, 
worked  for  a  short  time  for  the 
News,  and  went  into  trade  publi¬ 
cations. 

This  route  took  him  to  Bir¬ 
mingham,  Ala.,  and  back  even¬ 
tually  to  new’spapers  with  the 
Pensacola  (Fla.)  News-Journal. 
He  came  back  to  New’  York  and 
was  with  the  Mirror  as  editor 
and  writer  for  about  twro  years 
before  it  folded.  Since  then, 
Halliburton  had  worked  for 
trade  publications,  and  edited  a 
Long  Island  weekly. 

• 

Horwitz,  Barnes 
buy  weekly  group 

Two  San  Fernando  Valley 
men  have  purchase<l  Valley  Pub¬ 
lications  Inc.,  and  its  five  weekly 
community  newspapers. 

H.  James  Horwitz,  of  Wood¬ 
land  Hills,  and  Bernard  Barnes 
of  Northridge,  have  purchased 
the  corporation  which  owns  the 
Studio  City  Graphic,  Sherman 
Oaks  Sun,  Encinian,  Tarzana 
Times  and  Woodland  Hills 
Times.  Former  ow'ners  of  the 
corporation  were  Mr.  and  Mrs. 
Ben  W.  Morris  Jr.  of  Oxnard. 

Horwitz,  a  native  of  Minne¬ 
apolis,  is  a  1949  graduate  of 
UCLA.  He  is  the  founder  of  the 
Lincoln  Supply  Co.,  a  wholesale 
plumbing  and  a  hardw’are  sup¬ 
ply  firm.  He  has  been  writing  a 
column  for  the  newspapers. 

Barnes,  a  native  of  Dayton, 
Ohio,  has  been  a  resident  of  Cal¬ 
ifornia  since  1954.  He  has  held 
management  positions  in  the 
aerospace  industry'  and  w’as  last 
affiliated  w’ith  the  McDonald- 
Douglas  Company  of  Santa 
Monica. 

• 

Sowers  group  buys 
3  Missouri  weeklies 

Waynes\1lle,  Mo. 

Sowers  Publications  Inc.,  a 
new’  Missouri  corporation  estab¬ 
lished  by  Thomas  S.  Sowers, 
Stephen  E.  Sowers  and  James 
R.  Sow’ers  as  principals,  an¬ 
nounced  the  purchase  of  the 
semi-w’eekly  Fort  Gateway 
Guide,  the  weekly  Dixon  Pilot- 
News  and  the  w’eekly  Richland 
Mirror. 

The  Guide,  the  Pilot-News 
and  the  Mirror  will  be  published 
separately  in  their  respective 
communities  but  w’ill  be  printed 
in  a  central  publishing  plant 
under  construction  in  St.  Rob¬ 
ert,  in  the  Fort  Leonard  Wood 
gateway  area. 

A  new’  Cottrell  offset  press 
has  been  purchased  by  Sow’ers 
Publications  Inc. 

The  Guide  was  established 
six  years  ago  by  Edward  W. 
Sow’ers  of  Rolla,  w’ho  produced 
it  in  his  Rolla  Daily  News  plant. 


EDITOR  Be  PUBLISHER  for  April  5,  1969 


45 


Admen  in  Chicago 
judge  E&P  contest 

By  Georfie  Will 


If  your  newspaper  has  sub¬ 
mitted  entries  in  Editor  &  Pub¬ 
lisher’s  Promotion  Awards 
Competition  this  year,  you  can 
rest  assured  that  it  is  lieing 
judged  by  the  top  adv'ertising, 
pi'omotion  and  public  relations 
talent  in  Chicago. 

.■\nd  if  you  are  a  newspaper 
rooter,  standing  on  the  sidelines, 
you  can  bet  that  the  group,  in¬ 
cluding  representati%'es  from  the 
nation’s  biggest  agencies  and 
leading  advertisers,  is  getting  a 
thorough  brain-washing  on  the 
value  of  newspapers.  The  panel 
will  judge  two  rooms  full  of  the 
liest  newspaper  promotion  from 
the  U.  S.  and  Canada,  and  sit 
through  an  all-day  viewing  of 
Aims  and  presentations  telling 
how  good  newspapers  are. 

Judging  the  trade  paper  ad¬ 
vertising  and  national  direct 
mail  promotions  are  Fred 
Stinger,  art  director,  J.  Walter 
Thompson;  Tony  Wainwright, 
tT)  and  creative  supervisor, 
Tatham  -  Laird ;  and  Gordon 


Info  hank 

(Continued  from  page  9) 


obtained  from  the  Times  morgue 
clipping  files  which  will  then  be 
retired. 

The  Times,  of  course,  intends 
to  continue  the  operation  of  its 
morgue,  eventually  phasing  out 
its  existing  clipping  operation 
and  adapting  operation  to  ac¬ 
comodate  the  new  retrieval  sj's- 
tem. 

The  future  expansion  of  the 
system  input  is  anticipated  to  in¬ 
clude  storage  and  retriev’al  of 
photographs  and  other  grraphic 
materials;  bibliographic  citations 
of  relevant  books  and  other  ref¬ 
erence  materials  available  in  the 
Times  Reference  Library;  plus 
interface  with  other  large  ref¬ 
erence  libraries  and  information 
centers  using  automated  sys¬ 
tems. 

The  Times  system  is  being  de- 
v’eloped  under  the  direction  of 
Dr.  John  Rothman,  director  of 
information  services  for  the 
Times.  International  Business 
Machines  Corporation  and  its 
Federal  Systems  Division  have 
been  retained  to  atssist  in  the  de¬ 
sign  and  implementation  of  the 
system.  .Additionally,  .Arthur  D. 
Little,  Inc.,  the  well-known  re¬ 
search  organization,  will  assist 
with  market  dev’elopment. 


Gredell,  media  supervisor, 
D’Arcy  .Advertising. 

Charged  with  the  responsi¬ 
bility  of  coming  up  with  the 
award-winners  among  both 
graphic  and  audio-visual  pres¬ 
entations  are  William  Vos,  di¬ 
rector  of  advertising,  Chicag^o 
Musical  Instrument  Co.;  Robert 
Peyton,  media  supervisor,  J. 
Walter  Thompson;  Michael  Ban, 
account  supervisor,  McCann- 
Erickson;  Robert  Gorence,  ac¬ 
count  executive  Young  &  Rubi- 
cam;  Bud  Trude,  media  director. 
Young  &  Rubicam;  and  Glenn 
Mittlacher,  advertising  and 
public  relations  manager,  Bruns¬ 
wick  Consumer  Products  Corp. 

Three  of  Chicago’s  leading  re¬ 
tail  advertising  authorities, 
Richard  B.  Schlesinger,  vnce- 
president,  Carson,  Pirie  Scott  & 
Co. ;  Thomas  Gallahue,  sales  pro¬ 
motion  manager.  Sears,  Roebuck 
&  Co.;  and  Miss  Nena  Ivon, 
fashion  director,  Saks  Fifth 
Avenue,  will  judge  the  retail 
promotion  entries. 

Picking  the  winners  in  the 
classified  advertising  promotion 
category  are  Earl  Weber-Cohn 
&  Riley,  Inc.;  Richard  E.  Meyer, 
president,  Richard  E.  Meyer, 
Inc.;  and  Leonard  Brauer,  ac¬ 
count  executive.  World  Wide 
Agency,  Inc.,  Advertising. 

Circulation  promotion  and 
carrier  promotion  classifications 
will  be  judged  by  Bill  Smith,  ac¬ 
count  executive,  Leo  Burnett  Co., 
Inc.;  Frank  Nardi,  promotion 
manager,  radio  station  WLS; 
Tom  Osborn,  manager,  home  de¬ 
livery  sales,  Chicago  Tribune; 
Roderick  T.  Welch,  assistant 
circulation  manager,  Chicago 
Daily  News;  Robert  Mondlock, 
creative  supervisor,  McCann- 
Erickson;  and  Tom  Schafer,  ac¬ 
count  executive,  Tatham-Laird 
&  Kudner. 

Public  relations  and  communi¬ 
ty  ser\'ice  projects  submitted  by 
newspapers  will  be  screened  and 
judged  by  Rudy  Custer,  busi¬ 
ness  manager,  Chicago  Bears 
football  team;  Robert  Breslin, 
director,  urban  affairs,  Chicago 
Area  Council,  Boy  Scouts  of 
America;  and  Sy  Friedman,  di¬ 
rector  of  public  information 
Chicago  City  College. 

Picking  the  winners  from  the 
field  of  research  classification 
entries  are  Richard  Tucker,  re¬ 
search  director,  Libby,  McNeil  & 
Libby;  Mike  Collier,  advertising 
research  director.  Armour  &  Co. ; 
and  Miss  Barbara  Garlough, 


president,  Barlow  Survey  Serv¬ 
ice,  Inc. 

Supervising  the  judging  and 
arrangements  are  representa¬ 
tives  from  the  promotion  depart¬ 
ments  of  the  Chicago  Sun-Times 
and  Daily  News  and  Chicago 
Tribune.  Robert  S.  Harms,  Trib¬ 
une  advertising  promotion  man¬ 
ager  is  chairman  of  the  IN  PA 
committee. 

Judging  took  place  April 

I- 3  at  the  Pick-Congress  Hotel 
in  Chicago.  All  entries,  includ¬ 
ing  the  award  winners,  will  be 
exhibited  at  the  annual  con¬ 
ference  of  the  International 
Newspaper  Promotion  Associa¬ 
tion  at  the  Pick-Congress,  May 

II- 14. 

The  awards  will  be  presented 
at  an  Awards  Luncheon  during 
the  INP.A  Conference  on  Tues¬ 
day,  May  13. 

*  If  if 

LIMERICKS— Would  you  be¬ 
lieve  that  a  one-week  limerick 
contest  would  draw  2,000  en¬ 
tries?  It  did  for  the  Albany 
(N.  Y).  Times-Union.  The  con¬ 
test,  suggested  by  a  member  of 
the  Albany  Irish  community,  got 
a  quick  OK  from  publisher  Gene 
Robb  and  executive  editor  John 
Leary.  Promotion  manager  Stan 
Levine  handled  the  stories,  which 
ran  daily  with  sample  limericks. 

There  were  three  compulsory 
words  that  had  to  be  used: 
Begorra,  Blarney,  and  green. 

Entries  were  received  from  an 
entire  area  high  school  English 
class,  a  retired  Colonel,  plenty 
of  grandmothers,  priests,  nuns, 
school  principals,  and  even  eight- 
year-olds. 

The  response  was  so  great 
that  the  'Times-Union  added  a 
consolation  prize.  Prizes  granted 
were  from  $25,  to  $15,  to  $10; 
and  then  $5.  Judges  were  three 
ranking  members  of  the  Irish 
community. 

The  contest  was  so  productive, 
it  will  be  made  an  annual  affair. 

After  sorting  through  the 
2,000  entries,  the  three  Irish 
judges  came  up  with  a  winner — 
who  was  Jewish. 

• 

‘The  Savage  Storm’ 
section  aids  victims 

Santa  Ana,  Calif. 

Victims  of  the  Orange  County 
floods  of  January  and  February' 
have  been  aided  by  a  donation 
of  $7,012.91  from  the  Register, 
a  Freedom  newspaper. 

The  check,  presented  to  a  spe¬ 
cial  disaster  fund  for  flood  vic¬ 
tims  in  the  mountain  communi¬ 
ties  of  Silverado  and  Modjeska, 
represented  the  receipts  from 
the  sale  of  the  Rigister’s  special 
tabloid,  “The  Savage  Storm,” 
which  recounted  with  16  pages 
of  photos  and  text,  the  full  de¬ 
tails  of  the  disaster. 

More  than  14,000  copies  were 
sold  in  less  than  a  week. 


Half-sister  ruled 
member  of  family 
for  funeral  pay 

Does  a  half-sister  qualify  as  a 
member  of  one’s  immediate 
family? 

This  question  arose  at  the 
Fort  Worth  Star-Telegram  when 
an  employee  in  the  composing 
room,  Wanda  Marsh,  took  a  day 
off  to  travel  to  Oklahoma  for  the 
funeral  of  a  half  sister  who  had 
died  December  16.  It  became  an 
issue  for  arbitration  when  an  as¬ 
sistant  composing  room  foreman 
agreed  that  Miss  Marsh  should 
l)e  paid  for  the  day  she  was 
absent  from  work  but  was  over¬ 
ruled  by  the  foreman. 

The  question  became  a  dispute 
and  was  lodged  in  the  hands  of 
Clyde  Emery,  chairman  of  a 
Star-Telegram-ITU  abritration 
committee. 

The  contract  between  the  news 
paper  and  the  union  stated :  “An 
employee  having  a  death  in 
the  immediate  family  (parent, 
spouse,  brother,  sister,  father-in- 
law,  mother-in-law)  will  be  ex¬ 
cused  without  loss  of  pay  on  the 
I’egular  working  day  before,  dur¬ 
ing  and  after  the  funeral.” 

^lanagement  argued  that  a 
line  had  to  be  drawn,  that  the 
clause  should  be  interpreted  lit¬ 
erally  and  did  not  include  a  half- 
sister.  Emery  agreed  that  “the 
question  narrows  to  whether  the 
word  ‘sister’  includes  half- 
sister.”  He  went  to  the  diction¬ 
ary  and  was  “frankly  aston¬ 
ished”  at  what  he  found. 

What  he  found  was  nothing 
much.  Webster’s  third  Interna¬ 
tional  Dictionary  merely  says: 
“A  sister  by  one  parent  only.” 
Other  dictionaries  said  about  the 
same,  and  nothing  more. 

On  his  own,  Emery  concluded, 
after  a  search  of  the  records, 
“that  the  subsection’s  word 
‘sister’  should  be  interpreted  as 
including  a  half-sister.” 

He  found  further  that  the 
“Grievant  under  the  subsection 
could  have  asked  to  be  excused 
from  work  without  loss  of  pay 
for  three  days — ‘the  regular 
working  day  before,  during  and 
after  the  funeral.’  Here,  griev- 
ant  apparently  did  not  receive 
word  of  the  death  in  time  to  be 
excused  on  the  day  before  the 
funeral.  She  chose  to  be  absent 
only  the  day  of  the  funeral,  and 
seeks  pay  for  that  day  only.  As 
an  employee  has  a  right  to  three 
days  and  chooses  to  utilize  this 
right  on  one  day  only,  no  reason 
is  seen  why  she  should  not  be 
allowed  to  do  so . 

“The  grievance  of  Wanda 
Marsh  is  sustained.  She  will  be 
paid  for  December  17,  1968.” 
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C.  A.  Sellers 


Sellers  moves 
up  to  editor, 

Ft.  Worth  Press 

C.  A.  (Bob)  Sellers  has  been 
named  editor  of  the  Fort  Worth 
(Tex.)  Press,  a  Scripps-Howard 
newspaper.  He  succeeds  Walter 
R.  Humphrey,  65,  who  retires 
after  40  years  as  an  editor,  24 
of  them  as  editor  of  the  Press. 

Sellers’  appointment,  effective 
April  1,  was  announced  by  Jack 
R.  Howard,  president  of  Scripps- 
Howard  Newspapers.  Said 
Howard : 

“Walter  Humphrey  has  had 
an  illustrious  career.  He  is 
known  in  Fort  Worth  as  editor, 
columnist,  and  civic  leader;  in 
Texas  as  an  editor  and  a  pioneer 
advocate  of  soil  conservation, 
and  as  author  of  all  the  Gridiron 
shows.  Nationally,  he  is  knowm 
as  an  editor  and  for  his  out¬ 
standing  leadership  in  the  jour¬ 
nalistic  fraternity  of  Sigma 
Delta  Chi.  His  has  been  a  full 
life  as  a  newspaperman.” 

Bob  Sellers  has  worked  21 
years  at  the  Press  in  various 
posts,  the  last  six  as  managing 
editor.  Born  in  Yoakum,  Texas, 
Sellers  has  spent  almost  his  en¬ 
tire  life  in  Fort  Worth.  During 
World  War  II  he  served  in  the 
86th  Division  in  both  Europe 
and  the  Pacific.  He  was  gradu¬ 
ated  from  Baylor  University  in 
1948,  and  joined  the  Press  two 
days  later. 

• 

Detroit  News  firm 
buys  Mobile  station 

The  Federal  Communications 
Commission  is  being  asked  to  ap¬ 
prove  the  sale  of  WALA-tv 
(channel  10)  at  Mobile,  Alabama, 
to  Universal  Communications 
Corp.  for  $4.7  million. 

Universal  is  a  subsidiary  of 
the  Evening  News  Association, 
publisher  of  the  Detroit  News, 
and  owns  WWL  stations  in  De¬ 
troit. 


Walter  R.  Humphrey 


Newhall  Chooses  Jail 
To  Paying  A  License 

San  Francisco 

Scott  Newhall,  publisher  of 
two  California  weekly  newspa¬ 
pers,  surrendered  to  the  sheriff 
here  April  1  in  a  protest  against 
paying  a  “license  fee”  to  pub¬ 
lish. 

Newhall,  who  is  executive 
editor  of  the  Son  Francisco 
Chronicle,  is  president  of  New¬ 
hall  Newspaper  Inc.,  which  owns 
the  Newhall  Sicftial  and  the 
Saiigns  Enterprise. 

He  advised  the  sheriff  and  tax 
office  that  he  stood  ready  to 
spend  his  life  in  jail  rather  than 
comply  w’ith  the  requirement  for 
filing  financial  data  and  paying 
a  gross  receipts  tax  under  the 
San  Francisco  County  Business 
Ordinance. 

• 

Jesse  Bogue  Returns 
To  Chicago  For  UPI 

Jesse  C.  Bogue,  assistant  man¬ 
aging  editor  of  United  Press 
International  in  New  York  for 
the  past  four  years,  is  moving 
to  Chicago  as  acting  division 
news  editor.  He  will  replace 
Gene  Gillette,  who  is  on  medical 
leave. 

Bogue  began  his  wire  service 
career  with  the  United  Press  at 
Chicago.  He  worked  at  St.  Louis, 
again  at  Chicago,  New  York 
and  again  at  Chicago  when  UP 
and  International  News  Service 
were  merged.  He  came  to  New 
York  once  more  in  1961  as  UPI 
Financial  editor. 

• 

Columnist  returns 

Vancoi’ver,  B.  C. 

Jack  Wasserman,  for  over  20 
years  columnist  on  the  second 
front  page  of  the  Vancouver 
Sun,  has  returned  to  that  paper 
after  an  absence  of  three  years. 
He  has  abandoned  his  syndicated 
column  but  he  is  continuing  his 
radio  program,  and  has  resumed 
his  general  column  on  the  “En¬ 
tertainment  Page”  of  the  Sun. 


Powers,  Atec 
merger  plan 
announced 

Joshua  B.  Powers,  chairman  of 
Joshua  B.  Powers  Inc.  and  pub¬ 
lisher  of  Hablemos,  has  an¬ 
nounced  plans  for  the  reorgani¬ 
zation  and  expansion  of  these 
and  subsidiary  and  affiliated 
companies  in  publishing  and  re¬ 
lated  activities  in  the  interna¬ 
tional  field. 

The  new  enterprise  will  in¬ 
clude  a  merger  with  the  Atec 
Corp.  of  Philadelphia,  exporter 
of  printing  equipment,  Powers 
said.  Evening  Post  Publishing 
Co.  of  Charleston,  S.  C.,  pub¬ 
lisher  of  three  dailies  in  the 
United  States  and  an  English- 
language  daily  in  Buenos  Aires, 
will  be  associated  in  the  new 
company. 

Powers  said  that  in  addition 
to  expanding  and  improving 
Hablemos,  a  Spanish-language 
Sunday  supplement  distributed 
with  newspapers  in  11  Latin 
American  countries  and  with  a 
current  weekly  circulation  of 
about  one  million,  the  goal  of  the 
new  organization  will  be  to  pro¬ 
vide  a  variety  of  advertising, 
news  and  production  services  to 
newspapers  and  magazines  in¬ 
ternationally. 

Joshua  B.  Powers  Inc.  has  for 
more  than  40  years  served  as  an 
international  advertising  repre¬ 
sentative  for  newspapers  and 
other  publications.  It  presently 
represents  more  than  100  publi¬ 
cations  in  30  countries,  and  has 
its  principal  offices  in  New  York, 
London,  Buenos  Aires  and 
Tokyo. 

Powers  founded  the  company 
in  1926,  representing  La  Prensa 
of  Buenos  Aires  and  other  South 
American  newspapers  in  New 
York  and  London.  He  later 
founded  and  still  heads  Editors 
Press  Service  Inc.,  a  sales  or¬ 
ganization  for  news  and  fea¬ 
tures.  This  company  also  is  ac¬ 
tive  in  book  publishing,  prin¬ 
cipally  in  Spanish,  for  distribu¬ 
tion  in  Latin  America. 

.\tec  Corp.  was  organized  in 
1957,  and  specializes  in  the  de¬ 
sign  and  installation  of  offset 
printing  plants  and  electronic 
photocomposition  systems. 


In  political  post 

Vancoi  ver,  B.  C. 

Dr.  Edwin  Black,  associate 
professor  of  political  science  at 
Queen’s  University,  Kingston, 
and  a  former  newspaperman 
with  the  Daily  Province  here, 
has  been  named  director  of  re¬ 
search  for  the  Conservative 
party. 


Deaths 

Albert  B.  Schultz  Jr.,  45, 
editor  and  publisher  of  the  Port 
Hope  (Ont.)  Evening  Guide-, 
former  teacher  at  Trinity  Col¬ 
lege;  March  21. 

*  «  « 

Hyman  Paul,  64,  retired 
(1960),  photographer  for  the 
Detroit  Free  Press  and  Detroit 
Times;  March  23. 

*  •  « 

Norman  P.  Sullivan,  65,  re¬ 
porter  for  the  Baltimore  Sun 
and  Baltimore  News  Post;  biog¬ 
rapher  of  Glenn  Martin,  the  air¬ 
craft  builder;  March  13. 

*  ♦  « 

Francis  S.  O’Brien,  52,  edi¬ 
torial  assistant  at  the  Boston 
Record  American  and  Sunday 
Advertiser;  recently. 

*  *  * 

James  E.  Doyle,  64,  state  edi¬ 
tor  of  the  Utica  (N.  Y.)  Ob¬ 
server-Dispatch;  March  11. 

«  *  V 

Charles  E.  Dameron,  72,  a 
former  staff  artist  for  the  Ashe¬ 
ville  (N.  C.)  Citizen-Times; 

March  3. 

*  «  * 

Arthur  Rosenfeld,  66,  a 
police  reporter  for  the  New  York 
Post  for  40  years;  March  21. 

*  * 

John  Grover,  62,  former 
West  Coast  newspaper  reporter, 
AP  foreign  correspondent,  pub¬ 
lisher  of  the  Maniia  Evening 
News,  and  Los  Angeles  Times 
staffer  since  1962;  March  21. 

«  «  « 

Weidman  Wallace  Forster, 
69,  retired  (1967)  editor  of  the 
Pittsburgh  (Pa.)  Press;  March 
24. 

*  «  * 

Bryan  L.  White,  68,  a  former 
director  and  features  editor  of 
the  Ottawa  Journal;  March  18. 

*  *  * 

T.  Arthur  Brydon,  42,  water¬ 
front  reporter  for  the  Toronto 
Globe  and  .Mail  and  an  adviser 
on  communications  for  the 
United  Church;  March  11. 

*  *  * 

Peder  N.  Wick,  74,  reporter 
for  Yakima  (Wash.)  newspa¬ 
pers  since  the  1930s;  March  14. 

*  *  * 

Carl  Carstenson,  65,  na¬ 
tional  advertising  manager. 
North  Hollywood  (Calif.)  San 
Fernando  Valley  Times  since 
1945  and  previously  for  21  years 
promotion  manager,  Chicago 
Daily  News;  March  16. 

*  *  * 

Robert  Howard  Gree.n,  80, 
Victoria  lawyer  and  president  of 
the  Nelson  (B.C.)  Daily  News; 
lecently. 

*  «  * 

John  P.  Geeihxn,  59,  sports 
reporter,  Springfield  (Mass.) 
Daily  News;  March  7. 
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COMMITTEEMEN  in  charge  of  the  Mid-Atlantic  Newspaper  Mo¬ 
tor  of  the  Press;  Daniel  Gruszka  of  Alliance;  Tom  Boardman,  editor 
chanical  Conference:  left  to  right:  Thomas  Condon,  Baltimore  News- 
American;  William  P.  Spilman,  Waynesboro  (Va.)  News-Virginian; 
Richard  P.  Theurer,  Harrisburg  (Pa.)  Patriot-News  (general  chair¬ 
man);  Robert  Culberston,  Camden  (N.J.)  Courier-Post;  and  Duane 
Jacobs,  Rochester  (N.Y.)  Times-Union  &  Democrat,  who  is  seated. 


Minor  ^bugs^ 

{Cotititiued  from  pnffe  l.'i) 


newspaper  would  need  the  fol¬ 
lowing  equipment  to  produce  the 
edition  on  time,  Wallace  said: 

Five  hiph-speed  phototypeset¬ 
ting  machines  running  at  a 
speed  of  its  lines  per  minute 
would  easily  give  6000  lines  per 
hour.  Three  hours  at  6000  lines 
per  hour  would  put  out  the  first 
and  .second  edition.  The  first  edi¬ 
tion  took  16,2.'>0  lines  and  the 
second  edition  took  another  2000 
lines. 

The  thin!  or  home  edition  had 
18  pages  made  over.  Assuming 
all  type  must  be  set  for  these 
pages,  we  will  need  about  6000 
lines  of  new  body  matter  plus 
head.s.  1.0  hours  @  6000  Iph 
would  furnish  more  than  enough 
for  this. 

The  I'equirements  for  heads 
would  be  as  follows; 

604  lines  as.sorted  sizes  and 
widths.  If  a  Fototronic  is 
u.sed  and  about  10  lines  per 
minute  on  mixed  copy  are 
obtained  the  required  num¬ 
ber  of  heads  could  b«‘  com¬ 
pleted  in  a  couple  of  hours. 
This  was  for  1st  edition 
only. 

Pasteuj)  tables  coubl  be  made 
by  local  sheet  metal  peoi)le  and 
would  be  rea.sonable  in  price 
anti  delivery  pi*obably  would  be 
good.  A  pasteup  area  about  80 
feet  square  could  handle  all  the 
pasteup  equipment.  Six  pasteup 
tables,  each  with  si)ace  for  six 
I)ages,  would  do  the  job  very 
nicely,  for  the  page  pasteup, 
that  is. 

Ideal  setting  of  heads  would 
Ite  to  have  them  set  with  the 
story.  It  woubi  lie  possible  to 
set  the  head  at  the  same  time, 
but  the  foto  material  for  it 
would  not  lie  set  on  the  same 
machine  as  the  straight  matter. 
While  this  makes  the  procedure 
more  difficult,  it  is  similar  to  the 
method  in  use  now  at  the  Trib¬ 
une,  he  said. 

Closing  of  pages  at  the  last 
minute  would  be  the  same  as 
now.  Normally  the  Tribune 
clo.se  as  many  as  six  jiages  in 
the  last  minute  or  two,  he  said. 
These  pages  would  be  page  one, 
.section  page,  one  or  two  runover 
pages,  the  obit  page,  and  the 
state  page. 

• 

Hanipsoii  honored 

Plainkikld,  N.J. 

Eugene  F.  Hampson,  who  re¬ 
tired  in  January  as  managing 
editor  of  the  Plainfifid  (N.J.) 
Courier-Xewa,  was  honored  at 
a  te.stimonial  "dinner  attended 
by  newspaper  friends,  civic  and 
political  leaders.  Hampson  be¬ 
gan  his  career  with  the  Courier- 
News  41  years  ago  in  the  sports 
department. 


Airport  convenience 
stressetl  by  airline 

San  Francisco 

An  expanded  advertising  cam- 
jiaign  for  1969  by  Pacific  South¬ 
west  Airlines  is  lifting  traffic  to 
record  altitudes,  sales  vicepresi¬ 
dent  Dwane  Wittmayer  reports. 

Wittmayer  describes  the  cur¬ 
rent  program  as  “contributing 
significantly  to  the  fact  that  we 
are  flying  nearly  a  third  of  a 
million  passengers  a  month  so 
far  in  1969,  the  most  in  our  20- 
vear  history.” 

PSA  ojierates  900  jet  flights 
weekly  lietween  California’s  ma¬ 
jor  population  centers. 

The  advertising  program 
puts  special  emphasis  on  the 
added  convenience  of  PSA’s 
satellite  airports.  These  include 
Oakland,  San  Jo.se  and  Sacra¬ 
mento  in  Northern  California 
and  Hollywood-Burbank  and 
Ontario  in  Southern  California. 

In  addition,  PSA  has  service 
to  the  major  airports  in  San 
Francisco,  Los  Angeles  and  San 
Diego. 

“Flying  from  the  satellites,” 
Wittmayer  points  out,  “not  only 
saves  the  traveler  time  on  the 
ground  spent  driving  to  and 
from  the  major  terminals,  plus 
various  delays  in  parking  and 
checking-in  once  he’s  there,  hue 
saves  valuable  air  time  as  well, 
since  take  offs  and  landings  are 
traffic-free.” 

Wittmayer  adds  that  the  use 
of  satellite  airports  is  also  re¬ 
lieving  congestion  at  ground 
level  and  in  the  skies  around  Los 
Angeles  and  San  Francisco  In¬ 
ternational  Airports 

The  current  convenience  cam¬ 
paign  covers  all  major  Califor¬ 
nia  markets. 


As  in  1968,  he  says,  newspa¬ 
pers,  radio  and  television  ser\’e 
as  the  primary  media,  with  mag¬ 
azines,  outdoor  and  the  collegi¬ 
ate  press  rounding  out  the  1969 
schedule.  Continuing  from  1968, 
too,  is  the  ov'er-all  campaign 
theme,  “PSA  gives  you  a  lift.” 

Twenty  metropolitan  dailies, 
plus  the  Western  Edition  of  the 
Wall  Street  Journal  are  in¬ 
cluded  in  the  newspaper  sched¬ 
ule. 

• 

Proiiiotioii  copy  Hriler 

Washington 
Joan  M.  Anderson  has  joined 
the  promotion  staff  of  the  Wash¬ 
ington  Star  as  a  copy  writer. 
She  previously  was  a.ssistant 
director  of  public  relations  for 
Ehrlich,  Linkins  &  Associates, 
Washington  advertising  agency. 
A  1968  gi’aduate  of  the  Univer¬ 
sity  of  Iowa  School  of  Journal¬ 
ism,  she  was  a  reporter  for  the 
Toledo  Blade  liefore  moving  to 
Washington  in  1967. 


ANNOLM.EMENTS 

Appraisers— i’.onsultants 

APPRAISALS  FOR  E.STATE.  TAX. 
partnership,  loan  and  insurance  pur* 
IKises.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel.  Box  88,  Norton.  Kans.  67654. 


PHIL  TURNER  ASSOCIATES 
4:10  E.  Verilujfo,  Suite  1 
Beautiful  Downtown  Burbank 
Calif.  iHriOl.  (213)  846*2021 


Copley  paper  lauded 
for  series  on  drugs 

San  Pedro,  Calif. 

The  Xews-Pilot,  a  Copley 
newspaper,  has  been  commended 
in  a  resolution  adopted  by  the 
California  State  Legislature  for 
a  series  of  articles  on  the  nar¬ 
cotic  drug  traffic  in  this  city. 

The  lesolution  noted  that  the 
series  of  articles  and  editorials 
centered  on  the  inci’ease  in  ad¬ 
diction  among  school  children  in 
a  section  of  San  Pedro  known  as 
the  Harlior  area.  It  also  noted 
that  the  articles  and  etlitorials 
were  reprinted  and  circulated  in 
a  tabloid  section  of  the  news¬ 
paper  entitled,  “The  Case 
Against  Dope.” 

The  resolution  commended  W. 
Walton  Crouch,  publisher  of  the 
News-Pilot,  and  his  staff,  “for 
this  outstanding  public  service.” 
• 

Laird  Mill  t»peak 
to  Florida  etlitors 

Panama  City,  Fla. 

Seci^etary  of  Defense  Melvin 
R.  Laird  will  address  the  an¬ 
nual  meeting  of  the  Florida  UPI 
As.sociation  here  April  25.  The 
announcement  was  made  by 
Mike  Darley,  editor-in-chief  of 
the  Panama  Citg  Xews-Herald 
who  is  1969  chaimian  of  the  as¬ 
sociation.  Other  speakers  at  the 
three-day  meeting  will  include 
Gov.  Claude  Kirk  of  Florida 
and  H.  L.  Stevenson,  UPI  man¬ 
aging  editor. 

• 

2  ex-reporters  join 
Iiisiiraiiee  Institute 

Two  former  newspapermen 
have  been  appointed  to  the  head¬ 
quarters  staff  of  the  Insurance 
Information  Institute,  President 
J,  Carroll  Bateman  announced. 

William  M.  Gordon,  a  reporter 
on  the  Xewark  (N.  J.)  Evening 
Xews  since  1957,  has  lieen  ap¬ 
pointed  assistant  director  of 
press  relations,  and  Edwaid  J. 
O’Hare,  a  reporter  on  the  Hud¬ 
son  Dispatch,  of  Union  City,  N.J. 
since  1957,  has  lieen  named  as 
a  press  relations  i-epresentative. 


Appraisers— Consultants 

APPRAISALS  FOR  ALL  PURPOSES 
New8|miK*r  Service  (k».,  Inc..  215  Curtin 
St.,  Jennintm,  La.  Ph :  I-3I8-S24-0475, 

Business  Opportunities 

.START  OFFSET'  PAPER  or  shopiwr 
with  our  equipment  on  rent*loase  basin 
if  you  have  know-how  and  modest 
capital.  NAPSCO,  Berlin.  Wise.,  and 
25  W.  45  St..  New  York,  N.Y.- 10036. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 
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ANNOUNCEMENTS 
Newspaper  Brokers 


ANNOUNCEMENTS 
Newspapers  Wattled 


NEWSPAPER  SERVICES 

Newspaper— Job  Printing 


MACHINERY  &  SUPPLIES 

Presses  &  Machinery 


SYD  S.  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
Newspaiier  Sales.  Management. 
Appraisals.  Personal  Purchases 
lUT  S.  Lawrenct‘  St.,  Montjfoinery,  Ala. 
(205 >  262-1751 

Mel  Htnlell.  Dir.,  Newspaiier  Div., 
Hazen  Co..  DJl  N.  Euclid  Ave..  Upland. 
Calif.  917H6.  (AC  714»  1(82-1595. 

Ariz<»na  anti  Western  Newspapers 
DEAN  SELLERS  &  JOHN  IIUtJUE 
1415  E.  University  Dr.,  Mesa, 
Ariz.— K5201  (AC  602)  964-2952 


VERNON  V.  PAINE 
Daily  pa|>ers  Nation-wide  s€*rvice 
:105  Taylor,  Claremont,  Calif,  91712 


( ONFIDENTIAL  INFORMATION 
Daily  Newspa|)er  Properties 
W.  H.  Clover  Co..  Ventura,  Calif.  93001 

BILL  MATIHEW  COMPANY 
Coniiucts  professional,  confidential  ne- 
Kotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con- 
sitler  sale  or  purchase  of  a  proi)€ny, 
you  should  call  (AC  813)  446-0871  day¬ 
time:  (AC  813)  T3I4-11O0  niKhts.  or 
write  Box  3364,  Clearwater  Beach, 
Florida  33515.  No  obligations,  of  course. 

NEGOTIATORS  for  transfer  of  ncwg- 
pai>er  pro|>erties  —  sale  or  purchase. 
Dixie  Newspapers.  P.O.  Box  490.  Gads¬ 
den,  Ala.  35902,  Ph:  (AC  205)  546-3357. 

ITS  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspa|>er  it's  the  |ier- 
sonality  and  ability  of  the  buyer.  This 
Is  why  we  insist  on  i>ersonal  contact 
stdlin^. 

LEN  FEIGHNER  AGENCY' 

Box  189,  Mount  Pleasant,  Mich,  48858 


HARRIS  ELUSWORTH,  Licenswl  Bkr., 
ServinK  the  Pacific  Northwest 
Box  509,  Roseburtf,  Orejron  97470 

The  DIAL  Agency,  l.'i03  Nazareth.  Kal¬ 
amazoo,  Mich.  49001,  Ph :  349-7122. 

"America's  No.  1  Ncwspai»er  Broker." 


ISeicxpapprx  For  Sale 


F<)R  SALE  in  California  Official  lalxir 
union  newspaiier:  approximate  growth 
4.000  )>er  month.  (>r  would  sell  half 
interest  to  knowled^reable  working; 
partner.  Write  or  'phone:  James  Baker. 
P.O.  Box  ‘P,  Fontana.  Calif. — 92335 
(914)  822-1164. 

SUCrE.SSFUL  SEMI-WEEKLY  in  Zone 
3.  serving?  county  with  state's  hiKhest 
per  capita  income.  Excellent  equi|>- 
ment.  Exceptional  opportunity  for  ex¬ 
panding  chain  with  an  eye  on  profit 
an4l  possibly  daily  o|>eration.  Incliales 
>ro(Kl  commercial  job  shop.  Box  499. 
Editor  &  Publisher. 

WORK  HARD  3L..  DAYS-A-WEEK. 
Koof  oft  3*^,  net  815.000,  Dakota  coun¬ 
ty-seat  newspai»cr.  $8,000  down.  Box 
586,  Eilitor  &  Publisher. 

NEW  JERSEY  WEEKLY,  publishe^l 
63  years:  fine  area:  2’j  hours  fn>m 
N.Y.C.  Terms  to  qualiftcd  purchaser. 
Roliert  H.  Wel>er,  Realtor,  134  N. 
Pearl  St.,  Bridjteton,  N.  J. — 08302, 

"  A  WFJEKLY  GEM 

Un«H)|>ose4l.  Central  Illinois.  Rural. 
Ginws  }rn»win(r.  Fine  building.  equi|>- 
ment.  $90,000  with  at  least  29' f  <lown. 
Write  fully  to: 

J.  N.  WELI.4^  &  COMPANY 
(H^cckty  Neu'spopcr  Dizision) 

543  W.  Roosevelt  Rd.,  Wheaton,  HI. 

FJASTERN  (NO.  DAKOTA)  newsletter 
$7,500  down,  easy  terms.  G<mmI  ]u*ofit. 
Box  566.  Fxlitor  &  Publisher. 


ISeitspaperx  W'anteil 


WEEKLY  NEWSPAPER  OR  SHOPPER 
wante<l  in  Conn.,  Mass..  R.L,  or  Vt. 
Write  Box  587,  F^litor  &  Publisher. 

a(;gkessive-energetic  couple 

with  vast  exiterienci*  in  newspapers 
seeks  ownership  or  management  with 
eventual  ownershii»  of  small  weekly  in 
Southeast  Fla.  Excellent  professional 
and  business  references.  Box  564,  Eklitor 
&  Publisher. 


INTERESTED  IN  PURCHASING  or 
investing  in  daily  newspai>er.  Must  l>e 
profitable.  Zone  1 — preferably  Massa¬ 
chusetts.  Send  full  details  in  confidence. 
Box  556,  Elitor  &  Publisher. 


EXPERIENCED  PUBLISHER  has  $80.- 
OOO  ca.sh  down  for  weekly  or  daily. 
Midwest  or  west.  Arthur  Wendell.  2315 
Girard  Avenue  South,  Minneapolis, 
Minn. — 55405. 


SOUND  WEEKLY 


In  Northwest  or  Southwest 
sought  by  Individual.  $100, OOO* 
$300,000  gross.  Preferably  un¬ 
opposed.  Good  cash  flow.  No 
Metros.  Submit  full  details  in 
confidence. 

Box  505 

Editor  &  Publisher 


r 


Puhlications  For  Sale 

WESTERN-BASED  buxines.s  imhlicn- 
tion,  well-.‘»tiil>lishe<l,  |>n>fitahle — .lom- 
imint  in  field.  Price  $250, OOU;  $55,- 
(100  down.  J.  A.  Snyder,  New»imi«‘r 
Bkr,,  2204  E.  Komneya  Dr.,  Anaheim, 
Calif,  92806. 


Puhlications  Wanted 


SLTCCESStTJL  international  knowlwliro 
publisher  desii'es  to  purchaae  SO'/f-IOO'l 
of  profitalde  or  iiotentially  profitable 
puhlishinK  companies  (b<K)kH  or  iwricvl- 
icaU).  Reply  in  confidence  to  Box  568, 
E<liU>r  &  Pul.lisher, 


NEWSPAPER  SERVICES 

Features  Available 


BEST  EDITORIAL  SYNDICATED 
■■packaKe"  in  America!  Readable,  pro¬ 
vocative  circulation-buildinir  weekly 
columns  by  Tom  Anderson,  Dr.  Bob 
Jones  (reliction).  Bill  Kennedy  (Wash- 
ington),  Marilyn  Manion,  D.  R.,  Seital 
and  Carolyn  Anderson  (recipes),  ami 
cartoons.  In  addition.  "Best  of  the 
We«‘k”  e.litorials  selected  from  over 
2.50  publications  weekly.  Offset  and  let- 
teri>re88.  Under  2. .500  circulation-  $2.00 
tier  week:  2. .500-10,000  -I.O.OO  per  week; 
over  10,000 — $5.00  per  week.  Kour-week 
free  trial. 

AMERICAN  WAY  FEATURES 
P.O.  Box  6429 
Nashville,  Tennessee  .07212 

LIVELY.  CHATTY  PAGE  .  .  .  ideal 
for  weeklies.  Sample.  A.  Martella,  7.5- 
70  n.Oth  St..  Forest  Hills.  N.Y.— 11375. 


WIDE  RANGE  OF  FEATURES 
on  Asia  and  Middle  East  to 
help  boost  your  circulation 
Asian  Bonk  Review:  Asian  Business 
Reix>rt :  Asian  Food  Reciiies;  Asian 
Film  Roundup:  Asian  Travel  Diary: 
Distilleil  W’isdom;  East  of  Suez;  Far 
EJast  Letter:  Himalayan  Hifthlifthts ; 
Indian  I^etter :  Keep  Healthy  The  An¬ 
cient  Way;  Oriental  Glamour:  South 
East  Asian  I^etter;  Vedia  Pretlictionr; 
Wise  and  Otherwise:  Yosra  SiKdlisrht. 
PRESS  &  FEATURE  SERVICES 
.".5  Garinhnt  Rond 
Ci\lcu;t!i-!9.  India 
Free  sainf'lr  feukafle 
acailahle  on  request 


Justified  TTS  Tape 

SYNDICATED  COLUMNS  on  Justifieil 
TTS  Tai>e.  H<>roseoi>e-  25<‘  :  Landern. 
Bishop.  BuchwaUl,  elc.,  35<*.  Semi  tear 
sheet.  Teletypist  Service,  1265  Broad¬ 
way.  N.Y.C.  lOOOL 


EDITOR  SC  PUBLISHER  for  April  5,  1969 


LOTS  OF  PRESS  TLME  AVAILABLE 
on  Goss  Community  Offset  Press  at 
The  Recorder  Pub.  Co..  Ill  Morris¬ 
town  Roiul,  Bernardsville.  N.J.— 07924.  i 
Also  complete  comi>osition  facilities  ^ 
available.  Call  Mr.  Parker  (201)  766-  i 
3900,  or  Mr.  Schultz  (201)  766-3060.  I 


COMPLETE  0FE;SCT  COMPOSITION  I 
and^  printinfc  facilities.  One-hour  from 
N.Y.C.  Quality  work— reasonable  rates. 
Box  501,  Etlitor  &  Publisher. 


Press  Engineers 

Newspaiier  Press  Installations 

MOVING— REPAIRING— TRUCKING 
Exiwrt  Ser\-ice — World  Wide 
SKIDMORE  AND  MASON.  INC. 
55-59  E’ourth  Street 
Brooklyn.  N.Y.  11231 
(AC  212)  JAckson  2-6105 


M  VCHINERY  &  SI  PPLIE.S 

Composing  Room 

LARGE  SELECTION  USED  ATF  Pho- 
t«-Tyi>esetters  on  easy  terms  or  rent,' 
lease:  als<  Photons  and  LCC  Units 
Natl.  Publishers’  Supply  Ck>rp.,  Box 
29.  Berlin.  Wise. — 54923. 


ALL  MODELS 

Linotyiies  Intertypes — Ludlows 
PRINTCRAET  REPRESENTATIVES 
136  Church  Street,  N.Y.,  N.Y.  10007 


JUSTOWRITERS — Larf^e  selection  of 
excellent  trad€“-ins  for  rent-lease,  or 
for  sale :  easy  terms.  NAPSCO.  Berlin, 
Wise.,  and  25  W.  4.5  St..  N.Y.C. 


ATF  PHOTO-TYPESETTING  units,  ex¬ 
cellent  condition  with  many  fonts, 
complete  and  reaily  to  oi>enite.  Must 
sell:  need  the  room:  make  offer.  Photo 
Tyiie-Graphics.  31i'0  Riverside  Dr.,  Los 
Antreles.  Calif.- 90027.  (213)  664-1161. 


FOREMOST  NEWSPAPERS  mat  8.'>- 
100  line  z'ncs  w^th  jm. Duralumin 
Rase.  Jack  Moore,  R  I,  Meilina.  Ohio. 


INTERTYPE,  F-2-2 ;  INTERTYPE.  F- 
4-4:  Two  .lAMPOL  PUSHERS:  MAT 
DRIER.  Alico  Evenray:  plus  other 
miscellaneous  items.  Any  reasonable 
offer  accepted.  Contact:  A.  Dummer. 
The  Oreitonian.  Portland.  Orejr.  -97201. 

(.-.0;i)  226-2121. 


t'ngraring  Equipment 

FAIR(7HILD  Scan-A-Grnver.  6.5-screen, 
excellent  condition— $1,000  or  best  of¬ 
fer  "as  is.  where  is"  Robert  Cabot. 
Suburban  Press,  43  Main  St.,  Natick, 
Mass. — 01760. 


COLOR  SCANNER 
Vario  Klischocraph  KI81  with  7.5.  120. 
137  anil  1.52-line  screens  $19,000.  kXlB. 
(516)  487-1706. 


Mailrmtm  Equipment 

WILL  SACRIFICE  2  (two)  24P  Sheri¬ 
dan  SturtinK  machines,  five  head  and 
four  head.  Excellent  condition.  Box 
.504.  Editor  &  Publisher. 


Material  For  Sale 


SAVE  MONETY  on  Headliner  paper  and 
litho  films.  Order  from  Nat’l.  Publish¬ 
ers’  Supnlv  (NAPSCO).  Berlin.  Wise., 
and  25  W.  45  St..  N.Y.,  N.Y.  10036 


Perforator  Tape 

NOW  STATIC-FREE  perf  tapes  at  our 
same  prices  lowest  in  USA.  All  colors. 
Top  Quality. 

Call  or  •uTtlc: 

PORTAGE  (216)  PO  2-3.5,55 
25  E.  ExchanKe  St.,  Akron,  Ohio  44.308 


8  Units 

HOE  COLOR  CONVERTIBLE 
New  in  195:1 

Double  Folder,  Balloon  E'ormer.  Two 
Color  Cylinders,  Six  Reverses,  Reels. 
Pasters.  Unityiie  Drive — .52.500/hr 
BE:N  SHULM4N  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-4590 


16-PAGE  GOSS  UNITUBE  #741  and 
stereo  equipment.  Good  care— minimum 
use  runnini;  8,000  daily.  Plain  Dealer, 
Waba.sh.  Ind.  46992.  (219)  663-2131. 


SCOTT  PKESSE:S  (1948) 

6  or  7  units;  21 '  •  inches;  Color  Cylin¬ 
ders;  Heavy  Duty  3/2  Folders;  C-H 
Conveyors:  Heels  &  Pasters;  'TrackaKe 
&  Turntables. 

Located:  N.Y.  Post 
Aznilitble:  Mid  1969 

Priced:  Most  attractively. 

BEN  SHULMAN  AS.SOCIATES 
60  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-4590 


GOSS  COX-O-TYPE,  S-patte  press,  in 
storaire  West  Coast-— $2,750  "lya  is, 
where  is,”  fine  condition.  Will  install 
for  buyer  if  requested.  Inland  News¬ 
paiier  Machinery  Corp.,  1720  Cherry 
St.,  Kansas  City.  Mo.-  64108. 


HOE  COLORMATIC  (1968) 

Four  units — one  color  cyl.-  tensionplate 
iocku|>  heavy  duly  3/2  folder  AC  unit 
tyiie  drive — reels  and  fully  automatic 
pasters — rated  70.000  hour.  Available 
in  one  year  at  considerable  savintrs. 

Stereo  to  match. 

BEN  SHULMAN  ASSOCIATES 
6(1  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4590 


CLASSIFIED 

Advertising  Rates 

'‘SITUATIONS  WANTIS" 
IPayabla  wHS  arSarl 


4-wMks . S1.00  per  line,  per  lum 

3-wMks .  S1.10  per  lint,  per  Issue 

2-weeks  .  $1.20  per  line,  per  Issue 

1-wMk  S1.30  per  line. 


CeunI  Are  arerape  wards  per  line 
3  lines  ■ilnl(uuni 
(Me  akbreriatlans) 

Add  50c  fpr  kax  service 
Air-mall  service  en  kax  numbers  alse 
araHable  at  S1.00  extra. 


Hesitant  about  answerinp 
a  blind  ‘btip  vmntad’  ad? 
Rtspondeob  desirini  ta  avoid  send- 
inp  a  rtsumk  ta  specific  newspapers 
tr  erganizatiens  can  still  da  sp  by 
placina  same  in  an  envelape  ad¬ 
dressed  ta  "ClassiAed  DepartMent" 
alanp  with  a  note  listini  thi  caas- 
panies  you  do  net  wish  your  appli- 
catian  to  reach.  We  will  screen  the 
matter  for  you. 


"ALL  OTHER  CLASSIFICATIONS" 

4-wccks  $1.50  per  line,  per  issue 

3-wceks  ...  $1.60  per  line,  per  issue 

2-wecks .  S1.70  per  line,  per  issue 

1-wetk  .  $1.80  per  line. 

DISPLAY - CLASSIFIED 

The  use  §1  herders,  haldtace  type,  cuts 
or  other  deceratians,  chanpes  your  class!- 
Aed  ad  ta  display.  The  rate  far  display- 
classiAed  is  $3.15  per  apite  line— $44.18 
per  column  (nch  minimuei  space. 

WEBKLT  CLOSINO  TIME 
Taafday,  4:38  PM 

Bex  numhen,  which  are  mailed  each  day 
as  thay  art  rectivad.  art  ralid  for  1-yaar. 

Editor  &  Publisher 

SSO  TbM  Ava..  N.  T.,  N.  T.  18822 
(AC  2121  PWm  2-70S8 
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Csreer  Opportunities 


THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED 


MACHINERY  &  SUPPLIES 

Presses  &  Machinery 

6-UNIT  VANGUARD  WEBB  OFFSET 
printing  press — 22':;  x  36” — -JCW  239, 
manufacturetl  in  1965,  with  30  HP 
motor  and  controls,  consisting  of  six 
roll  stands.  si.\  infeed  devices,  one  jaw 
folder,  warning  bell.  Cottrell  circulat¬ 
ing  water  levels  for  six  units,  plate 
bending  fixture  and  extension  delivery. 
Press  is  now  at  the  Cottrell  factory 
undergoing  rebuilding. 

UNIVERSAL  PTG.  EQUIPMENT  CO. 

Lyndhurst,  N.J. — 07071 

8  UNIT”g6s^22-%" 

Two  Color  Cylinders.  Two  Double 
F<dders,  Substructure,  Reels  and  Ten¬ 
sions.  Complete  Stere<j  including  Wood 
Pony  Autoplate.  Very  reasonably 
price<l.  Will  divide. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-4590 


Stereotype  Equipment 

STA-HI  MASTER  FORMERS 
New  Style 

TEFLON  SCREENS— 22!Vi"— AC 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17,  N.Y,  OX  7-4S90 

NEW  NOLAN  2-TON  electric  remelt 
lK>t  ;  3-phase,  220-volts  with  water- 
c<ioleil  pi{?  molds.  Still  in  crate.  Con¬ 
tact  Joe  Brooks.  News-Journal  Corp.. 
901  6th  St.,  Daytona  Beach,  Fla. — 
32017. 


MACHINERY  &  SUPPLIES 

Stereotype  Equipment 

WOOD  DUAL  PLATE  ROUTER 
23-9/16" — Dual  Spindles — AC  Motors 
Self-rontaine*l  Air  Supply 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4590 


tt  anted  Ttt  Buy 

17'.j"  X  221.7"  HARRIS  LTV  offset 
press  State  condition  and  price  F.O.B. 
your  plant.  Write:  Box  444,  Rochester, 
Minn. — 55901. 


REWINDER  for  Goss  Unitulie,  series 
700.  The  Norman  Transcript,  P.O.  Box 
1058,  Norman,  Okla. — 73069. 


HELP  WANTED 


SMALL  VIGOROUS  J-DEPARTMENT, 
Rocky  Mountain  region,  needs  visit¬ 
ing  professor  with  teaching-professional 
experience  for  year  or  so,  beginning 
fall,  1969.  Open  country  advantages. 
2%  hours  from  major  trade  center. 
Healthy  emeriti  invited  to  apply.  Box 
562,  Editor  &  Publisher. 


iiiniiiiimiiiiiniiiiiiiin^ 


CLASSIFIED  ADVERTISING 
Order  Blank 


-Zip  Code 


Classification. 


To  Run 
Mail  to: 


Assign  a  box  number  and  mail  my  replies  dally  g  i 

:  -  Weeks  -  Till  Forbidden  B  i 

PUBLISHER  •  S50  Third  Avenue  •  New  York,  New  York  10022  B  I 


Academic 

J-INSTRUCTER  WANTED  to  teach 
basic  or  advanced  news  courses,  broad¬ 
casting  or  advertising,  seminars,  and 
work  with  college  publication.  Master’s 
degree  and  some  media  experience  re¬ 
quired.  Contact:  Chairman  Journalism 
Department,  Good  Counsel  College, 
White  Plains,  N.  Y. — 10603. 


Administrative 

CONTROLLER  for  53,000  daily.  Zone 
2.  Position  requires  knowledge  of  gen¬ 
eral  newspaper  operations  as  well  as 
accounting.  Attractive  salary  and 
fringes;  pleasant,  non-metropolitan  liv¬ 
ing.  Send  resume  to  Box  490,  Editor 
&  Publisher. 


ARTISTS 

EDITORIAL  LAYOUT 

TOP  EDUCATIONAL  PUBLLSHER 
IS  LOOKING  FOR  ARTISTS  WITH 
EDITORIAL  ACUMEN  AND  ABIL¬ 
ITY  TO  REa^DER  COMPREHEN¬ 
SIVE  LAYOUTS.  PREFER  SOME¬ 
ONE  WITH  SEVERAL  YEARS’ 
EXPERIENCE  WITH  TEXTBOOK 
OR  REFERENCE  BOOK  PUB¬ 
LISHER.  SALARY  COMMEN¬ 
SURATE  WITH  EXPERIENCE. 
EXCELLENT  FRINGE  BENEFIT 
PROGRAM.  SEND  RESUME  AND 
SALARY  REQUIREMENTS  TO: 

Mr.  V.  M.  Rotello 
Field  Enterprises  ^ucational  Corp. 
Publishers  of 

WORLD  BOOK  ENCYCLOPEDIA 
Merchandise  Mart,  Chicago,  III.  60654 


Circulation 

AGGRESSIVE  CIRCULATION  MAN 
capable  of  filling  our  #2  s|>ot  in  a 
southeastern  30,000  daily  newspaiicr. 
Excellent  opportunity  for  advancement. 
Good  salary  plus  benefits.  Resume  and 
references  first  letter.  Box  545,  Editor 
&  Publisher, 

LEADING  NATIONAL  PUBLICATION 
I  in  need  of  experienced  district  sales 
I  representatives  for  Zones  6-7-8.  Travel 
g  confined  commensurate  with  territory. 
3  All  expenses  paid  and  a  company  car 
^  provide,  plus  profit-sharing  plan.  Ex- 
3  cellent  starting  salary.  Direct  all  re- 
S  ,  plies  with  resume  to  NATIONAL  E’N- 
B  QUIRER,  Circulation  Dept.,  210  Sylvan 
s  I  Ave.,  Englewood  Cliffs,  N.J. — 07632. 

B  THIS  SMALL  SUBURBAN  DAILY  in 
S  Zone  1  needs  a  top  sales-producing 
g  circulation  manager  to  extract  im- 
g  mediate  results  from  excellent  potential, 
g  ,  Strong  sales  effort  needed  now  I  Top 
g  starting  pay,  fast  increases  with  re- 
g  suits.  Write  complete  background  to 
s  Box  532,  Editor  &  Publisher. 


Classified  Advertising 

WE  HAVE  AN  IMMEDIATE  OPENING 
for  an  experienced  classified  salesman, 
strong  on  layout  and  copy  writing.  If 
you  are  interested  in  permanent  employ¬ 
ment  with  a  progressive  newspaper 
located  in  the  “fun  center’’  of  Ohio, 
please  call  Orville  E.  Kemper,  Dir., 
General  Advertising,  News  Journal, 
Mansfield,  Ohio,  (AC  419)  522-3311  to 
arrange  an  interview. 

SALESMAN-CLASSIFIED 
The  Modesto  Bee  has  immediate 
<H)ening  for  experienced  Classi¬ 
fied  Advertising  Salesman.  Per¬ 
manent  full  time  position.  Salary 
from  $125  to  $200  plus;  excel¬ 
lent  opix>rtunity  and  employe 
benefits. 

Apply  in  i>erson,  or  send  resume 
to;  Modesto  Bee,  14  th  &  H, 
Modesto,  California,  96364  or  to 
Personnel  Department,  McClatchy 
Newspapers,  21st  &  Q.  Sacra¬ 
mento,  California,  95813. 


Classified  Advertising 

DIRECTOR  OF 
CLASSIFIED  ADVERTISING 
Rapidly-expanding  daily  and  tri-weekly 
newspaper  chain,  located  in  metro¬ 
politan  Chicago’s  fastest-growing  subur¬ 
ban  area,  seeks  exi>erienced  man  to 
<lirect  classified  department  currently 
billing  over  3-miIIion.  lines  with  po¬ 
tential  unlimited. 

We  want  someone  energetic,  personable, 
qualified  to  handle  this  top  executive 
IK)sition,  and  eager  to  take  advantage 
of  apportunities  for  high  income  and 
broad  management  resix>nsibility.  Pro¬ 
gressive  policies,  mo<lern  offices,  com- 
I>etent  personnel,  and  excellent  com¬ 
pany  benefits  including  profit-sharing. 
If  you’re  our  man,  submit  details  of 
experience,  accomplishments,  and  com¬ 
pensation  history — which  will  lie  held 
in  strict  confidence — to  Stuart  R.  Pad- 
dock,  Paddock  Publications,  Inc.,  P.O. 
Box  277,  Arlington  Heights,  Illinois — 
60006. 

ASSISTANT  CM.  experienced,  well- 
seasoned  classified  advertising  outside 
salesman  who  has  knowledge  of  classi¬ 
fied  and  is  a  top  producer.  Excellent 
opportunity.  Good  salary,  commission 
and  benefits.  Me<lium-8ize<l  southeast¬ 
ern  daily.  Complete  resume  1st  letter. 
Box  538,  Editor  &  Publisher. 

CLASSIFIED  AD  MANAGER  for 
growing  16M,  six-day  publication  in 
Zone  4.  who  is  young  enough  and 
dedicated  enough  to  grow  with  us.  This 
is  an  ideal  opi>ortunity  for  a  classified 
salesman,  or  second  man  now  in  classi¬ 
fied  department.  Send  complete  resume 
to  Box  534,  Editor  &  Publisher. 

CLA.SSIKIED  MANAGER  "  wante<l  ^ 
develop  virtually  untapi>e<t  market.  Ex¬ 
cellent  opportunity  for  iierson  with  abil¬ 
ity  on  12,500  daily.  Write  Bur  Blwards, 
Advertising  Dir.,  Times-Press,  122  S. 
Bloomington,  Streator.  III.,  61364,  stat¬ 
ing  qualifications  and  references. 


Disfday  Advertising 

ADVERTISING  EXECUTIVE 
Oi>i>ortunity  to  direct  advertising  staff 
on  metiiuni'Size  daily  ami  Sunday  in 
Midwest.  GocmI  hack^rround  would  he  nd 
manager  on  small  pai>er.  or  assistant 
mnna>fer  on  lar^e  daily. 

Ma  n  we  seek  should  lie  a  professional 
with  thorough  knowle<lRe  of  display 
mlvertisinK :  shouUl  have  some  suiter* 
visory  exiterience.  Income  $12-$lo,0o0 — 
dei>endini;  on  qualifications. 

Send  letter  xivin^  work  history  anti 
salary  re^iuirements  to  Box  592,  EVlitor 
&  Publisher. 

$8,000  to”  start 

-t-  INCENTIVE  PLAN 
-L  OTHER  BENEFITS 
An  exceptional  opportunity  for 
live-wire  display  advertising 
salesman.  Must  have  record  of 
sales  accomplishments.  Zone  3. 
Air-mail  resume  and  references 
_ to  Box  500.  Blitor  &  Publisher.  _ 

ADVERTISING  SALESMAN— Central 
Jersey’s  growth  newspaper  seeks  re¬ 
tail  salesman  with  strong  background 
in  display  advertising.  Must  have  an 
outstanding  sales  record  and  preferably 
a  college  degree.  Liberal  vacation, 
fully-paid  hospitalization,  life  insur¬ 
ance  and  pension  plan;  auto  allowance. 
Call  or  write  Joseph  Swick.  The  Daily 
Home  News.  123  How  Lane,  New 
Brunswick,  N.  J.— 08903.  (201)  545- 
4000. 

ADVl^fSING 

SALES 

Rapidly-growing  Southeastern  Fla. 
daily  is  seeking  a  professional  with 
recent  newspaiier  advertising  sales 
background ;  also  a  trainee.  Box  615, 
Eklitor  &  Publisher. 

EXCELLENT  OPENING  "for  advertis- 
ing  manager.  (lood  chances  for  ad¬ 
vancement  within  group.  Community  of 
15,000.  Must  have  promotional  ideas  and 
department  leadership  qualities.  Good 
income.  Shaw  Newspapers.  A.  V.  Lund, 
Gen.  Mgr.,  Dixon,  Illinois — 61021. 
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HELP  ^  ANTED 
Display  Advertising 


HELP  WANTED 

Editorial 


HELP  ANTED 

Editorial 


HELP  WANTED 

Editorial 


ADVERTISING  SALESMAN 
Ambitious  and  capable  ad  man  wanted. 
Permanent  position  with  fast-grrowing 
Southern  California  daily.  Desert  livinK 
— smoir-free  area.  Send  salary  require-  ! 
ments  and  resum4  to  Steven  Arthur,  i 
Advtfr.  Dir..  Daily  News,  45-140  Towne 
St.,  Indio,  Calif. — 92201. 

DISPLAY  AI)  SALB>;MAN  for  larije.  j 
f.ist-irrowintf  olfset  weekly.  Must  l)e  att-  | 
irressive  and  creative.  (i<M)d  salary  anil  i 
lionefits.  Immeiliate  opening.  Send 
resume  to  James  Barrows.  Interpreter 
Ihib.  Co.,  l.jl  Louis  Street.  N.  W., 
Grand  Rapids,  Mich. — 49502. 

STATE  PRESS  ASSOCIATION.  Zone 
8,  wants  ad  salesman  exjierienreil  in  ' 
cnllint;  on  attencies  and  lartte  company 
ad  managers  for  jrroup  sellini;  of  news- 
paiwrs.  Send  full  resume  and  salary  1 
requirements.  Box  571.  Hxlitor  &  Pub¬ 
lisher. 


SOLID  GROWING  CHAIN  of  weeklies 
in  Zone  2  needs  people  to  help  it  keep 
growinK.  Youns,  aKSressive  manage¬ 
ment  wants  more  of  the  same  type 
people.  If  you  have  the  ability  and  am¬ 
bition,  we  will  reward  you  well.  Write 
Box  4S8,  Editor  &  Publisher. 

WERE  LOOKING  FOR  A  BIG  MAN 
(or  woman)  1  Notice  we  said  BIG — 
not  necessiirily  OLD.  The  man  we  want 
as  salesman-ad  manaiter  can  sell  like 
hell  and  direct  a  itrowinpr  sales  staff 
in  our  city  of  85,000.  Offset  weekly, 
free  newspaiier  (CAC)  direct  mail  43,- 
000  copies.  Home  base  for  New  Eng¬ 
land's  fastest-growing  newspaiier  chain. 
Salary  $10,000  (more  if  you're  quali¬ 
fied)  to  start  and  if  you  can't  earn 
$15,000  plus  by  the  first  year,  you're 
fired.  Unlimit«l  opiKtrtunity— lots  of 
extras.  Write:  N.  Bailey,  Big  Town 
News.  27  Webster  St.,  Manchester,  N. 
H.— 0.3104. 


Editorial 


EXPANDING  OHIO  NEWSPAPER  has 
immediate  openings  for  general  assign¬ 
ment  reporters.  Minimum  one-year  ex¬ 
perience  required.  Starting  salary  ap¬ 
proximately  $125  per  week,  based  on 
experience.  Send  resumd  to  Box  482, 
Editor  &  Publisher. 

REPORTER  for  Zone  4,  35,000,  p.m. 
daily.  J-degree  preferred.  Opening  im¬ 
mediate.  Write,  with  full  details  to  Box 
435,  Editor  &  Publisher. 

SPORTS  WRITER  for  locally-oriented 
Zone  4  afternoon  daily.  Must  have 
camera  ability.  Many  advancement  op¬ 
portunities.  Reply  Box  428,  Editor  A 
Publisher. 


3  DOWN,  3  TO  GO 
The  Home  News  of  New  Brunswick, 
N.  J.  has  been  looking  for  six  experi¬ 
enced  reporters  to  add  to  its  already 
large  staff.  We  still  need  three.  Now 
is  the  time  to  join  what  we  consider 
one  of  the  best  50.000-plus  papers  in 
the  east.  Write  or  phone  H.  Rodney 
Luery,  Associate  EMitor,  P.O.  Box  661, 
New  Brunswick,  N.  J.— 08903.  (201) 
645-4000. 

SPORTS  EDITOR  to  cover  college, 
high  school,  outdoors;  awaixl-wining 
daily  in  Chart  Area  5;  also  do  sports- 
cast  on  CATV.  Send  resume  to  Box 
COO.  Editor  &  Publisher. 

WOMEN'S  WRITER 
We're  not  ready  to  eliminate  weddings, 
engagements,  or  club  news.  But  we  do 
place  stronger  emphasis  on  features, 
interviews,  food  and  fashions  in  the 
women's  pages  of  a  prize-winning  32.- 
000  circulation  nfternix>n  Zone  5  daily 
newspaper.  Profit-sharing,  many  other 
fringe  benefits  for  professional  sD\ff 
working  in  moilern  building.  Want  to 
lie  No.  2  among  four  women  contribut¬ 
ing  to  24-28  exciting  women's  pages 
weekly?  Write  Box  591,  Editor  &  Pul>- 
lisher. 

MANAGING  EDITOR  for  5,200  award- 
winning  offset  daily  with  jmrt-time 
CATV  duties.  Product  designed  for  local 
readers;  strong  eilitorial  st.md  ;  young, 
progressive  staff.  Send  resume  to  Box 
605,  Editor  &  Publisher. 


WE'RE  LOOKING  for  a  good  newsman 
who  has  the  capability  of  being  man¬ 
aging  editor  for  Ohio  daily  newspaper  | 
with  circulation  of  8,000  in  county-  { 
seat  town  of  10,000.  In  addition  to  ; 
developing  and  writing  local  news,  you  i 
would  supervise  staff  of  five.  Nice,  j 
friendly,  clean  city.  Modern  plant  with  | 
excellent  equipment.  Write  Box  663, 
Eiditor  &  Publisher.  ! 

SPORTS  EDITOR  for  Zone  4  p.m. — 
daily.  J-grad  preferred.  Must  know  and 
understand  importance  of  reporting  all 
sports.  Heavy  emphasis  on  local  sports. 
Must  know  page  make-up.  An  excel¬ 
lent  opix>rtunity  for  the  right  man. 
Reply  ^x  460,  EMitor  &  Publisher. 

CITY  HALL  REPORTER  by  26,000 
Iowa  daily.  Good  pay.  Great  opportunity 
for  advancement  in  big  group  of  pa¬ 
pers.  Write  to  Frank  M.  Lane,  Man-  ' 
aging  Elditor,  The  Nonpareil,  Council 
Bluffs,  Iowa  61601. 

LIKE  EXCITEMENT? 
Police-City  Hall  beat  on  afternoon 
daily  in  fast-growing  heart  of  Texas. 
CTiallenging  and  exciting  opportunity 
for  writer  who  wants  action,  job 
recognition.  Many  job  advantages,  com¬ 
pany  benefits,  very  modern  plant, 
award-winner.  Hurry  1  KILLEEN  ' 
DAILY  HERALD,  Killeen,  Tex.— 76541.  | 

YOUNG  REPORTER  on  the  way  up:  ' 
you'll  get  there  faster  with  us.  Write: 
Managing  Editor,  Kingsport  (Tenn. 
37662)  Times-News. 

MfAMr  NIGHTLIFE! 

I 

The  city's  cabarets,  night  clulis  and 
I  movie  houses  make  this  a  most  exciting 
lieat.  Amusement  Editor  George  Bourke 
has  re|K>rte<l  this  interesting  scene  for 
The  Miami  Herald  for  the  last  24  .vears,  ' 
but  is  retiring  in  July.  The  Herald  is 
seeking  an  Amusement  Fklitor  who  will 
develop  into  a  i)ersonality  himself  on 
this  l)ent  for  the  next  24  years.  If  you 
are  interested  and  have  the  ability  to 
review  and  report  objectively,  then 
write:  John  McMullan.  Ei.\ecutive  Esl- 
itor.  The  Miami  Herabl,  Miami,  Fla. 
—33101. 

COPYREJADER,  experienced,  for  ex¬ 
panding  60,000  circulation  a.m.  in 
prime  news  area.  New  plant  under 
construction ;  competitive  pay  scale. 
Charles  C.  Reynolds,  Editor,  Atlantic 
City  (N.  J.)  Press. 

ASSISTANT  WOMEN'S  EDITOR  for 
prize-winning  women’s  department. 
Zone  4.  Position  has  unusual  po¬ 
tential  for  experienced,  creative  person 
with  skill  in  layout  and  editing.  If  in¬ 
terested,  please  write  immediately.  Top 
benefits — outstanding  company.  Salary 
open.  Box  525,  Eklitor  &  Publisher. 

PICTITRE  EDITOR-CAPTION  WRITER 
Prefer  metro  daily  experience.  How¬ 
ever,  will  consider  a  good  writer  with 
daily  experience  who  is  willing  to 
learn.  Send  resume  in  confidence  to 
Box  550,  Eklitor  &  Publisher. 

IMMEDIATE  OPENINGS  for  copy  desk 
men  and  reporters  on  80,000-plus  morn¬ 
ing  daily  in  Chart  Area  1.  Eixperience 
preferre<l  but  l>eginners  will  be  con- 
sideretl.  Send  resume  to  Box  522,  Exl- 
itor  &  Publisher. 

COPY  EDITOR 

Excellent  opportunity  for  young  man 
with  e<litorial  experience  to  join  top- 
notch  organization  publishing  a  mod¬ 
em,  fast-paced  newspaper.  EAtll  range 
of  benefits  and  salary  commensurate 
with  experience  for  right  man  who  can 
edit  copy,  knows  page  layout  and  write 
sharp  headlines.  Contact  James  Bum- 
gardner.  Manager,  The  Telegraph.  84 
N.  State  St.,  Painesville,  Ohio  44077. 

REPORTE7R  for  courthouse  and  police 
beat,  county-seat,  located  in  Northern 
Illinois,  65-miles  Southwest  of  Chi¬ 
cago.  Prefer  some  experience  for  a  5- 
;  day.  fast-growing  daily  newspaper. 

!  Write  or  ’phone  Thomas  E.  West,  Mor¬ 
ris  Daily  Herald.  Morris,  III. — 60450. 

i  COPYRE^VDER,  NIGHT  SHIFT,  fast- 
'  growing  New  England  p.m.  daily.  Po- 
1  tential  more  important  than  experience. 

I  Write  Richard  W,  Carlisle,  News  Ed¬ 
itor,  The  Patriot  Ledger,  Quincy,  Mass. 

I  —02169. 
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EXPERlE^fCED  COPY  EDITORS 
We  need  top-notch  copy  editors  for  our 
moming-evening  operation  in  Chart  j 
Area  2.  Must  be  able  to  do  tight  and  | 
bright  editing  job  and  turn  out  better-  . 
than-averago  headlines.  Bright  future 
for  those  who  meet  our  exacting  stand¬ 
ards.  _  Competitive  salary  schedule  and 
all  fringes.  We  are  An  Equal  Opportun¬ 
ity  Employer!  Send  resume  and  ex¬ 
pected  salary  to  Box  560,  EMitor  & 
Publisher. 

REPORTER-PHOTOGRAPHER  — "Two 
dynamic  young  professionals  needed  by 
growing  Area  2  county-seat  twice-week¬ 
ly  newspaper.  Our  staff  knows  of  this 
ad.  Resume  to  Box  528,  EMitor  &  Pu^ 
lisher. 

SMALL.  PRIVATE  UNIVERSITY  in 
upstate  New  York  has  June  opening 
for  an  assistant  director  of  public  in¬ 
formation.  Require  strong  newswriting 
background,  bachelor’s  degree.  Ehccellent 
opportunity  for  bright,  hard-working 
individual  with  an  interest  in  ons  of 
the  country’s  top  domestic  stories — the 
colle^  generation.  Eixcellent  working 
conditions,  liberal  frin^  benefits.  Sal¬ 
ary  commensurate  with  exijerience. 
Send  rraume  and  clips  (returnable)  to 
Alan  Littell,  Director,  Public  Informa¬ 
tion,  Alfred  University,  Alfred,  Now 
York  14802. _ _ 

EDITOR — Better  Homes  and  Gardens 
Books  has  an  opening  for  a  female 
special-interest  editor,  who  has  a 
thorough  knowledge  of  decorating.  An 
excellent  opportunity  in  a  growing  op¬ 
eration  for  a  person  who  knows  decor¬ 
ating  and  can  write.  Actual  editing 
experience  not  essential,  but  deeirable.  i 
Offices  in  city  of  250.000.  Only  ten 
minutes  to  work.  Send  resume  and  sal¬ 
ary  requirements  to  Carmen  Berard, 
Box  777,  Des  Moines.  Iowa— 50303.  i 

MANAGING  EDITOR  for  large  ABC 
suburban  weekly  newspaper  near  De¬ 
troit.  Prefer  man  in  his  40’s  with 
know-how  in  writing  editorials,  make¬ 
up  and  managing  staff  of  six.  ^x  630, 
Editor  &  Publisher. 

DEJSKMAN-REPORTER;  some  experi¬ 
ence;  13,000  daily,  dynamic  suburbs 
near  Philadelphia.  Write  qualifications 
to  Daily  Intelligencer,  Dolyestown,  Pa. 
—18901. 

WRITER-RE.8EARCHEni 
Writer,  with  Rotary  or  other  service 
club  experience,  needed  to  research  and 
write,  manuals,  pamphlets,  other  aids 
for  Rotary  clubs  world-wide,  ptirticular- 
ly  on  club  administration  aspects.  Ehc- 
cellent  benefits.  Send  resume  and  sam¬ 
ples  to: 

ROTARY  INTERNATIONAL 
1600  Ridge  Ave.,  Evanston,  III. — 60201 
DO  YOU  THINK  working  for  a  daily 
has  more  challenge  than  a  weekly? 
You  could  find  yourself  up  to  your 
ears  in  challenges  with  this  weekly  in 
South  Jersey — and  the  comt>ensation 
keeps  up.  too.  Catholic  Star  Herald. 
101  N.  7th  St.,  Camden,  N.J.  08102. 
needs  a  good  reporter  who  also  has 
desk  talent  or  potential. 


VERRRRY 

INTERESTING 

If  you’re  a  copy  editor,  can 
you  say  that  about  your 
job?  Our  copy  editors  can. 
We’re  a  moming-aftemoon 
daily  combination  with  a 
national  reputation.  We  de¬ 
liver  the  top  salaries  and 
fringfe  benefits  that  others 
promise.  The  age  of  special¬ 
ization  and  the  expert  have 
come  to  our  desks.  And 
we’re  looking  for  interest¬ 
ing  people  to  do  interesting 
work.  If  you  qualify,  send 
full  background  to: 

BOX  484,  EDITOR  &  PUBLISHER 


WEEKLY  NEWSPAPER  seeks  guy  or 
gal  for  editorial  department.  Chance  to 
be  in  on  everything — news,  features, 
make-up,  camera;  can  pick  up  extra 
money  by  doing  some  ad  work  .  .  . 
but  not  necessary.  Advantages  of  small¬ 
town  living,  with  bustling,  growing 
larger  city  nearby.  Write  Jim  Bannon, 
Publisher,  Howard  County  News, 
Greentown,  Ind. — 46936. 

UNUSU.\L  OPPORTUNITY 
If  you  are  an  able  reporter  or  editor 
between  the  ages  of  25  and  40,  with  a 
college  degrree  or  experience  equal  to 
it,  this  may  be  the  opportunity  of  a 
lifetime  for  you.  If  you  have  wondered 
how  to  advance  farther  and  faster  than 
you  are  now,  applying  your  talents  in 
our  field  may  be  the  answer.  We  are 
looking  for  a  man  or  woman  we  can 
train  to  create  and  edit  greeting  cards 
and  other  products.  The  right  person 
will  be  given  increased  responsibility 
as  he  learns  more  about  an  exacting, 
but  unusually  creative  editorial  job. 
Excellent  starting  salary  and  one  of 
the  finest  benefit  programs  in  the  U.S. 
Send  letter,  complete  resumd  and  sam¬ 
ples  of  your  work  to: 

EMward  L.  Landers 
Professional  Recruitment 
HALLMARK  CARDS,  INC. 

25th  &  McGee  Trafficway 
Kansas  City,  Missouri — 64141 

SPORTS.  TELEGRAPH  RELIEFER ; 
24,090  morning  daily.  North  Rockies’ 
top  recreation  area.  Box  277,  Editor  & 
Publisher. 
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HKLP  WANTED 


SPOUTS  INFORMATION 
Need  replaeement  for  law  school-hound 
assistant.  Want  a  versatile  guy,  mid- 
20*s,  who’s  ready  for  the  challenge  of 
working  with  all  phases  of  complete 
athletic  program  that  can’t  he  covered 
in  a  .lO-hour  week.  Good  opportunity 
in  a  great  environment.  Contact  Di¬ 
rector  of  Sports  Information.  Dart¬ 
mouth  College,  Hanover,  N.  H.  03T5.a. 

LOOKING  FORWARD  FOR  A 
CHALLENGING  ENVIRONMENT? 
We  are  seeking  an  erlitor  for  a  9,000 
daily  in  an  aggressive,  stimulating  San 
Francisco  Bay  Area  city  where  egg¬ 
heads  abound  and  community-conscious¬ 
ness  runs  high.  Aggressive,  generously 
hank-rolled  news  gathering  ot^ration, 
conservatively  editorially.  Write  Box 
66T,  Editor  &  Publisher,  including  re¬ 
sume’  and  references. 

MODERN  OKl->ET  WEEKLY  nee<is 
e<litor  young  or  old:  pleasant  town 
only  minutes  from  Gulf  Coiist.  4.’>-niin- 
utes  frctm  New  Orleans:  fishing,  hunt¬ 
ing.  loating.  ewellent  srhisds.  gissl 
clinitite.  Box  .’iVtt.  Ethtor  &  Publisher. 

MANAGING  EDlTt)R  WANTED 
flntwing,  small  thiily  in  West  Indies 
island  offers  great  opirtrtunity  to  en¬ 
ergetic.  conscientious  iierson  with  ail- 
ministrative  aoility.  e<liting-writing  ex- 
Iterience,  Applicant  must  have  Iil»erai 
outl<M>k.  no  prejudices  regaoling  race, 
religion  or  national  origin.  Will  have 
full  e^litorial  resi»onsibility  and  tiuthor- 
ity.  Salary  generous  .anti  oiien.  with  at¬ 
tractive  fringes.  Write  giving  full  de¬ 
tails;  barkgnainil  anil  exiierience.  sal¬ 
ary  desireil  anti  references.  ti»  Bi>x 
Eililor  &  Publisher. 

GENE’R.AL  .A.'^SIGNMENT  REPORTER, 
to  move  up  to  city  etiitor  of  small 
university  town  ilailv  within  two  years. 
Must  have  at  le:ist  two  years’  experi¬ 
ence  on  small  ilaily:  also  neetl  a  s|H>rts 
etiitor  with  fic.ir  years’  exiterimce.  .Sal¬ 
ary  giHsI  for  sm  ill  ilaily  (over  .tB.d'ifi 
depeiiiling  on  iiu:tlilic:itions) .  .Send 
resume  to  Mel  Fo->r.  Managing  Kilititr. 
The  Daily  Banner.  P.O.  Box  .tnO, 
flreenctist le.  Intl.  Ifil  ■!.■). 

Publications 

EDITOR 

Nati<>n:»l-kno\vn  in<lei*en<lent  univer.-ity 
in  Northeastern  New  York  seeks  e\- 
perience*!  man  join  j^crowinur  |»i!hljc 
re1ati<*ns  staff  an«l  assume  resiwmsihility 
for  planninj?  .writing.  e<lilin>;  bn>- 
chures  and  (-ther  |>rinle<l  i»i*Hes  in 
diversifiei«l  !»uhliratiors  p*oyram.  If  yovi 
are  an  accurate  writer,  creative,  and 

a  ]>osition  with  irrowth  potential, 
apply  with  i*€sume.  lettei-  and  salary 
reijuirements  to  Ho\  K<litor  &  Puh- 

lishcr. 

EDITOR,  YEARBOOK 

POSITION  OK  SKNIOR  EDITOR 
IS  OPEN  IN  YEARBOOK  DE- 
PAKTMF:NT  OF  leading  EN- 
rYriX)PEI)IA  PUBLISHER  IN 
(  HICAGO  THREE  TO  FIVE 
YEARS’  EDITIM;  AND  WRITING 
EXPERIENCE  ON  GENERAL 
TOPICS.  T*LUS  A  P'AMILIAKITY 
WITH  SCIENCE.  IS  REQUIRED. 
APPLICAN'T  MUST  BE  ABLE  TO 
EDIT  MANUSCRIPTS  WRITTEN 
BY  EXPERTS  AND  PROFES¬ 
SIONAL  WRITERS  INTO  READ¬ 
ABLE.  IMAGINATIVE  PROSE. 
AND  TO  WORK  WITH  ARTISTS 
TO  DEVELOP  MA(;A/JNE  STYLE 
LAYOUTS.  SEND  RESUME  AND 
SA  LAKY  REQUI  REM  ENTS  TO ; 

Mr.  V.  M.  Rotello 
Field  Enteri>risos  Educational  Corp. 

Merchandise  Mart 
Chicago,  Illinois  60654 

EXPERIENCED  DESK  MAN  who  is 
tops  in  e<litin>r.  layout  and  news  jiidj;- 
ment  and  who  ran  move  into  a  ohal- 
lentrin^r  siHJt  with  res|Kjnsil>ility  hy 
filUnfzr  a  new  T>osition  in  our  e.vpandinj; 
city  desk  oi^eration.  ^The  hours  are  11 
r»ni.  to  T  a.m..  Sundslys  throujfh  Thurs¬ 
days.  Heliahility,  mature  judjfment  and 
aliility  Ut  hrin^  alonjf  younpr  rei)orters 
are  key  <iualities.  Excellent  salary  .and 
frinjres.  .Send  comidete  resume  to 
Leijrhton  O'Brien,  City  Editor,  The 
KnickerlK>rker  News,  24  Sheri<lan  Ave., 
AU>any.  N.  Y.— 122fH. 


HELP  W.4NTE1) 


(iENKRAL  NEWS  REPORTER  for  15.- 
iMiu  circulation  afteriuMm  dally  in  ui^ 
slate  N.  Y.  Five-day  work  week, 
pay.  excellent  )>ene(its.  outstanding 
winter  and  summer  s|M>rts  area.  Salary 
commensurate  with  e<!ucation,  ex|)eri- 
tnee.  Semi  full  resume  to  Eiiitor, 
Leader-Herald.  GUwersville.  N.  Y. 
IJfiTH. 

WOMENS  NEWS  EDITOR  to  cover 
26.000  iieople  l<M>kin^r  for  creative  ideas: 
al.NO  do  winn'Mi’s  inleiest  shew  on 
CATV.  Send  resume  to  Box  .",06,  Editor 
&  Puhli:d.e.-. 

WANT  SOME  TIME 
WITH  YOUR  FAMILY? 
Industrial  daily,  puldishinu  in  new 
offset  plant  in  siihurhan  New  Jersey. 
nee«ls  c(o»y  e<litors.  preferably  with 
some  <»il  IwicKvrround.  Pay  is  compet'tive 
with  area  dailies.  Bi>r  attraction  is 
S;:{o  a.m.  to  4::fo  p.m.  hours,  plus 
holidays  and  week-ends  off.  Box  6o''. 
E  litt»r  Pui>lisher.  , 

Copy  E<litorsh'p  With  A  Future 
If  you  want  to  move  up  the  eilitor- 
ship  ladder,  here's  your  chance  to 
•.;et  in  at  the  first  level  with  a 
raiddly-Ki*o"in>r  newsimper  oijran- 
izHti(»n  in  the  mushr<Mjmin^r  suIh 
uri>s.  l)j>  the  joh  well  in  this  slot, 
and  you’ll  Msm  fiiid  yoiirs<^lf  mov- 
in‘j  on  to  ^rrealer  e<litin«  resiMmsi- 
bilitics. 

We're  one  of  th“  larvresl  and  fast¬ 
est -jjrx  win  surhuran  newspa|>er 
>rroups  in  the  country,  and  we  nee«l 
anoth**r  brijrht.  eauer  man  to  help 
us  keep  niovin^c  ahead. 

If  we  want  y<m,  we’ll  pay  you 
more  than  you  can  make  elsewhere 
and  keep  it  th:it  way. 

If  you’re  a  comi>etent  re|H>rter  who 
wants  to  move  into  the  e<litlnif 
ranks,  or  a  copy  cnlitor  who  wants 
to  switch  to  a  company  with  a 
^rrowth  future,  you're  the  type  of 
man  we  want.  C  hart  .\i‘ea  5. 

BOX  610,  EDITOR  &  PUBLISHER 

NEED  SPORTS  EDITOR  NOW.  iKdice- 
city  hail  rep<»it€r  by  June,  lo.oon  p.m. 
daily  in  la.tM-o  ]H)pulation  city.  Think 
smail-t<iwn  new  siMi|>erinvr  is  lK)rinjr? 
You’re  w’ninjr.  I>*1  us  tell  you  alsmt  it. 
Jack  Howey.  Daily  Tribune.  P.O.  Box 
‘'7.  Peru.  Ind.  46070. 

REPORTER-FEATURE  WRITER  for 
national  weekly  newspa|>er  in  Pennsyl- 
v.'inia.  Excellent  opinuliinity  for  recent 
J-^rrad  or  returninjr  veteran.  Send  full 
details,  references,  and  salary  require- 
inents  to  B«>\  577,  Etiitor  &  Publisher. 

(IENKRAL  ASSIGNMENT  RF:P0RTER 
and  sjsM’ts  man  for  daily  in  sunny 
New  Mexico.  Write  Dick  Gentry. 
.Xnesia.  Daily  Press.  Artesia.  N.  Mex. 
SS210.  includin^r  resume. 

THE  MIAMI  HERALD 
,S|>(>rts  copyrea»ler,  capable  of  etlitinir 
with  a  heavy  ijencil  anti  writinjf  sharp, 
accurate,  lively  heatllines  a  de|K*nd- 
able.  e\|»erience<I  etiitor  who  takes  pritle 
in  his  work.  Good  opportunity  to  move 
ir*to  slot  in  future  if  he  shows  aptitutle 
ft»r  layttuf.  Write:  John  MtMullan. 
Fixccutive  bMittu*.  The  Miami  Herald. 
Miami.  Fla.— 'i-llol. 


Free— Lance 

WE  NEED  ARTICLES  AND  PHOTOS 
that  will  appeal  to  a  nation-wide  adult 
reading  audience.  Joe  Reece,  Editor, 
THE  NATIONAL  INFORMER.  3550 
N.  Lombard,  Franklin  Park,  III. — 60131. 

WRITERS.  ARTISTS  for  assignments 
for  commercial  publications.  Etiitor, 
Box  5:50.  No.  Hollywotitl.  Calif.  -91603, 


Operators^Machinifitft 

HEAD  MACTIINIST  for  larpe  M-E-S 
combination.  Zone  4.  Must  know  and 
lie  able  to  teach  basic  electninics.  Ex- 
|)erience  in  ITS,  Comets,  Elektrons. 
Monr.rchs,  CX  readers.  BRPE  punches. 
Ability  to  organize.  sui>ervise  and 
maintain  comprehensive  pmtluction 
recoitls.  ITU.  Box  ">72.  Eilitor  &  Pul>- 
lisher. 


HKLP  AXTKI) 

Opt^raUtrs—Machinixts 

FOT().><ETTKR  OJ’EKATOR  G.mxI 
rlim:it«,  gcKxl  winking  cunilitions.  Will 
onnslilpr  tinining  gixMl  mixer  oiieriilor 
for  p.m.  daily.  Call  or  write  Joe  Miatre. 
Box  :il'J.  Prescott.  Ari)!.  —  )(6301.  or 
(60J1  .14.-.-333:t. 

LINO  OPERATOR  Have  oii^ning  for 
exiierienoeil  o|ierator  on  night  shift. 
Gik»I  wages.  P.aid  vacation  .and  holidays 
GihsI  diuipment.  New  plant.  Ojipn  shop. 
Write  to  J.  L.  Kenner,  Limn  News. 
Ijl  E.  High.  Lima.  Ohio  4.’’,,s(l2. 

COMPOSING  ROOM  MACHINIST  - 
Cnion  shop ;  night  shift  :  iiermanent 
sitnation.  Must  lie  ex|ieriencixl  in  TT.S, 
Electrons,  Comets  and  l.inoty|>e  Mix¬ 
ers.  Two  shifts  as  machinist,  tlicee 
shifts  ’TTS  monitoring.  Scale:  9ir>6.1U 
for  3’i-hours,  plus  many  fringe  Itene- 
fits.  Send  resume  to  Erl  Svenii.sen. 
Hejid  Machinist,  .Statesman-Journal  Co.. 
’JHO  Church  Street,  N.  E.,  Salem.  Oreg. 
—973ns. 


Pholonraphy 

TOP  BOSTON  DAILY  seekincr  a  photo- 
prrapher :  metro|K>litan  daily  ex|)€rience 
preferrecl,  hut  wou’d  consMer  an  ajf* 
prressive.  hard-workin>r  applicant  of 
lesser  exi>erience  to  fill  this  excellent 
opi>ortunity  on  ri  top  photographic  staff. 
Sen<1  resume  in  confidence  to  Box  54S, 
Editor  &  Publisher. 

PHOTOGRAPHER  for  East  Central 
FIori<la  i>ublic  community  college.  Must 
know  darkr(M>m  work.  State  qualifica¬ 
tions  and  minimum  salary  requirement. 
Ib>x  .">90,  Elitor  &  Publisher. 


Pressmen— ^Stereotrpers 

JOURNEYMAN  PRESSMAN,  duMy 
pHi>er  in  suburban  N.  Y.,  using  3-deck. 
21-page  Hoe  pr^s.  seeks  traine*!  press- 
stereotyi»er,  37Ej  hour  week  :  top  wages; 
non-union:  full  company  l>enefits.  Write 
Box  4,  E<Htor  &  Publisher. 

PRESSMEN:  We  will  train  you  to  l>e 
ERECTING  MAf'HINLSTS.  Travel, 
high  wages.  lil>eral  exi>enses  and  bene¬ 
fits.  Write  Box  33*'.  Elitor  &  Publisher. 

PRESSRO-OM  ASSISTANT  E*xi>eri- 
once<l  newspafier  multiple  press  oi>era- 
tions  and  lettenuess  color.  Excellent 
salary  and  fringes.  Opportunity  to  acl- 
vance  to  top.  Management-oriente*!. 
Area  4.  Mail  complete  resume  to  Box 
304,  Rlitor  &,  Publisher. 

(’OMBINATION  Journeyman-Assistant 
Foreman  :  night  shift:  experience*!  on 
(foss  letterp!*ess.  (k>od  scale  and  fringe 
l»enerits.  Daily  newspai>er.  Zone  3.  Send 
ftill  details.  exi>erience.  past  employers, 
etc.  Box  520,  Elitor  &  Publisher. 


COMPOSING  ROOM  FOREMAN 
Ex|>erience<I  man  to  sur>ervise  metro- 
l>olitan  6-<l.ay  dally  com|>osing  r<M)m. 
TTS  and  photo-com|H>sition.  Union. 
Chart  Area  9.  Excellent  salary  anil 
fringe  l>enerits  for  .an  aggressive,  am¬ 
bitious  man.  Send  resume  and  salary 
iwquiremenls  to  Box  120,  Editor  & 
Publisher. 

PRINTING  PLANT  MANAGER 
We  are  a  suburban  newspai>er  in  Area 
2  with  a  new  Web  Olfset  printing 
r>lant.  We  are  seeking  a  hustling  ex- 
wutive  to  <Iirert  our  prinluction  (00m- 
)H>sition  thnaigh  mailing)  and  exi>and 
the  sro|>e  anil  volume  of  our  jol>  and 
contract  printing.  GimkI  salary:  all 
l>enefits  plus  i>ers*>nal  ini’entive  plan. 
Write  full  details  in  confidence.  Box 
411,  Blitor  &  Publisher. 

COMPOSING  ROOM 

WORKING  FOREMAN 
wanteil  by  high-clas.s.  mmlern  daily; 
15,000  circulation  in  pros|>erous,  pleas¬ 
ant  city  of  25,000,  We  neeil  an  ITIT 
man  exi>erience<I  in  practical  8ui>er- 
vision  and  efticlency  know-how,  to  ' 
whom  we  offer  security,  excellent  salary 
and  opportunity,  outstanding  working 
conditions  and  e<iiii|>ment.  Interview 
essential.  Give  training,  ex|>erience  and  | 
general  l>Hckground  in  letter  to  Box 
555,  Editor  &  Publisher. 


HELP  ANTED 

Printers 

CHICA(iO  SL'BU’RBS  offset  typesetting 
]danl  neeils  supervisor.  Photon  200 
knowleilge  helpful:  able  to  handle  wom¬ 
en.  Mr.  Helenhouse,  Litho  Tyi>e,  Inc«, 
2457  Ridge  Rd.,  Einsing,  HI.  60438. 

COLLEfJE-ORIENTED  PRINTER  to 
administer  print  shop  of  small  private 
college.  Must  l>e  familiar  with  all  as- 
l>e<'ts  of  printing:  able  to  utilize  and 
KU|)ervise  college  students  as  part-time 
workers.  S.alary  .SO. ,’00  to  JfiS.ooo.  Send 
comt>lele  resume,  reference  listing,  etc., 
to  President:  Northland  ('ollege,  Ash¬ 
land,  Wi.sconsin  51^06. 

COMPOSING  ROOM  FOREMAN 
Ininieiliate  o|»ening  for  ex|>erienceil 
foreman  with  hackgi'ound  in  hot-meUil. 
phoU>-coin|H<sition  and  general  comiios- 
ing  ro<>m  supervision.  Exceptional  op¬ 
portunity  lor  future  growth  with  mem- 
l»er  of  the  Gannett  (iroup.  Please  send 
full  details  to  R.  I).  Wilkinson.  Gen¬ 
eral  Mgr..  The  Evening  News,  85  Dick¬ 
son  St.,  Newburgh.  N.  Y  12550. 


Promotion — Rpsearcli 

ADVERTISING  SALE.S 
PRESENTATION  WRITER 
ChiillenKinK  prowth  position  for  per- 
ceptive  man  experienceil  in  promotion 
writing,  advertising  sales  and  or  mar¬ 
ket  research  ...  a  spccializeil  joh  of 
analyzing  market  data  and  selling 
creative  ideas  through  i>er8uasive  pre¬ 
sentations. 

Excellent  salary,  attractive  l>enefits  and 
stimulating  surroundings  in  marketing 
department  serving  two  of  the  nation’s 
largest  newspapers. 

(^mtact  Personnel  Derd..  Chicago  Sun- 
Times  and  Chicago  D.iily  News.  401  N. 
NVabash  Ave.,  Room  235,  or  write  to 
Employment  Manager  at  the  same  ad¬ 
dress.  Chicago,  Ill. — 60611. 


Public  Relations 

PFBLIC  RELATIONS  COLLEGE 
Assistant  Director  for  growing  college 
PR  department.  Must  i>e  able  to  pro¬ 
duce  hard  news  and  features  for  col¬ 
lege  publications  and  news  bureau. 
Minimum  of  twry  years*  re|M>rtori.al  ex- 
l>erience  preferreil.  Send  resume  anil 
salary  reipiirements  to  Richard  K. 
Brunner.  Dir.  College  Information, 
Muhlenlierg  College,  Allentown,  Pa. — 
18104. 


WRITER— Career  opportunity  for  ver¬ 
satile  writer  with  five  or  more  years* 
of  newspaper  and^'or  press  association 
experience  in  news  bureau  of  major 
mid-western  corporation.  Feature  back¬ 
ground,  prior  public  relations  experi¬ 
ence  and  photo  eiliting  ability  definite 
pluses.  Salary  generous  and  open,  plus 
many  extr.as.  fWnd  resume  to  Box  510, 
Editor  &  Publisher. 


WRITER  WANTED 
We  want  a  strong  writer  capable  of 
developing  into  a  first-rate  puldic  re¬ 
lations  expert.  If  you're  one  or  two 
years  out  of  college,  working  for  a 
newspaper  nr  m.agazine  and  feel  you 
are  a  strong  writer,  and  also  feel  you 
would  like  to  expand  your  capabilities, 
we  have  a  wide  open  opportunity  for 
you.  We're  .a  Chicago-based  cori>oration 
(top  W  of  Fortune  500).  Our  public 
relations  department  handles  all  phases 
of  PR  on  a  national  level.  Salary  will 
increase  deiiending  on  your  i>erform- 
ance.  An  equal  opportunity  employer. 
Send  resume  including  salary  require¬ 
ments  to  Box  533,  Elitor  &  Publisher. 

PR  R^RODUerr  PUBLICITY- For  our 
Corporate  Public  Relations  Staff  in  St. 
tjouis — a  creative  foo<ls  writer  with  a 
journalism  or  home  e<’oin>inics  back¬ 
ground  to  plan  and  execute  food  pnsl- 
uct  publicity  programs.  Corporate  i>er- 
sonnel.  PET  INCORPORATED.  Pet 
Plaza,  St.  Louis.  Mo.— 63166. 

WRITER-PRODUCTTION  MAN  to  man¬ 
age  branch  public  relations  office  in 
major  midwest  university  city.  Share 
in  earnings.  F’ormer  student  Siime  tyi>e 
of  school  preferred!.  Write  full  resume 
to  Box  588,  Editor  &  Publisher, 


EDITOR  8C  PUBLISHER  for  April  5,  1969 


Personnel  Availeble 


N  ALL  NEWSPAPER  DEPARTMENTS  AND  ALLIED  CRAFTS 


NEWf-EDirORIAL  TEACHING  wanted 
on  smaller  scene;  M.S.  17  years’  news¬ 
paper,  mnerazine  writing  experience. 
Now  teachini;  at  Midwest  university  (2 
years).  Box  471.  Editor  &  Publisher, 

EXPERIENCED  COLLEGE  rEACHER 
and  writer  of  several  lss>ka  ami  na¬ 
tional  miKtazine  articles  seeks  (swition 
as  combination  public  relations  direc¬ 
tor  and  professor  of  philosophy.  Prac¬ 
tical  nature.  Prefer  South.  Master’s 
devrrce.  S|>ecial  student  at  North  Can>- 
lina  University.  Ib.x  Editor  & 

Publi.sher. 

NEED  ANOTHER  ’’PRO”? 
Experience*!  editor  some  weekly,  small 
daily — now  on  one  of  quot^  U.S. 
newspapers,  seeks  journalism  faculty 
position.  A.B.,  (tuest  lecturer  on 
campus,  at  seminars.  A-1  references 
professionally  and  from  professors.  Box 
531,  Editor  &  Publisher. 


Ailministralire 

19  YEARS’  (daily  and  weekly)  news¬ 
paper  exi>erience.  Energetic,  hard  work¬ 
ing  idea  man — heavy  in  advertising 
sales,  promotion  and  layout — seeks  new 
cliallenge.  Has  worked  news,  circula¬ 
tion,  shop.  9  years’  with  present  36,000 
ABC  daily.  Early  40’s.  two  children. 
Willing  listener.  Prefers  Chart  Area 
1.  Box  431,  Editor  &  Publisher. 

ASSISTANT  PUBLISHER.  CM 
OR  ADVERTISING  DIRECTOR 
Presently  Publisher  on  small  daily. 
Converte*!  same  from  loser  to  high 
profit.  Strong  on  ads.  business,  produc¬ 
tion  and  lalior  negotiations.  Know 
letteri)ress  and  some  olfiset.  Can  invest 
anil  will  reveal  reason  for  desiring 
change.  Marrieil.  3  children  ;  age  36. 
Write  Box  506,  Editor  &  Publisher. 

DO  YOU  HAVE  A  PROBLE'M? 
Dynamic  young  man  on  the  move: 
unique  background  with  diverse  ex¬ 
perience  seeks  position  as: 

GENERAL  MANAGER 
Formal  technical  education :  Imsiness- 
orienteil ;  proven  administrator  who  can 
solve  problems,  control  costs;  extensive 
experience  with  latest  pnxiuction  sys¬ 
tems  and  equipment.  Box  529,  Eilitor 
&  Publisher. 


Circulation 


TfyP-NOTCH  circulation  director  seek¬ 
ing  more  challenging  iwsition.  Associ- 
ateil  and  still  with  same  newspaper  for 
many  years.  Thoroughly  exiierienceil  in 
all  phases  circulation,  that  is,  promo¬ 
tion,  personnel,  home  delivery  and 
street  sales.  Will  consider  a  position 
commensurate  with  ability  and  ex|)eri- 
ence,  and  that  offers  a  gooil  salary  and 
bonus  arrangement.  Box  557,  Editor  & 
Publisher, 

ARE  YOU  LOOKING  for  a  top-notch, 
door-knocking  circulation  manager? 
I’m  your  man !  Following,  ability  to 
build  aggressive  department ;  strong  on 
promotion.  E.xperience:  all  phases. 
Recommendation ;  Tops.  Age :  40’s.  Box 
483,  Eklitor  &  Publisher. 

DLSTRICT  MANAGER  with  excellent 
record  wishes  to  relocate  in  Zone  6 
as  C.  M.  or  Assistant.  Eight  yejirs' 
e\l>erience  on  morning  and  afternoon 
dailies;  exi>crienced  in  most  circuia- 
tion  plans.  Presently  enqiloyeil.  Excel¬ 
lent  references.  Box  5X2,  Editor  & 
Publisher. 

MR.  PUBLISHER:  Do  you  neeil  an 
organizer  to  train  personnel  tesich  car¬ 
riers  to  sell  big  gains  for  promotion 
dollars?  Ambitious  circulator  available 
now !  Write  Box  573,  Editor  &  Pub¬ 
lisher. 

20  YEARS’  CIRCULATION  exi*rience: 
7  eilitorial ;  5  lulvertising;  strong  on 
make-up  and  headlines,  advertising  lay¬ 
out.  promotion.  ABC  and  xoluntary 
pay  exiierience.  Age  47 — active.  Willing 
to  relocate;  prefer  Areas  6-S-9.  Salary 
secondary  to  jiermanency  and  op|s>r- 
tunity.  Available  now!  Box  .579,  Hklitor 
&  Publisher. 


Display  Adrertisiiifc 

ENERGETIC  M.ATURE  AD  MANAGER, 
early  40’s.  wishes  to  relocate  in  Florida. 
Seeking  challenging  administrative  po¬ 
sition.  20  years’  daily  exiierience.  Excel¬ 
lent  record.  Box  527,  Editor  &  Pub¬ 
lisher, 


WOMAN  with  feature,  makeup,  copy 
desk  background  plus  women’s  eilitor 
experience,  desires  interesting  position 
any  department — any  size  paper — any 
area.  Box  446,  Editor  &  Publisher. 


Pressmen— Stereoiypers 


AS.sIs  AM  TO  M..  or  .\.»sisLa^  COLLEGE  GRAD.  25.  B.S.  in  Journal- 
Pn.luction  Manager.  ,  ism.  3  years’  ex,>erienee-government. 

after  a  year  or  t«o  f  in  proiluct.  m.  -  entertainment,  courts.  civic  clubs. 
Presently  enqdoyeil  by  one  church.  Can  furnish  copies  of  news 

b^irgest  con.oral.ons  .n  'he  mdust^.  |  commendation. 

Executive  pnxiuciiOTi  exi'cnence.  labor  ,1  4s  o  a  .4Cfk 

negotiations,  etc.  Resume  and  copies  of 

I.ast  work.  40.  marrieil.  and  excellent  E«l.tor  &  Publ^^ - 

reasons  for  chancre.  Some  ''ollejre.  All  EXCELLENT  MAGAZINE  WRITER, 
corresponilence  in  strictest  confidence.  20’s,  B.A.,  wants  writin.cr  or  editing  ‘ 
Box  oTH,  Eclitor  &  Publisher.  job.  Prefer  maK^zines:  Chicago  area. 

-  -  - -  Box  493.  Editor  &  Publisher. 

TOP  MANACiKMENT  OPPORTUNITY  fi-YEAR  DAILY  NEWSPAPER  veteran 
will  relocate  this  executive  cxi»erienced  yens  to  move  up:  seeks  eflitinj?  i>osi- 
in  national,  retail,  classifinl  sides  and  i  tion.  Marrie<l,  30:  outdoorsman.  Box 
mana^rement  plus  photojerapher.  writer-  551^  E<litor  &  Publisher. 

eilitor  all  c»n  Metro  fla'ly.  Pearly  40  s.  - - — - —  „ _ _ 

Box  5S3.  Elitor  &  Publisher.  NYC  HIGHSCHOOL  ENG.  TEACHER 

with  J-backjrround.  seeking?  summer  job  | 

- - - — — - - - — '  writing  and/or  editing  in  N.Y.C.  metro- 

Artists - Cartoonists  politan  area.  Former  college  eilitor. 

^ ^ ^  _ _ Knowle<ige  of  layout,  makeup;  imagin¬ 

ation.  Professional  experience  (includ- 
EDITORTAL  CARTOONLST  ing  sports),  publishing:  clippinps,  ref- 


EDITOR—NEWS. 

copy,  make-up,  what  have  you.  Five 
years'  on  major  dailies.  Writing,  pho¬ 
tography  strong,  too.  Non-newspaper 
IKisition  considere<l.  Box  542,  Editor  & 
Publisher. 

EXECUTIVE  EDITOR:  Seasoned!  pn>- 
fessional  who  has  <lirecte<l  7.’>-inan  stalT 
on  top  daily  and  is  exi>erienc€Ml  in  all 
phases  of  newsroom  management.  Now  . 
coriHirate  executive  but  highly  moti-  i 
vate<I  to  return  to  journalism  in  re- 
s|)onsib]e  iiosition.  Age  44.  family.  Big  j 
Ten  degree.  Box  594.  E<litor  &  Pul>- 
lisher. 

WOMAN  REPORTER  2  years*  exiieri¬ 
ence  suburban  daily,  state  capital  wire 
service,  seeks  spot  on  daily,  ejist  or 
west :  giMxl  on  government,  features. 
M.S.J.  Box  514,  Editor  &  Publisher, 

YOUNC;  EDITOR— Family  man.  Jwle-  ! 
gree.  Balancetl  background  with  man-  ' 
agement  experience.  .'?outh  or  mid-  ' 
South.  Box  5f'6.  E4litor  &  Publisher. 

IF  YOU*  THINK  YOU  SHOULD 
HAVE  \  BETTER  NEWSPAPER 
mayl>e  you  shouhl  hire  l»etter  reix)rter8. 
Here’s  your  chance?  Make  me  l>ack 
this  up.  Journeyman.  marrie<l,  college. 
Box  .5M,  Editor  &  Publisher. 

EXPERIENCED  and  practical-minde*!  j 
teacher  and  writer  of  .several  books  and  ‘ 
national  magazine  articles  seeks  ih>-  1 
sition  as  editorial  and  feature  writer  | 
for  .'Southern  newspai»er.  Siieclal  stu-  ; 
dent  at  North  Candina  University.  Box 
569.  E<litor  &  Publisher. 

WASHINGTON.  D.  C.  .  .  .  Writer, 
eilitor,  news  executive  and  adminis-  1 
trator,  with  15  years’  experience  in 
nation’s  CApital  and  exceptional  reconI 
of  accomplishment,  seeks  new  opiM>rtu- 
nity.  Box  5.s9,  E<litor  &  Publisher. 


PRESS  &  STEREO  FOREMAN 
Young  man  presvsroom  and  stereotype 
department  toreman — (lesires  to  go 
back  to  Zone  3  or  4.  Presently  fore¬ 
man  ol  loo. 01 0  circulation  daily  in 
Zone  1.  Excellent  references.  Box  83, 
Editor  &  Publi.sher. 

STEREOTYPER,  in  3o's,  with  same 
comiMiny  more  than  a  decade,  seeks 
Midwest  job  at  min. mum  $3.25  an  hour. 
Box  475,  Elitor  &  Publisher. 

WEB-OFFSET  PItESSMAN  Goss  Ur¬ 
banite  or  Suburban  presses  preferretl ; 
with  plate  an<l  stripp.ng  experience. 
H.  L.  \\  il.S'>n.  Kte.  •*.  Hillcrest  Dr., 
Festus,  Missouri — 6302>'. 


Free-Lance 

NEED  COVERAGE  in  Action  Area? 
Talented  free-lancers  available  for 
writing,  PR  assignments  in  Southern 
California.  Baseil  in  San  Diego.  Bo.x 
512.  Eklitor  &  Publisher. 


GENERAL  Kf)REMAN  metn>iK>litan 
daily,  familiar  with  hot  and  cold-tyiie: 
si>me  exiierience  offset  rotary.  Guaran¬ 
tee  proiluction  stivings.  Union  or  oiien. 
Resume  on  re<iuest.  Box  585,  Hlitor  & 
Publisher. 

COMBINATION  Press-Stereo  F'oreman 
21  years’  exi«rience  on  Goss,  Scott. 
Hoe  and  tubul.ar  presses.  Desire  relixra- 
tion  in  Zones  4  or  6.  College  eiiucation; 
family;  union-traineil.  Prefer  open 
shop.  Box  237,  Eklitor  &  Publisher. 

COMPETENT  FOREMAN  wants  ix>si» 
tion  with  challenge.  Complete  working 
knowleilge  of  cemiKising  roi*m ;  some 
press,  commercial  work.  PR  ability. 
Consider  all.  Confiilential.  Resume. 
Zones  5-3.  Box  322.  Eilitor  &  Publisfier. 

SUPERINTENDENT,  PRODUCTION 
MANAGER  OR  FOREMAN 
Familiar  with  hot  and  cold-type,  com¬ 
puter  oi>eralion  .and  TTS.  Union  or 
o|>en.  Some  knowleilge  stereo  and  press. 
Resume  on  reipiest.  Box  541,  Eilitor  & 
Publisher. 

HAVE  ENGRAVING  or  otfset  pro)>- 
lems?  Fully  qualifieil  all-around  en¬ 
graver  anil  otf.set  ciimeraman  wishes 
to  relix-ate.  Ex|>erienced  in  process 
color  and  management.  Box  359,  Ekli- 
tor  &  Publisher. 


JOURNALIST  (with  Nikon)  free-Ianc-  SHIRT-.SLEEVE  EXECUTIVE 

ing  through  Eurotie,  USSR.  North  ^*9n  with  gixid  b.ackground  in  offset 
Africa.  May— December.  An.vthing  for  ,  colil-tyiie  printing  and  letterpress  ile- 
you?  Richard  Greene,  2n,S0  Gough  St.,  '  i<'l’  "‘'h  company  with  growth 


Artists — Cartoonists 


EDITORIAL  CARTOONLST 


Award-winning,  sensoneil  pro.  desires  erences.  Marc  Bloom,  2445  Bragg  St., 
change.  Box  427,  Eilitor  &  Publisher.  Brooklyn.  N.Y. — 11235. 

—  -  - -  MANAGU^“EDTtORTnEW'S  EDITOR,  j 

ARTIST  seeks  position  as  illustrator.  General  Manager.  Permanent  position  I 
political  and/or  sporU  cartoonist.  Wide  -midwest  or  southwest;  45 ;  hard 
range  of  experience  as  teacher,  agency  '';orker;  no  sweat  under  presstme.  Know 
anil  studio  artist.  Has  sold  to  national  Photofraphy  and  offset.  Box  a.iS,  Eilitor 
ami  foreign  satirical  publications.  Box  “  Publisher. 

443,  Editor  &  Publisher.  GDUC.ATION  EDITOR-PUBLICIST 

—  - —  -  wants  to  grow  with  innovators  in  com- 

CARTOONIST  —  Idea  man;  proiluctive  munications  m^lin;  also  free-lance.  Box 

worker:  wants  to  work  with  syndicated  546,  E<ntor  &  Publisher. _ 

cartoonist  or  newspaper.  Box  .539.  Eili-  waR.  FOREIGN  CORRE’SPONDENT. 
tor  &  Publisher.  experienced  —  authority  on  Southeast 

-  Asia  —  interested  in  challenging  assign-  i 

A  R  T I  S  T  ment  there.  Numerous  military,  po-  ; 

Newspaper  artist — Spots,  illustrations,  litical,  commercial  contacts.  Consider  ^ 
editorial  cartoons.  Box  461,  iMitor  4  non-news  capacity.  Box  643,  Editor  4 
Publisher.  Publisher.  I 
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San  Francisco,  Calif. — 94109. 


Miscellaneous 

YOUNG  M.\N,  25,  with  5  years’  ex- 
Iterience  in  advertising  agency  mail- 
room.  with  major  emphasis  on  multilith 
operation  and  office  supply  purchasing, 
seeks  employer  in  Chicago  vicinity. 
Belmont-Austin-Irving  Park,  Cicero  or 
similar  with  oiiening.  Send  inquiry  for 
resume  to  Box  513  Blitor  4  Publisher. 


Operators— Machinists 

HEAD  MACHINIST-  EXPERT  on  all 
’TTS,  Computers.  Elektrons  .and  hot- 
metal  machinery ;  very  gooil  knowl-  , 
cilge  of  electricity  and  electronics;  abil-  i 
ity  to  teach  and  organize.  Family  man.  i 
Union.  Zone  open.  "Top  offers  only.  Box 
;-9,  Editor  &  Publisher. 

LINO  OPERATOR  Reliable  producer;  I 
accurate;  middleaged.  Seek  job  in  union 
shop  with  ITU  Industrial  Pension.  Box 
536,  Eilitor  &  Publisher. 

SCAN-A-GRAVER  OPERATOR 
)>erienceil.  with  a  knowleilge  of  news 
photography.  I  am  21.  a  quick  learner 
who  will  accept  ,a  position  ns  photiv 
grnpher  or  engraver.  I  will  relocate 
anywhere  in  Zones  1  or  2.  Box  3,  Eil-  j 
itor  &  Publisher.  i 


Photography 


|K>tential  but  nee-ling  a  shirt-sleeve  ex¬ 
ecutive  to  really  get  them  rolling.  Ex- 
Iierienceil  from  original  to  out-the-iloor 
quality  pnulucts.  Box  561.  Eilitor  & 
Publisher. 

GOING  COLD? 

I.«t  me  save  you  money.  15  years’ 
lirinting  experience  hot  and  cold  t>n>e; 
computerizeil-iihoto  conqxisit'on  includ¬ 
ing  mark-up.  p.iste-up.  Photon  and 
Linofilm.  Famii.v  man.  37,  college. 
Resume  on  i-e<iuest.  Box  519.  Esiitor  4 
Publisher. 

C.APABLK  ENGRAVING  FOREMAN 
with  many  yejirs'  exixrience  in  all 
phases  of  mislern  processes  wishes  to 
relocate  in  a  warmer  climate,  prefer- 
abl.v  Southern  city  with  a  newspu|>er. 
Box  211,  E-l-tor  &  Publisher. 

TROUBLE  .SHOOTER,  age  36.  Are  you 
h.-tving  lalsir  problems?  18  years’  news- 
paiier  experienie.  all  phases,  hot  or 
cold,  plus  computerizeil  ad  mark-up 
(215)  943-7256 


Production 

PRODUCTION  MANAGER.  Superin¬ 
tendent.  familiar  hot-tyi>e.  cold-tyiie, 
compiifers;  cost-conscious.  Prefer  me¬ 
dium  or  small  daily,  or  group  weeklies. 
Available  immeiliately  1  Resume  upon 
request.  B-.>x  571.  Eilitor  4  Publisher. 


Puldic  Relations 


NEWS  PHOTOGRAPHER,  experienced.  - - - - - 

27,  veteran,  B.A.,  seeks  news  photo  NEWSMAN  seeks  college  PR  position, 
job:  relocation  no  problem.  Minimum  Experienced  at  meeting  and  talking  to- 
salary  $120  per  week.  Available  nowl  people— writing  about  anything.  Box 


Box  508,  Editor  4  Publisher. 


558,  Ekiitor  4  Publisher. 


Shop  Talk 

By  Roliert  U.  Brown 
I.4P.4  Action  Program 

Acapulco,  Mexico 

Recognizing  that  “freedom  of 
the  press  in  the  Western  hemis¬ 
phere  has  undergone  a  frighten¬ 
ing  deterioration  in  the  past  few 
months,”  the  board  of  directors 
of  the  Inter  American  Press  As¬ 
sociation  at  its  mid-Winter 
meeting  voted  extraordinary' 
powers  to  its  president  to  form¬ 
ulate  a  concerted  campaign  by 
the  press  of  the  Americas  “to 
safeguard  this  essential  right  of 
man:  the  right  to  know,  the 
right  to  discuss  and  also  the 
right  to  dissent.” 

These  were  the  words  of  lAPA 
President  Agustin  E.  Edwards 
of  El  Mercnrio,  Santiago,  Chile. 

The  I A  PA  declared  the  lack  of 
civil  and  press  freedom  in  Brazil 
so  intolerable  that  it  voted  to 
hold  its  1970  General  Assembly 
in  Mexico  City,  October  18-24, 
instead  of  in  Rio  de  Janeiro  as 
it  had  been  scheduled  for  several 
years. 

*  *  « 

Mr.  Edwards  told  the  board: 

“We  are  faced  today  by  a 
historical  development  of  which 
we  cannot  remain  mute  witnes¬ 
ses.  Our  traditional  form  of  ac¬ 
tion,  despite  reinforcement  by 
many  personal  contacts,  is  not 
pi'oducing  results  and  we  must 
have  the  courage  and  the  hu¬ 
mility  to  recognise  this.  It  may 
l)e  that  the  means  we  have  em¬ 
ployed  are  not  producing  results 
l)ecause  we  are  faced  by  a  new 
type  of  attack  on  the  capacity 
to  express  an  opinion  freely. 

“The  matter  is  urgent  and 
grave,  because  I  Ijelieve  that  the 
phenomenon  is  not  cleai'ly  rec¬ 
ognised.  However  the  reactions 
which  I  have  noted  in  this  gath¬ 
ering  and  in  personal  conversa¬ 
tions  with  many  of  you  lead  me 
to  I'egard  this  as  a  ‘historical 
moment’ — a  hi.storical  moment 
because  I  note  that  it  is  dawning 
on  us  that  we  are  faced  by  a  new 
kind  of  attack. 

“The  offensive  against  the 
pi*ess  is  based  on  the  tragic 
fallacy  that  peoples  deprived  of 
information  are  more  docile  in 
undertaking  great  collective 
tasks  and  are  more  easily  gov¬ 
erned  by  those  who  proclaim 
that  they  alone  possess  the  truth. 

“We  cannot  doubt  the  good  in¬ 
tentions  of  those  governments 
and  rulers  who  think  like  this. 
But  we  are  absolutely  certain 
that  they  commit  .a  grave  error 
in  sacrificing  the  basic  right  of 
man  to  freedom  of  information 
in  the  interests  of  a  doubtful  in¬ 
crease  of  administrative  effici¬ 
ency. 
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“For  these  people  any  means 
justifies  the  muzzling  of  the 
press.  .4ny  excuse  is  valid.  The 
press  today  is  silenced  by  those 
of  the  Left  and  by  those  of  the 
Right.  Some  charge  it  with  po¬ 
litical  subversion,  others  with 
upholding  the  Establishment. 
The  press  is  accused  of  re¬ 
visionism,  immobilism,  devia- 
tionsm  and,  in  Latin  America,  of 
being  the  tool  of  North  Ameri¬ 
can  imperialism. 

“What  is  common  in  this  ab¬ 
surd  array  of  charges  is  this: 
our  accusers  consider  it  vitally 
necessary  to  remove  from  the 
scene  that  recorder  of  the  errors 
and  mistakes  of  the  individual 
regimes,  to  remove  that  element 
in  public  life  which  promotes 
criticism,  opens  up  discussion 
and  offers  a  forum  for  dissent. 

“I  have  no  hesitation  in  de¬ 
claring,  with  all  the  sincerity 
and  strength  of  the  history  of 
our  organisation,  that  L4PA  is 
not  here  to  defend  particular 
newspapers  or  publishers  or 
their  families.  Whoever  may 
think  this  is  making  a  grievous 
mistake  and  seriously  underesti¬ 
mates  our  strength. 

“Our  energy  springs  from  that 
solid  footing  of  anyone  who  is 
defending  the  right.  I.\PA  de¬ 
fends  the  idea  that  our  peoples 
have  the  right  to  discuss  their 
own  destiny.  L4P.4  defends  the 
right  to  dissent.  I.4P.A.  defends 
those  media  of  public  informa¬ 
tion  which  offer  the  most  ap¬ 
propriate  means  —  sometimes 
the  only  means — for  our  fellow 
citizens  to  discuss  and  to  dis¬ 
sent. 

“Immediate  responsibility  falls 
upon  those  of  us  who  are  en¬ 
gaged  in  the  present  conflict. 
Responsibility  falls  on  those  who 
in  Latin  American  bear  the 
banner  of  the  right  to  discuss. 
.4nd  I  direct  an  urgent  call  in 
this  sense  to  all  Latin  Americans 
of  the  press. 

“I  wish  I  had  the  eloquence  to 
express  adequately  our  appre¬ 
ciation  and  our  recognition  of 
the  help  which  our  North  Amer¬ 
ican  colleagues  constantly  pro¬ 
vide  to  us  in  this  struggle  for 
freedom  of  information,  a 
struggle  which  has  chosen 
Latin  America  for  its  latest  set¬ 
ting. 

“But  the  responsibility  rests 
principally  upon  us  Latin  Amer¬ 
icans  because  we  can  only  be  ef¬ 
fectively  helped  if  we  demon¬ 
strate  total  dedication  to  the 
cause  we  have  embraced. 

“All  of  us,  all  our  newspapers, 
must  bind  ourselv’es  to  the  task 


of  awakening  public  awareness 
and  of  alerting  it  to  the  risks  of 
collective  servility  which  lie  in 
abolition  of  the  right  to  know, 

“We  must  direct  an  efficient 
blaze  of  publicity  on  crude  at¬ 
tempts  to  crush  freedom  of  ex¬ 
pression  and  also  on  those  under¬ 
hand  attacks  which  use  methods 
such  as  surreptitious  threats, 
government  restrictions  of  every 
kind  and  in  general  all  those 
means  which  pressure  groups 
and  governments  employ  to 
abolish  the  freedom  of  the  media 
of  communication. 

“Here  there  are  met  the  news¬ 
papers  and  magazines  with  the 
biggest  circulations  in  the  hem¬ 
isphere.  What  we  decide  to  do  in 
defence  of  our  colleagues  will 
resound  in  public  opinion 
throughout  the  continent.  The 
action  that  we  shall  take  in 
favor  of  freedom  of  expression 
will  be  invaluably  reinfoived  by 
publicity  throughout  the  Amer¬ 
icas. 

“But  this  is  only  a  part  of 
what  must  be  done.  More  than 
on  the  regular  structures  of 
1.4 PA  the  main  task  falls  upon 
the  conscience  of  each  one  of 
the  members  of  our  society. 

“My  words  are  intended  es¬ 
sentially  to  sound  a  signal  of 
alarm  and  a  call  for  action.” 

The  work  of  the  committee  on 
freedom  of  the  press  under  the 
chairman.ship  of  Tom  C.  Harris 
of  El  Mundo,  San  Juan,  Porto  | 
Rico,  was  reviewed  by  the  1.4  P.4 
Iward  in  a  country-by-country 
analysis  and  Brazil,  Panama  and 
Peru  were  added  to  Cuba  and 
Haiti  as  areas  where  freedom 
has  been  suppi'essed. 

In  formal  resolutions  the 
I.4PA  condemned  the  “military 
regime  of  Brazil  for  destroying 
the  traditional  free  press  of  that 
country;  urged  the  military  dic¬ 
tatorship  of  Panama  to  restore  a 
free  press;  protested  to  the  gov-  ' 
ernment  of  Peru  for  its  harrass- 
ment  and  intimidation  of  editors. 

A  special  lAPA  mission  of 
S.  G.  Fletcher  of  the  Daily 
Gleaner,  Kingston,  Jamaica,  and 
George  Beebe  of  the  Miami 
Herald  intei'viewed  President 
Francois  Duvalier  of  Haiti  on 
March  10  and  reported  “some 
relaxation  of  restrictions  on 
press  freedom.”  The  lAPA  call 
on  him  to  restore  full  press  free¬ 
dom  and  an  end  to  the  “stop  list” 
that  bars  foreign  newsmen  at 
the  airport. 

.4  special  committee  on  Cuba 
reported  some  improvement  of 
the  conditions  under  which  40 
newspapermen  have  been  impris¬ 
oned  but  no  change  in  the  lack 
of  freedom  existing  in  Cuba.  It 
called  on  the  President  of  Mex¬ 
ico  to  renew  his  efforts  to  obtain 
release  of  the  newsmen. 

I.4P.4  noted  three  threaten¬ 
ing  situations  in  the  U.  S.  and 
resolved : 


“That  the  Governor  of  Mas¬ 
sachusetts  be  informed  that  the 
lAPA  strongly  opposes  the  pro¬ 
posed  bill  in  that  state  to  re¬ 
move  existing  tax  exemptions 
on  certain  materials  and  equip¬ 
ment  used  in  and  by  newspaper 
publications. 

“That  the  Governor  of 
Missouri  be  informed  that  the 
lAPA  strongly  opposes  the  pro¬ 
posed  bill  in  that  state  to  re¬ 
move  the  sales  tax  exemption  on 
newsprint. 

“That  the  Governor  of  Con¬ 
necticut  be  informed  that  the 
lAPA  strongly  opposes  the  pro¬ 
posed  bill  in  Connecticut  to  tax 
circulation  and  advertising  of 
newspapers.” 

lAPA  also  went  on  record  as 
being  opposed  to  any  considera¬ 
tion  of  reestablishing  diplomatic 
relations  with  Cuba  until  a 
free  press  is  restored  there, 
newspapers  are  returned  to  their 
rightful  owners,  and  the  im¬ 
prisoned  newspapermen  are  re¬ 
leased. 

Officers  of  the  I.4PA  Tech¬ 
nical  Center  reported  that  the 
grant  from  the  Ford  Foundation 
expires  at  the  end  of  this  year 
but  “exciting  progress  is  being 
achieved  in  the  program  to  be¬ 
come  self-supporting.”  Nine  sem¬ 
inars  are  to  be  held  in  seven 
countries  in  the  next  60  days 
which  will  l)e  mostly  self-liqui¬ 
dating,  it  was  reported. 


ik»'' 
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for  themselves 


The 

Washington 

Star 


EDITOR  ac  PUBLISHER  for  April  5,  1969 


Star  Parts  makes  more  than  3600  repair  parts  for 
Linotypes  and  Intertypes.  Over  600  are  improvements 
on  original  design.  From  the  D-1659-A 
Assembler  Slide  Clamp  to  the  com¬ 
plete  M-67  Electric  ^  Pot,  improved 
Star  parts  make  maintenance  faster  and 

easier.  ^ 

Star  Distributor  Boxes  have  six  improve¬ 
ments  that  pass  mat-  rices  easily  from  the 

second  elevator  bar  to  the  distributor  bar.  The  M-20 

taper  that  smooths 

ent  styles  of  Star 
freeze  and  heat  treat- 


Spacebands  have  a  special 
out  assembly.  138  differ- 
molds  are  tempered  by  deep- 
ment  ^  make  them  warp  resistant.  Stainless 

steel  HqI  liners  to  match  can  never  rust. 


When  you  want  same -day  service  on  repair  and 
maintenance  parts,  order  from  Star  Parts  Company, 
South  Hackensack,  New  Jersey  07606  •  201-489-0200 
You’ll  get  quality  fast.* 


Priiitrd  in  U.S.A. 


Vietnam 


This  is  one  of  25  "State¬ 
ments  of  Principles  and 
Policies"  adopted  by 
Scripps-Howard  Editors  and 
Editorial  Executives  at  a 
conference  late  in  1968. 


“We  favor  an  honorable 
settlement  in  Vietnam- 
without  turning  over  the 
South  Vietnamese  to 
the  Viet  Cong 
executioners.”  4 

SCRIPPS-HOWARD 
NEWSPAPERS 
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